
Seven Days investigates with stories and satire. Plus - #VT restaurants flock 
to Twitter, and news about the latest VT Yankee ad campaign. 


update 




WCAX_Darre You've seen me on screen, now see me on the page! 

In @Seven_Days this week: http://bit.ly/IMDREAMY 
1:15 PM Jan 27th from Facebook 

addyindy Print's not dead - community weeklies in #VT are doing fine. 

Profile of the Lynn brothers in today's @Seven_Days: 

http:/ / bit.ly / KPNITLOCAL 

1:07 PM Jan 27th from UberTwitter 

TomMessner @FOX44NEWS They left me out, too. What's up, 
@Seven_Days? Why no article about the Daysie winning meteorologist 
in yr media issue? :( 

12:55 PM Jan 27th from Twitterific 


IS 


Seven_Days @bfp_news Dude, you were on the cover last year, 
remember? We interviewed your publisher. It was a whole big thing. 

12:47 PM Jan 27th from the web 


StoweReporte We haven't updated our Twitter feed since August. 

#toobusyskiing 

12 47 PM Jan 27th from the top of Mt. Mansfield 


^1 


VermontTiger @ShayTotten I edited articles, not photos. Honest. 

#notasocialconservative 
11:26 AM Jan27th from HooSweet 


f 


vprnet RT @JaneLindholrn Here's the link to @oberandout's fake VPR 

commentary from 7D. She says my hair smells like victory! 

http://bit.ly/2FUNNY 

11:01 AM Jan 27th from TweetDeck 


BFP bfp_news @Seven_Days ignores the state's largest daily newspaper ii 
NEWS its Vermont Media Issue: http://bit.ly/YDOUH8US? #BTV#FAIL 
jtajhS 10:32 AM Jan 27th from TweetDeck 

StAlbansMessenger We're not actually on Twitter. 
jj 10:17 AM Jan 27th from a stone tablet 


640,000 34,000 
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n. a free microblogging 
service that many 
Vermont media outlets 
use to share headlines 
and commentary with 
readers, viewers and 
listeners. 


Trending Topics 

A master's degree in 
video game design? 
Sign me up! p.19 


Tired of hearing about 
the problem? 

A new Burlington 
journal talks about 
Solutions, p.38 

# - 

OMC! Jeffersonville 
food scene rocks, p.42 


ShayTotten The founder of #VT conservative blog @VermontTiger 
was an editor at Playboy, via @cresmer http://bit.ly/OOLALA 
9:49 AM Jan 27th from TweetDlck 
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The Grand Prize: 

A two-night stay for 2 people at 
Jay Peak Resort 
indudingallmeals V , 
and lift tickets! jffl/IpciiiK 


Send receipts 
and contact info to: 

Seven Days Winter Bites 
PO Box 1164, Burlington, VT 05402 


Collect your receipts from 
participating restaurants. 

Send them to Seven Days* 
by March 26 to be eligible. 

The more receipts you 
send in, the more chances 
you have to win! 


<2 Locate, rate & review at sevendaysvt.com/winter-bites! 


BURLINGTON 

156 Bistro, Burlington 

A Single Pebble. Burlington 
Asiana House, Burlington 
Asiana Noodle Shop, Burlington 
August First Bakery & Cafe, Burlington 
City Market, Burlington 
The Daily Planet, Burlington 
Fresh Market, Burlington 
The Green Room, Burlington 
Handy's Lunch, Burlington 
Junior's Italian, Burlington 
Lake Champlain Chocolates, 
Burlington 

Leonardo's Pizza, Burlington 
Leunig's Bistro, Burlington 
Miguel's On Main, Burlington 
Muddy Waters, Burlington 
New Moon Cafe, Burlington 
New World Tortilla, Burlington 
Norm's Grill, Burlington 
Sadie Katz Delicatessan, Burlington 
Sakura Bana, Burlington 
The Scuffer Steak and Ale House, 
Burlington 

Souza's Brazilian Steakhouse, 

Burlington 

Three Tomatoes Trattoria, Burlington 
Viva Espresso, Burlington 


RICHMOND, SO. BURLINGTON, 
WILUSTON 

Eric's Place (formally Nothing But 
Noodles), So. Burlington 
Ground Round, So. Burlington 
Mexicali Authentic Mexican Grill, 

Williston 

Monty's Old Brick Tavern, Williston 
On the Rise Bakery, Richmond 
Sushi Do, Williston 
Three Tomatoes Trattoria, Williston 
Trader Duke's, So. Burlington 
Vermont Sports Grill, So. Burlington 
Wings Over Burlington, 

So. Burlington 

Windjammer Restaurant & Upper 
Deck Pub, So. Burlington 

COLCHESTER, ESSEX, 

ESSEX JUNCTION, WINOOSKI 

The Belted Cow, Essex Jet. 

The Block Gallery and Coffeehouse, 

Winooski 

Drunken Noodle House. Essex Jet. 
The Essex (Vermont's Culinary Resort 
& Spa), Essex 

Joyce's Noodle House, Essex 
Junior's Italian, Colchester 
Loretta's Fine Italian Cuisine. 


Ray's Seafood Market, Essex 
T-Bones Restaurant & Bar, Colchester 
Three Brothers Pizza & Grill, Colchester 
Tiny Thai Restaurant, Essex & Winooski 

BRISTOL, FERRISBURG, 

MIDDIEBURY, NEW HAVEN, 
SHELBURNE, VERGENNES, 
BRIDGEWATER CORNERS 

3 Squares Cafe, Vergennes 
American Flatbread, Middlebury 
The Bearded Frog, Shelburne 
Bistro Sauce, Shelburne 
Black Sheep Bistro, Vergennes 
Bobcat Cafe, Bristol 
Long Trail Brewing Company. 

Bridgewater Corners 
Mary's Restaurant, Inn at Baldwin 
Creek, Bristol 

Open Arms Cafe, Shelburne 
Starry Night Cafe, Ferrisburg 
The Storm Cafe, Middlebury 
Tourterelle, New Haven 
Up Top Tavern, Vergennes 


STOWE, WAITSFIELD, WATERBURY 

Bee's Knees, Morrisville 

Big Picture Theater & Cafe, Waitsfield 

Green Cup, Waitsfield 

Hen of the Wood at the Grist Mill, 

Waterbury 

Mint Restaurant & Tea Lounge. Waitsfield 
Piecasso Pizzeria & Lounge, Stowe 
Stebu Sushi, Waterbury 

MONTPELIER, PLAINFIELD, ST. J 
Black Door Bar & Bistro, Montpelier 
Elements Food & Spirit, St. Johnsbury 
Positive Pie 2, Montpelier 
Restaurant Phoebe, Montpelier 
River Run, Plainfield 
Sarducci's Restaurant & Bar, Montpelier 

FRANKLIN & GRAND ISLE COUNTIES 

Blue Paddle Bistro, So. Hero 
Chowl Bella, St. Albans 
Cosmic Bakery, St. Albans 
One Federal, St. Albans 
Steeple Market, Fairfax 


@ 


The SEVEN DAYS Guide to Vermont 

Restaurants & Bars 


NIGHTS 


prohibited contest rules at: 

sevendaysvt.com/ 

winter-bites 



This announcement is neither an offer to sell nor a solicitation of any offer to 
buy any of these securities. The offer is made only by the Prospectus and in 
compliance with the Vermont Small Business Offering Exemption. 

January 22, 2010 


20,000 SHARES 


5D Technologies, Inc. 


COMMON STOCK 
Price $2.50 Per Share 

($1,500 minimum purchase) 

5D Technologies, Inc. (5D) is a Vermont company specializing 
in low-cost swing analysis and training systems for golf, 
baseball, tennis and other sports. 5D assembles and sells 
several unique products and plans to introduce a first-of-its- 
kind self-service video kiosk for driving ranges, baseball 
fields, tennis courts, indoor fitness centers and other 
applications. 5D's mission is to revolutionize the way people 
learn and improve a wide range of sports. 


Copies of the Prospectus and subscription procedures 
may be obtained as follows: 

Internet: www.5d-tech.com/offering.html 

E-mail: richard@5d-tech.com 
Phone: 802-238-5355 

Mail: 5D Technologies, Inc., PO Box 25, Shelburne, VT 05482 


GREAT DEALS 
AVAILABLE FOR A 
LIMITED TIME 



Vermont's Best & 
LARGEST Camera Store! 



Be the change in your classroom, your VERMONT M.ED. PROGRAM 

school, your community... your world. ■ Student designed, individualized study 
• Low-residency program 


2 Ridge Street, Ste. 2 


^ A Different Approach 

[Vi Union Institute 
= ^University 

OFFERING: B.A. B.5. M.A M.Ed Ed.D. Psy.D Ph.D. 




' 
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^AVermontEnergyPartnership 

WnrkUig for Reliable Energy Jor Vermont 


C\em Energy Por Vmwnf '« icmm\c Vtmery 


The economic crisis has been hard on 
everyone in Vermont, and affordable electricity 
is crucial to our economic recovery. Should 
electric rates increase, schools, hospitals, 
nursing homes and even Vermont's annual 
state fairs will be impacted. In turn, these 
increases will affect every Vermonter's 
pocketbook. 


When it comes to securing our energy future, Vermont 
must work toward renewable sources and promote greater 
energy efficiency and conservation. But to foster our 
economic recovery we must focus on what we can do 
today, and two critical elements of Vermont's economic 
recovery are renewing the operating license of the 
Vermont Yankee nuclear power plant and securing a 
favorable long term contract with Hydro Quebec. 


By supporting these clean, affordable and reliable electricity 
producers, you are supporting Vermont's economic 
recovery and preserving Vermont's status as a national 
low-carbon leader. 


Vor more \Y$wwa\'m our uxMWe sk\ 


The Vermont Energy Partnership is a diverse group of 


labor, and community organizations and professionals committed to finding clean, 
affordable and reliable electricity solutions to ensure Vermont stays a great place to 
live and work. Our membership Includes Entergy Vermont Yankee, Green Mountain 
Power, Central Vermont Public Service, the International Brotherhood of Electrical 


Workers, economic development organizations, and many others. 
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==: WEEK IN REVIEW 


Meeting 
Tweeting 

□n Monday, January 25, Champlain College students 
Erica Viscid and Hans Bradenheuerand I reported on the 
Winooski City Council meeting — live — using Twitter. 


to hear the words 'tweeting" Deac is going line by line 

and ’democracy" in the same over the projected 2011 budget 

sentence... But I ami" Hopefully this will be available 


Much of the two-and-a-half hour 
meetingwasspentdiscuss- 
ingthe city's budget deficit 
Earlierthis month, City Manager 
Katherine ”0eacT Decarreau laid 
off three long-time city employ- 
ees to cut costs. "The city stil I 
needs to trim rough ly $250,000 
from its proposed budget in 2011 
to keep from being in the red. 

It was definitely a reporting ex- 
periment, and judging from the 
feedback we received, it paid off. 
Here are some of our tweets. I've 
posted a summary of the best 
Dries on Blurt, the Seven Days 
staff b log at sevendaysvCcom. 


blogworthy last week.. 





SOLUTION: Buy a winning 
lottery ticket! 

Mayor Michael O'Brien: 
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That’s how many F-3& fighter jets the 
Vermont Air National Guard could 
receive if the Air Force chooses the ANG 
station in South Burlington as their home 
base. Sites in five other states are also 
being considered. 


TOPFIVE 

MOST POPULAR ITEMS ON S EVEN □ AYS VT CBM 

1. 'Paramedic on Board? Not In ChEltandan, 
Franklin and Grand Isla Count! as" by Ken 

Picerd. Fletcher Allen and EMS agencies 
are working on a plan to put paramedics on 



2. "Vermont Considers Medical Marijuana 
Dispensaries' by Andy Bramage. Seniors 
and the sick are havingtmuble finding drug 



3. "Fair Gama: Wash, Rinse, Repeat" by Shay 
Tdtten. When public cfficials leave cffice, 
hew long should they have td wait te work 
for the industries they an ie regulated? 

4. "Peace and Justice Canter Fights td 
Survive" by Andy Bromage. Grant funding is 
drying up, and salesatthe PJCTs retail store 
are down. Donations have dipped, too. 

5. "Stuck In Vermont: Cysts Happen" by Eva 
Sallberger. Ourvideographer details her 
battle with a melen-sized ovarian cyst 


□ 


now we’re 
following: 


(*robertwagnervt 

Does this make your 
blood boil, or is it just 
the tritium in the 
groundwater glowing? 
http://bit.ly/8jQYFa #btv #fb #VTY 
#VT in2ii 




THEY’RE NEW 
& IN OUR 

STORES TODAY! 
S 



danformshoes 


4 Convenient Locations: Burlington, 2 Church St. (By The Fountain) // 864-7899 • Colchester, Rt. 127 // 863-2653 • Shelburne, Rt. 7 // 985-3483 // St. ALbans, Rt. 7 // 527-0916 




NOW BOOKING FOR SPRING 2010 
Accredited, Licensed, Insured 
and Highly Accomplished 
Hundreds of systems in service 
Locally owned since 1991 
1 VT RE Incentive-approved 

VERMONT SOLAR, LLC 
SOLAR ELECTRIC & HOT WATER 
RESIDENTIAL & COMMERCIAL 
www.vermontsolar.com 
802.863.1202 888.865.8936 
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P.O. BOX 1164, BURLINGTON, VT 05402-1164 
802.864.5684 SEVENDAYSVT.COM 


SENATOR SPEAKS UP 

I am writing to thank Senator [Peter] 
Shumlin and his efforts regarding the 
use of ATVs on state land [“Fair Game,” 
January 13]. It took great courage to 
stand before that group and express 
his feelings that ATVs do not currently 
belong on state land, and they need to 

vate land first/ % P 

Ethan Maurer 

HUNTINGTON 


NO MORE MCCLAUGHRY 

John McClaughry is a right-wing flake, 
nothing more and nothing less, and it de- 
means your paper to give him a respect- 
able forum for what reasonable people 
everywhere will view as right-wing rants 
[“Sizing Up Vermont,” January 13]. 

With his loopy ideology, McClaughry 
applies his doctrinaire theories without 
regard for logic or compassion. That 
Crown Point bridge repair? Of all the 
crazy solutions proposed, why should 
the government - the government?! 
— be involved in the repair when the 
people who use it should repair it, by 
golly, with the plentiful ore and timber 
that’s sitting around nearby for free. 

And those Haitians: If they only had 
the personal fortitude that has been 

weU, they'/ be able to savf and rescue 



themselves without anyone’s help! Why, 
the very building blocks of a new Haiti 
lie strewn about them in the nibble, if 
they’d just get off their rear ends and 
stop depending on others. That's the 
McClaughry way. 

John D. Wagner 

MONTPELIER 


VITAL VIDEO 

Long ago, I realized that [Seven Days 
staff videographer] Eva Sollberger is ab- 
solutely brilliant, but the "CystsHappen” 
video [“Stuck in Vermont,” January 20] 
underscores that fact a gazillion and one 

This video is such a service to women: 
It's informative, it’s personal and — what 


TIM NEWCOMB 


WHAT *6 WE Do 
WlTATmsSEEzE*- 

HE'S LOSING \T * 


EASY we SP'H YOU off as a FINANCIALLY 

Separate company, you Bounow millions 

TO BOY YANKEE PROM US; WE MAKE OUT 
UW-E BANDITS, YOU DEFAULT WHEN FAtEb 
WITH DECOMMISSIONING COSTS... 
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impresses me most — it’s fun. (No small 
feat when you’re talking about poten- 
tially cancerous tumors!) 

As a journalist who focuses on health 
and nutrition, I know how difficult it is 
to convey complicated science clearly 
and effectively. But with her concise 
explanations, cool drawings and well- 
conducted interviews, Sollberger makes should not be limited to those with sub- 
it look effortless. 1 believe that this s eg- stantial financial m 


each other into pledging money for 
important local projects and charities, 
and points out that the next generation 
of philanthropists may utilize methods 
of philanthropy that are different than 
previous ones. However, in my opinion, 
another message warrants emphasis: 
Today and in the future, philanthropy 


t of "Stuck in Vermont” will : 
lives — literally. 

I encourage you to nominate “Cysts 
Happen” for lots of prestigious awards. 
It’s a winner. 


EMERGENCY ACTION 

I am an EMT-I in South Royalton 
[“Paramedic on Board? Not in 
Chittenden, Franklin and Grand Isle 
Counties,'’ January 20]. I have the 
chance to meet and work with 
EMTs, EMT-Is and paramed- 
ics who are licensed in 
both Vermont and New 
Hampshire. The differences 
are amazing. If the state of 
Vermont would abide by 
the national guidelines for 
all levels in EMS, EMT-Is 
would be able to do many o 
the tasks that only the paramed- 
ics in Vermont can do. There 


ft 


called MONA: Morphine, Oxygen, Nitro 
and Aspirin. The only thing that an 
I-tech cannot give is morphine. Most of 
the time a patient can be managed by 
a good 1-tech. We do paramedic in- 
tercepts in this area. It is nice to have 
the back up, but 
Sometimes, the paramedic gets on board 
and asks what we needed them for. 


Matthew Thornton 

SOUTH ROYALTON 
Thornton is an EMT-I and a reg- 
istered respiratory therapist. 


FORGOTTEN SKIIER 

You forgot to mention Jimmy Cochran 
[“Swifter, Higher, Colder,” January 20]!! 
Check him out on usskiteam.com. 


PHILANTHROPY IS CHEAP 

I’m writing to comment on “A Little 
Give: Can Vermont Count On the 
Next Generation of Philanthropists?” 
[December 29]. The story recalls how 
Burlington’s numerous generous philan- 
thropists have traditionally “pressured” 


SAY SOMETHING! 

Seven Days wants to publish 
your rants and raves. 

Your feedback must... 

• be 250 words or fewer; 

■ respond to Seven Days content; 

* include your full name, town and 
a daytime phone number. 


Your submission options include: 

• sevendaysvt.com/feedback 

■ feedback@sevendaysvt.com 

• Seven Days, P.0. Box 11 64, 
Burlington, VT 05402-1164 


THURSDAY 
JAN 28TH 

Soulive w/twiddle n 


The clothing exchange mentioned 
in the article is a prime example of in- 
novative philanthropy that works and 
creates a means for almost anyone to 
be a philanthropist. The event, which 
was started by a group of friends who 
got together to swap clothes, has 
evolved into an annual event attracting 
hundreds of shoppers. Since the first 
event in 2001, the Burlington Clothes 
Exchange has raised nearly $150,000 
for Burlington nonprofits, including 
the Hicks Foundation, the Visiting 
Nurse Association and Vermont 
Refugee Resettlement 
rogram. The event 
raises money primar- 
ily through the sale 
of gently used and 

ing and accessories 
donated by individu- 
als and many local 
merchants. Thus, the 
Clothes Exchange creates 
a mechanism for individuals, 
a medicine for chest pain businesses and others to focus their 


Salad, entree, coffee or tea 


Pauline's 



good intentions, energy and dollar 
help their community. 

This year’s Burlington Clothes 
Exchange, the ninth annual, is sched- 
uled for May 2 0 at the D oubletree Hotel 
in South Burlington and will benefit the 
always needed. King Street Youth Center. 

Brian Dunkiel 

BURLINGTON 
Brian Dunkiel is married to 
Leslie Halperin, the founder 
of the Clothes Exchange. 


VACCINE 

STUDY 

OUR COMMUNITY 
IS PART OF THE 
WORLD COMMUNITY. 

HELP US DEVELOP A VACCINE 
FOR DENGUE FEVER 

Outpatient 

Clinical 

Research Study 




1 Healthy Individuals 
Ages 18-50 
1 1 Screening visit 
1 Single dosing visit with 
follow-up visits 
1 Now screening 
1 Volunteers will be compensated 


For more information and 
scheduling, leave your 
name, phone number, and 
a good time to call back. 


Call 656-0013 or 

fax 656-0881 or email 

VaccineTestingCenter@uvm.edu 


Mr. Weasel says 
he's S-f ^yin' in his hidey h«le 
'■fil dune Unlessy«U C#tne 
d#wn and haVeawarfini* 
in his h«n#r »n Tuesday, 
consider y»urself warned.. 
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Learn Mediation from the Masters. 

Basic Mediation Workshop 

(Formerly of Woodbury College) 


S CHAMPLAIN 

W COLLEGE 


March 10-13, 2010 

• Mediation process & skills 

• Dispute resolution 

• Approved for 26.5 continuin 


Registration deadline February 24 

For more information \ 
or to register: 
jportilla@champlain.edu 


go.champlain.edu/ mediation 


(802)860-2732 


Do you Have a 

Handle on Conflict? 


“'tfcLLV CUWttON - NO P0U&T 


JAp103.COM 

HOME Of COMMERCIAL -FREE 1-M00N 
l FA.CEB00K fRlPAyi 


Euthanized: 
Obesity, 

Euthanized: Diabetes Constipation 

R.I.P. They all suffered 
from a diet of dry food. 

Cats are carnivores. They need the nutrition found in real meat and fish. While 
it may be convenient to fill their bowl with dry food for the day, it actually 
contributes to obesity and major health issues that lead to a painful death. 

Too many cals suffer and die from urinary obstructions, diabetes, obesity, and 
chronic consilpation from an improper diet. Donl kill your caL Talk with your 
vet to be sure your pet gels the meal and nutrition he needs. — 

FROrmiNE 

(T'Oh Kf 802.862.0135 
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We all know Vermont's media landscape is changing, 

but explaining how is a challenge. It's hard to cover a subject in which 
you are directly involved. Plus, the media's main mission is to tell other( 
people's stories — not their own. Seven Days aims to change 
with our Vermont Media Issue, which uncovers the conflicts — ar 
characters — behind the headlines. Are Vermonters getting less 
than they used to? Can community newspapers compete with Tv 
You’ll find the answers inside, and it’s not all bad 


NEWS 

14 Vermont Yankee Changes 
Ad Message Midstream 

15 A Seven Days Reporter 
Finds Gettingto Cuba 
Easier Than Returning 

ARTS NEWS 

18 The Shelburne Museum 
Gets a New Conservator 

BY PAMELA P0LST0N 

18 Helen Day PushesFree 
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VT Medi a: Emerson and Ange 
Lynn are hot on the presses 

36 Jane Lindholm Saved 
My Life 

VT Media: k Seven Days 
commentator tells why i 
listen to VPR 

38 Focus on Fixes 

VT Media: Anewm: 
to solve global profak 

40 Just Tweet It 

Food: For many local foodii 
marketing is 140 characters 

42 A Notch Above 

Food: Creative chefs h. 
Jeffersonville’s food scene 

46 For Shame 

Music: Dr. Dog bassist Toby 



"On the Marketplace' 

38 Church St. 
862-5126 

theshoesIiopvt.com 
Mon. - Thurs. 10-7 
Fri., Sat. 10-8 • Sun. 11-5:30 




Planting the seeds for 
gardening success! 


classes held at our B urlinglon sum. 1 10.00 unless otherwise no 


ill Avenue, 

i, Williston 
0am-5pm 



Help us say goodbye 
to downstairs 

50% OFF 
storewide 

Final sale days 1/27 - 2/2 <*** 

MOVING UPSTAIRS SOON 

96 Church St Burlington 802 864 2800 www.stella-shoes.com^ 








I t’s Time, 

legacy inJs ■ t V< in Barren's 


VonBargens.com 


' Shipwrecked 

An adventure story performed live in London hits Green Mountain State screens this 
week. Based on Terry Pratchett's novel for young adults, the National Theatre's produc- 
tion of Nation focuses on two teens stranded on a South Pacific island after a raging 
tsunami. Striking underwater scenes, outlandish puppets and dancing transform the tale 
into a magical spectacle. 


When It’s Time 


to 

Show Her 

how much she means to you... 


It can be subtle or extreme 


but change can be liberating. 

At Eyes of the World we have 
le cool, 
the crazy, 
the classic 
and the sexy. 

Frames that blend in 
and ones that stand out. 


As You Like It 

The title of Northern Stage's latest comedy, / Hate 
Hamlet , may appeal to ninth-graders everywhere, 
but the play's antics will catch the fancy of audi- 
of all ages. The setup in a nutshell: An 
actor debates whetherto sign a multimillion- 
dollar deal for a TV show, or take on one of 
the Bard's greatest characters in Central 
Park to win favor with his girlfriend. What's 
a Shakespeare-resistant boy to do? Grab a 
seat and find out — and savor swordplay and 
romance along the way. 

SEE CALENDAR LISTING ON PAGE S7 


Change? 


168 battery st. 


FRIDAY 29 -SUNDAY 31 
Music in Motion 

The Vermont Symphony Orchestra 

is busy crisscrossing the state this 
week with classical, romantic and 
contemporary airs. From Bellows Falls 
to Burlington to Rutland, its musicians 
perform rich works by Beethoven. 
Mendelssohn and composer-in- 
residence David Ludwig. Internationally 
known piano genius Andre Watts 
(pictured) adds appeal with his featured 
solos on the ivories. 


msm- 



FAIR GAME | Open season on Vermont politics by shay totten 


Consider the Source 


VACCINE 

STUDY 

OUR COMMUNITY 
IS PART OF THE 
WORLD COMMUNITY. 

HELP US DEVELOP A VACCINE 
FOR DENGUE FEVER 

Outpatient 

Clinical 

Research Study 



1 Healthy Individuals 
Ages 18-50 
1 1 Screening visit 
1 Single dosing visit with 
follow-up visits 
1 Now screening 
1 Volunteers will be compensated 


For more information and 
scheduling, leave your 
name, phone number, and 
a good time to call back. 


Call 656-0013 or 

fax 656-0881 or email 

VaccineTestingCenter@uvm.edu 


s officials scurry to find the 
source of a radioactive leak con- 
taminating groundwater along the 
Connecticut River, one can’t help 
but wonder: Shouldn’t regulators 
have noticed this sooner? 

Short answer: yes. 

JOHN DILLON spelled it out last week 
on Vermont Public Radio: Nuclear engi- 
neer ARNIE gundersen alerted the Public 
Service Department last summer that 
Entergy had likely lied to a special leg- 
islative oversight panel and state regula- 
tors about the existence of underground 
pipes — pipes that could be the source of 
previously undisclosed contamination. 


Both hemmed and hawed when occurring in the storn 
regulators asked if VY had underground Apparently DPS rt 

pipes that carried radionuclides, giving all that curious, either, 
the impression there were none. They Comforting, 
outright denied the existence of these 
pipes to a legislative oversight panel and 
a consultant hired by DPS. On Monday 
ENVY filed a report with the state con- 
firming the plant has close to 50 under- 
ground pipes. 

Why so much obfuscation? 

Simple. Cleaningup the mess caused 
by leaking pipes can easily double the 
cost of decommissioning, as it did at 
mike plants in Connecticut and Maine. 

As of December 31, the value of 


igulators v 


Public Service Commissioner ENVY'S decommissioning fund 


o o’brien told VPR he’ 

Gundersen’s information 
was clear at the time. 

"To my knowledge, Mr. 

Gundersen never came 
forward and said there 
are underground pipes 
carrying radionuclides, 
and here's the information 
that clearly supports that,” 

O'Brien told VPR. 

Oh, really? 

On July 24, Gundersen 
copied O’Brien on an 
email that explained, ”1 
have since become aware that there may 
be underground pipes that do indeed 

r radioactivity at VY and am trying the fund v 


$428,369,568, down slightly from 


NEVER CAM E FO RWAR Dl D” SApD 

THERE ARE UNOERGROUII PIPES 
CARRYING RADIONUCLIDES. 

DAVID O'BRIEN. PUBLIC SERVICE COMMISSIONER 


Ignore the Messenger 

This isn’t the first time the head of 
Vermont’s Public Service Department 
has chosen to ignore Gundersen. In fact, 
O’Brien and senior DPS staff routinely 
dismiss the Legislature-appointed in- 
dependent analyst as an "antinuclear” 
critic, and therefore biased. 

For the record, Gundersen isn’t op- 
posed to nuclear as a power source. But 
he does think VY deserves closer scru- 
tiny bee ause of the age of its reactor. 

And for the record, he’s been right 
more often than has DPS. 

He accurately predicted 
that if VY boosted its power 
output, cooling towers would 
weaken and cracks would 
develop in the reactor’s 
steam dryer. He also warned 
of a shortfall in the decom- 
missioning fund, and alerted 
the feds that ENVY had gone 
several years without prop- 
erly inspecting the thickness 
of key pipes in the plant. As a 
result, VY had to beef up its 


to understand this apparent discrepai 
between published [Entergy Nuclear 
Vermont Yankee] reports indicating ra- 
dioactive underground piping and what 
we said in the [legislative] report.” In 
subsequent emails, he further detailed 
his evidence. 

The source of Gundersen’s evidence 
was a report from ENVY to the Nuclear 
Regulatory Commission dated May 14, 
2009. 

The report, posted on the NRC’s web- 
site, makes it clear that ENVY found tri- 
tium and other radionuclides in on-site 
storm drains connected via underground 
pipes to the plant’s operations. 

The NRC report is dated just one 
week before Entergy officials JAY THAYER 
and MICHAEL COLOMB "misled” regulators 
under oath. Colomb signed the May 14 
NRC report 

Whoops. 


million. It could cost $1 billion to decom- 
mission VY. 

To answer Gundersen’s claim, DPS 
tergy’s state regulatory 
engineer, DAVID mcelwee. On August 13, 
McElwee responded by repeating the 
company line: Hear no pipe, see no pipe, 
speak no pipe. McElwee punctuated the 


utility. 

“A lot of folks are drawing paral- 
lels between this and the Burlington 

speax no pipe, iviccawee punctuated tne ... , „ . . _ , 

- ... Telecom controversy, said Douglas, 

final line or his email with We consider . , . r . 

For example, where information appar- 
ently wasn't presented clearly.” 

The way the Public Service 


this issue closed.” 

DPS considered it closed, too, until 
the tritium leak was detected. Doh! 

In the NRC report, ENVY claimed the 
tritium levels were due to past problems 
at the plant, not new ones. Gundersen 
doesn’t buy it. 

“It is quite likely that the tritium in 
the storm drains was not old tritium 
but in fact an early warning of a leaky 
pipe," Gundersen told "Fair Game.” 
“Vermont Yankee was not at all curi- 
ous to explore the reason tritium kept 


Department treats the two entities, how- 
ever, is a study in contrasts. 

While O’Brien is happy to trust 
Entergy to do DPS’ homework, O’Brien’s 
shop is the one schooling BT. It asked 
124 questions in its first round of inter- 
rogation last November, and a new round 
just hit — closing in on 300 questions. A 
forensic audit is also underway. 

And, while O’Brien ignores VY 



GOT A TIP FOR SHAY? SHAY@SEVENDAYSVT.COM = 


experts like Gundersen, he’s happy to 
take advice from a top Douglas advisor 
when it comes to BT. 

Last month “Fhir Game” got hold 
of a fax that had been marked up by 
HARLAN SYLVESTER, the behind-the-scenes 
political kingmaker. It was a draft copy 
of Burlington’s request-for-proposal 
seeking new financing for BT. Sylvester 
sent it directly to O'Brien with a simple, 
“from Harlan." 

When Sylvester talks, O’Brien 

“Mr. Sylvester brought this RFP to 
my attention. He indicated that as a 
city resident and one who has a long 
career in public finance, that he was 
concerned about the effect that the 
proposed financing would have on the 
credit standing of the city,” O'Brien told 
“Fair Game.” "This is a core concern of a 
cadre of citizens in Burlington who have 
financial experience or knowledge.” 

Though retired, Sylvester still main- 
tains an office at Morgan 
Stanley Smith Barney in 
South Burlington — one of 
the firms being considered 
as a source of BT financing, 
as listed on the RFP. Only a few city of- 
ficials and members of the Burlington 
City Council were privy to that RFP, 
a confidential document. Sylvester is 
known as a quiet bLit determined critic 
oftheProgressive-controlledBurlington 
City Hall. 

Guess one man's “bias" is another 
man’s “experience.” 


outnumbered the people, including 
lawmakers and his wife, who urged him 

Though he’s held the councilor job 
before, for a total four terms, Wright is 
not taking the contest for granted. “It 
is not going to be an easy race. Russ is a 
popular guy," he concedes. 

Democrats plan to make it as tough 
as possible for Wright. “We’re going to 
give him a strong fight for that council 
seat,” said DAVID CAIN, chairman of the 
city Democrats. “I think between the 
run for council and the IRV petition, 
that Kurt is simply engineering a run for 
mayor in 2012.” 

Ya think? 

Down on the Farm 

Last week, WCAX’s senior reporter 
KRISTIN CARLSON picked up a prestigious 
DuPont Award from the Columbia 
University School of Journalism. That’s 
the broadcast equivalent of a Pulitzer 
Prize in print journalism. 

Carlson won for the sta- 
tion’s series "Foreigners on 
the Farm,” a three-part series 
focused on Vermont's reli- 
ance on immigrant farm workers. 

Also basking in the glow was pho- 
tographer JOE CARROLL, producer KRISTIN 
KELLY and news directors ANSON tebbetts 
and marseus parsons. 

Carlson and crew were in heady 
company: National Public Radio, KATIE 
couric of CBS News, and the PBS inves- 
tigative news program "Frontline" also 
won awards. PBS’ GWEN (FILL emceed the 


Familiar Faces 

After months of proclaiming he in- 
tended to run for reelection, two-term 
Progressive City Councilor CLARENCE 
DAVIS decided to not seek a third term. 

A familiar Progressive face has 
stepped up to run in his stead: former 
councilor emma mulvaney-stanak, who 
until mid-December was a Ward 2 city 
councilor. She resigned her seat only 
eight months into her term because she 
bought a house in Ward 3. Mulvaney- 
Stanak will run unchallenged. 

As recently as January 18, Davis said 
he was more than likely seeking reelec- 
tion. Then he had a change of heart: “I 
mulled it over and talked it over at home, 
and I want to spend a little bit more time 
with my wife,” said Davis. 

Another surprise electoral develop- 
ment: With just 10 minutes before the 
deadline, Republican KURT WRIGHT strode 
into City Hall Monday to get his name on 
the March ballot. He’ll face off against 
Ward 4 Democrat RUSS ELLIS. 

“I had a lot of people coming up to 
me and asking me to run,” said Wright, 
who serves in the Vermont House. They 


“For me, it was really humbling. I 
got to see these 13 other stories that 
people had done, and they were amaz- 
ing stories," said Carlson. She also had a 
chance to hang out with one of her jour- 
nalistic heroes — reporter BYRON PITTS of 
“60 Minutes.” 

Carlson isn’t letting the fame go to 
her head. 

“The people in the story is what 
made it," Carlson said. “They were the 
ones who were willing to talk and who 
were willing to take the risk." 

Classy. © 


■ Cant wait till Wednesday for the 
I next "Fair Gamer Tune into WPTZ 
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local matters 


Vermont Yankee Changes Ad Message Midstream 


NUCLEAR ENERGY 


T he owners of Vermont Yankee 
picked a hell of a time to launch an 
advertising blitz about the nuclear 
plant's safety. 

Entergy Nuclear Vermont 
Yankee is under assault for a double 
whammy: allowing elevated levels of 
radioactive tritium to leach into the 
groundwater at the Vernon 
nuclear plant, and mislead- 
ing state regulators about the 
existence of the underground 
pipes that sprang the leak. 

The bad news for Entergy 
comes as Vermont Yankee 
seeks a 20-year renewal of 
its license to oper- 
ate, currently set to 
expire in 2012. It 

also comes midway 

through a pricey 

advertising push by Entergy to portray 
itself as a company primarily concerned 
with safety and getting the truth out 
about nuclear power. 

Since December, Vermont Yankee has 
been blanketing the state with television 
commercials and full-page newspaper 
ads — recession-sensitive employee tes- 
timonials that put a human face on the 
jobs at stake and tout the plant as a safe, 
cheap source of power for Vermont. 

Now Vermont Yankee is yanking some 
of those ads and scrubbing others to 
remove references to an employee who 
critics say misled regulators under oath. 

Vermont Yankee pulled an ad featur- 
ing Dave McEhvee, a top engineer at 
the plant and one of several company 
officials accused of giving misleading 
answers to questions about the plant’s 
infrastructure. 

Another employee testimonial was 
apparently edited to remove a reference 
that she was McElwee’s daughter. The 
profile of financial analyst Beth Bristol 
was changed to remove a sentence that 
said: “Beth’s dad, Dave McElwee, is a 28- 
year Vermont Yankee veteran.” 

A 30-second video showing father 
and daughter together was apparently 
removed from a website devoted to the 
ad campaign, www.iamvy.com, as was 
another commercial shot outside the red 
brick Vernon elementary school. 

Asked about the altered ads, Entergy 
spokesman Rob Williams emailed Seven 
Days a written statement. 

"All of the ads are in a rotation and 
there should be a couple of new ones 



coming out this week,” Williams wrote. 
“The employees’ ads have been one of 
the best things we have ever done here. 
The purpose of the ads is to give a voice 
to VY employees and the employees 
very much appreciate the opportunity 
to present their heartfelt views.” 

Williams declined to answer specific 
questions about the McElwee 
and Bristol ads, or address 
whether the recent revela- 
tions about the nuclear plant’s 
integrity undermine the safety 
message in Vermont Yankee’s 

Bob Stannard is a lob- 
byist for the group 
Vermont Citizens 
Action Network and is 
a leading critic of the 
nuclear plant. He calls 
Entergy’s latest ads "really slick," but 
says they show “a complete disconnect 
from reality." 

“You can’t have a young lady on tele- 
vision saying, “What you need is truth, 
What you need is the facts,’ when you 
have the truth and facts being distorted 
and misrepresented,” says Stannard, 
referring to one of several employee 
testimonials featured in commercials. 

Vermont Public Interest Research 
Group, another opponent of the nuclear 
plant, has pounced on Vermont Yankee’s 
creative tweaks. VPIRG’s James Moore 
suggests the video outside the elemen- 
tary school was removed because, with 
a radioactive substance showing up 
in the groundwater, Vermont Yankee 
“didn't want to remind people there 
were school children nearby.” 

VPIRG has asked Vermont attorney 
general William Sorrell to investigate 
Entergy's latest advertising campaign 
for false claims, specifically whether one 
statement by an employee — urging the 
public to "understand the true facts that 
come from Vermont Yankee" — violated 
consumer protections law in light of 
recent revelations. Sorrell has pledged 
to look into the ads but stopped short of 
promising a full-blown investigation. 

Vermont Yankee’s TV airtime pur- 
chase is significant. The nuclear plant 
bought a three-month block of airtime 
on Channel 3 WCAX-TV to run its 30- 
second ads “at least three times a day,” 
says station general sales manager 
Bruce Grindle. The ad block started in 
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A Seven Days Reporter 
Finds Getting to Cuba 
Easier Than Returning 


R emember how Barack Obama 
promised to relax travel restric- 
tions between the U.S. and Cuba? 
The progress of his policy — or 
lack thereof — is on full display at 
the Highgate Springs border crossing. 

Officials on the U.S. side 
were polite but firm when my 
family returned to Vermont, 
via Montreal, from a two-week 
visit to Cuba. We were honest 
about where we’d been and declared 
everything we bought there. The border 
guards subsequently ordered us to pour 
into a sewer the four bottles of Havana 
Club rum we had purchased at Jose Marti 



A GENERAL LICENSE IS SAID 
TOBE SELF-SELECTING 
AND SELF EXECUTING” 

— MEANING THAT IT DOESN’T TAKE 
THE FORM OF AN ACTUAL DOCUMENT. 

Airport. Uniformed agents also crushed 
the half-dozen Cohiba cigars my son 
Liam had intended to give to friends. 
They ripped apart a red Che Guevara 
T-shirt I’d bought for my daughter. And 
they sliced up the two necklaces — total 
value (2 — that Liam had bought on a 

Inexplicably, we were permitted to 
keep the only other item we’d brought 
from Cuba: a chocolate bar. 

The inconsistency may be due to 
Vermont border guards’ unfamiliar- 
ity with federal regulations governing 
travel to Cuba. They thumbed through a 
manual as we filled ou t fo rms asking why 
we chose to visit a country Americans 
are generally forbidden to see. 

Reading from the manual, one of the 
guards told a half-dozen others that 
my wife, Karen Amirault, did seem to 
meet criteria set by the U.S. Treasury 
Department’s Office of Foreign 
Assets Control for a "general license” 


permitting travel to Cuba. OFAC regs 
state that general licenses can be 
claimed for "full-time professional 
research conducted by professionals in 
their professional areas.” 

Karen, a dance teacher and per- 
former, had gone to Cuba to 
take salsa and rumba classes. 

Journalists also qualify 
for general licenses. I went to 
Cuba to write a story for Seven 
Days — scheduled to run next week 
— and for a Kenyan newspaper chain 
for which I have worked as U.S. corre- 
spondent for the past 20 years. Liam, a 
sophomore at New York University, had 



been assigned, in writing, to take photos 
in Cuba to illustrate my story for one of 
the Kenyan papers. 

In the Kafkaesque web of restric- 
tions on Cuba travel, a general license 
is said to be "self-selecting and self- 
executing" — meaning that it doesn’t 
take the form of an actual document. 
A traveler simply presumes that he or 
she meets the guidelines. Everyone else 
must obtain a “specific license,” which 
is an actual document that OFAC may 
issue on a case-by-case basis. Written 
applications for a specific license must 
include documentation showing why a 
would-be visitor to Cuba meets all ap- 
plicable OFAC conditions. 


TRAVEL 


MAJOR 

WINTER 

SALE 




O, 

$9.95 
Pasta Dinners 

Sunday - Thursday 
3:30-6pm 


BURLINGTON 

Society - Pizzeria/TakeOut/ 

Delivery: 862-1234 

www.juniorsvt.com 

COLCHESTER 

85 South Park Dr. (Exit 16) 

Pizzeria: 655-5555 

Reservations: 655-0000 
The Bakery: 655-5282 


Hockey Night 

Every Tuesday night enter a raffle for 
tickets to the next UVM Men’s and 
Women's home hockey games! 


ammer 

UPPER DECK PUB 

1076 Williston Road, S. Burlington | 862.6585 | www.windjammerrestaurant.ee 


Huge 

□ 


Wood Pellets Sale! 

Stock up forthe rest of the winter 
with premium quality wood pellets: 

Delivered to your home: $249/ton (normally $279) 
Pick up in Burlington, this Saturday 1 /30: $4.99/bag 

Go to www.ecvt.net/pellet_sale or call 860-4090 for more information. 
Supplies are limited - when they're gone, they're gone. 







BANFF 

MOUNTAIN 


to benefit the 

UVM Outing Club 


FILM FESTIVAL 


WORLD TOUR 


January 29 & 30, 

Ira Allen Chapel, UVM 

view the trailer at skirack.ci 




Tickets available at SKIRACK & www.skirack.com 

85 Main St Burlington VT • (802) 658-3313 ewww.skirack.com 


g= — Central Vermont Medical Center 

■= W Central To Your Well Being www.cvmc.org 


CENTRAL TO YOUR NEW LIFE 

"The staff 
made every- 
thing much 
easier. " 

Another happy 
family! Trade 
and Jeff Badore 
are the proud 
parents of 
beautiful 
Abigail Rae 
Badore, born 
on Wednesday, 
January 13 
at CVMC's 
Garden Path 
Birthing Center. 

Abigail weighed 9lb/loz and is her happy parents' first born. The 
Badores hail from Cabot. We wish them peace and happiness. 


Lozkunatters 


Vermont Yankee «p.m 

early December and runs through the 
end of February, he says. 

On Channel S WPTZ-TV, Vermont 
Yankee is airing ads three to four 
times a day, says general sales manager 
Bruce Lawson, during morning and 
evening news programs and also 
during prime time. 

“They bought what we call in our 
business a flight of commercials, which 
is a campaign,” says Lawson. "It started 


A new ad in this week’s issue takes 
the case for Vermont Yankee to a 
new level. It claims that without the 
plant's cheap power, “even Vermont’s 
annual state fairs will be impacted.” 
A picture of a Ferris wheel illustrates 

The consortium is buying radio 
airtime, too, says the partnership’s com- 
munications director, Guy Page, though 
he couldn’t say on which stations. 

Page says the message of all the ads 
is, “Vermont needs an energy policy of 
safe, reliable, clean, affordable power. 


THESE GUYS HAVE MORE HALF LIVES 


BOB STANNARD, LOBBYIST. VERMONT CITIZENS ACTION NETWORK 


in December and right now it’s ongoing. 
My expectation is it will go on a while 
longer.” 

Williams would not disclose the 
cost of the marketing campaign. But a 
professional media buyer. Karen Fahey 
of Stowe, estimated the TV time alone 
would cost as much as $2800 per sta- 
tion, per day. 

Concurrently, Vermont Energy 
Partnership, a consortium of pro- 
nuclear businesses that includes 
Entergy, is buying ad space in “abroad 
selection” of daily and community 
weekly newspapers around Vermont. 
The campaign includes Seven Days. 


And we have been supporting all along 
since the partnership began the Hydro- 
Quebec contracts and continuing those 
and Vermont Yankee relieensingbecause 
they fit very well into those criteria.” 

Vermont Citizens Action Network’s 
Stannard believes it was a good news 
week for opponents of the nuclear plant, 
but says he isn't turning his back on 
Entergy for a second. 

“These guys have more half lives than 
the plutonium that they produce over 
there,” Stannard says. "I'm not going 
to underestimate [them] just because it 
looks like they’re down. They have a lot 
of lawyers and a lot of money.” (Z) 


Cuba « p.i5 

Borrowing from Orwell as well as 
from Kafka, the rules technically do 
not bar travel to Cuba; they forbid 
unlicensed Americans from spending 
money there. That’s why the Treasury 
Department, rather than the State 
Department, administers these rules. 

Potentially, the easiest way for travel- 
ers to Cuba to avoid U.S. border hassles 
is to lie about where they’ve been. Many 
Americans who visit Cuba choose that 
option. And most of them apparently get 
away with it, since OFAC does not subse- 
quently threaten them with heavy fines. 

In fact, it appears that under the 
Obama administration, almost no trav- 
elers to Cuba are being slapped with 
fines. Only three individuals involved 
in Cuba-related transactions were fined 
in 2009 forbreaking OFAC rules. That’s 


down sharply from the totals during the 

But attorneys I had talked with prior 
to traveling suggested it's wiser to tell 
the truth. Besides, it seemed that none 
of us would be violating OFAC’s regs. I 
also took the precaution of alerting Sen. 
Patrick Leahy’s office about our travel 
plans. Leahy staffer Susan Sussman, an 
immigration specialist, subsequently 
gave the chief of the Highgate Springs 
border station our names, scheduled 
date of return to Vermont and reasons 
for traveling to Cuba. Sussman then told 
me, “You’re not going to have any prob- 
lems coming back to Vermont.” 

What I failed to do was to consult 
the State Department’s website on 
travel to Cuba. It warns: “Cuban cigars 
and rum are routinely confiscated at 
U.S. ports of entry.” 

Oh.® 






Week 7 



THE 20/20 CHALLENGE 

ONE SNOWBOARDER’S QUEST TO HIT 20 VERMONT RESORTS IN 20 WEEKS 


even for a second when you're skiing with 
Watson, he’s already 100 feet ahead of you, 
and you’re left eating his wake. 

But the problem with people who rip is 
that when they fall — and at those speeds, 
fall they will — they fall hard. All you can do 
is wince and cover your eyes as they som- 
ersault down the hill. Such was the case 
with Watson on a recent bluebird morning 
at Pico Mountain, Killington’s smaller, less 
crowded cousin. 

Watson, a 36-year-old lifelong skier and 
Pico regular, agreed to take me on a few 
of his favorite trails at the homey resort. 
Conditions couldn’t have been better. The 
so ft snow glinted under theblazingsun and 
visibility seemed endless from the summit. 
All the big whitecaps — Camel’s Hump, 
Mt. Mansfield, ML Washington — could be 
seen in the distance. 

For our first run, Watson and another 
Pico regular, Julia Hutchinson, took me up 
the Summit Express Quad so we could hit 
Upper KA, a favorite of the pair. The black- 
diamond trail begins as a steep, narrow 
pitch, hemmed in by snow-draped ever- 
greens. Before the intersection with Easy 
Street, a breezy cruiser. Upper KA features 
three sharp, blind turns that can be tough 
to navigate at speed. 

My tour guides, both expert skiers, 
didn’t feel the need to take it easy on this 
tricky run — what fun would that be? 
Instead, they bombed down the chute and 
were gone. When they 
again, Watson was slicing sweeping 
into the trail. Then he caught i 


he said, who make the dif- 
ference. That much is obvious as the pair 
banter back and forth on the lift after our 
first run. They tease each other like awk- 
ward middle schoolers. “I might not fall if 
I had a better instructor,” Watson ribbed. 
“You’re all about your excuses today,” 
Hutchinson jabbed back. 

I soon find out why this is. Over the last 
year, Watson and 28-year-old Hutchinson 
have become quite chummy. So chummy, 
in fact, that I catch them in a quick smooch 
at the top of the Golden Express Quad 
i. Six years after becoming while I’m strapping on my snowboard. It’s 
accident, Watson knows not protocol for VASS volunteers to date 
clients, but these two are cute as hell and, 


In an instant, Watson and his mono-sld 
— a sit-down version of skis for people who 
don’t have the use of their legs — were sail- 
ing headfirst into the slope. Plumes of snow 
sprayed up on impact and I watched as 
Watson and his $4000 mono-ski slid down 
the hill sideways. When he came to rest, he 
was a little rattled. “Ooh, that one hurt," he 
said, brushing snow from his face. 

Hutchinson helped right Watson and 
then we were off, Watson seemingly un- 
fazed by the fall. He was actually pretty 
happy — earlier that day, he fell five 
on that same 
paralyzed in : 

to appreciate small victories. 


nido 


209 College St., Suite 2e 


A ri 


runs programs at Pico 
Valley and Sugarbush. The nonprofit pi 
vides athletic and recreational opportuni- 
ties for people with mental and physical 
disabilities. Their adaptive skiing program 
is one of their most popular. 

Hutchinson, a cheerful, rosy-cheeked 
paraeducator from Randolph, has 
been volunteering with the 
program since she was 1 
Watson, a beefy, bearded 
fellow who works in 
event production, 
to VASS last year after 
a few bad experiences with 
other adaptive ski programs. 

Basically, they wouldn’t let 
him rip. 

Now Watson makes the 
three-hour 

.rly every weekend 

ski with VASS volun- 


well as Bolton After a few more runs on Forty-Niner, 
Upper KA and the never-ending Pike, I 
was still unable to keep up with Watson or 
Hutchinson. It was all I could do to keep 
them in my sight. Seven down, 13 to go. (Z> 
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Champlain Unveils 
New M FA Program 


BY ALICE LEVITT 



D o you want to be an “interactive story- 
teller" when you grow up? How about 
a “technical documentation writer" or 
a “content designer”? These are just a 
few of the futuristic-sounding next- 
generation careers for which Champlain 
College is preparing itsstudents. 

The college’s Emergent Media Center is a 
school within aschool that teaches the 

media, ranging from socially relevant 
video games to a virtual archaeology 
museum. Now the EMC is about 
to take a big step: establishing 
a Master of Fine Arts program. 

The inaugural class begins this 
fall. 

“This degree is pretty cool 
for Champlain College, 
it's our first MFA,” says ANN 
demarle, EMC director. It's 
also Champlain's first on- 
campus master’s program. 

The other five grad degrees, 
including ones in business 
and digital investigation 
management, are offered 
online only. 

Traditionally, most people 
who get MFAs are creative 
writers or visual artists. This 
emergent Media degree is 
likely to attract not just artsy 
types, but also technologists 
and entrepreneurs, DeMarle 
suggests ‘This master’s is 
different, because it's really 
emergent media,” she says. “Today, media 


With the goal of developing that skill, 
MFA students will delve into marketing at its 
most organic: They will study the brain and 
how neuroscience sheds light on art, educa- 
tion and business alike. As DeMarle explains 
it, “Learning how the brain works and the 
cultural underpinnings allows you to market 
in ways that really touch people." 

The five-semester program will 
include a field class in which each 
student investigates a community 
and comes up with a real-life, “hu- 
man-centric digital solution.” For 
3, DeMarle says, a strident 
could help astrugglinggeneralstore 
market itself using technology. 

The final three semesters will 
include work on a collabora- 
tive project in which teams 
of students act as emergent- 
media entrepreneurs, work- 
ing on business, design and 
research, and then test their 
products. To demonstrate 
individual abilities in 
:, students mil 
also complete an integrative 
thesis project at the end of 
the program. 

MARK MILNE, who's in 
charge of graduate admis- 
sions at Champlain, says he’s 
expecting to see “a competi- 
tive process" among appli- 
cants to the program, which 
has a dozen spots. His team 
is looking for graduates with 
diverse range of majors and experiences; 
and participatory and about people who at heart are “creative folks, col- 
laborative folks, comfortable with technol- 
ogy,” he says ® 



ONLY SKILL THAI 
STAYS RELEVANT 


KEN NOWELL. 
EMERGENT 
MEDIA CENTER 


KEN HOWELL, a lead developer for the 
EMC, says, "I've heard MFAs referred to as 
the new MBAs. When you get to creativity 
itself, you can solve any problem anywhere,” 
he asserts. “When technology is constantly 
changingthe playing field, the only skill that 
stays relevant is creativity.” 
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Jan. 18-23 

It’s the sale that just keeps gettingbetter. 

fall and winter clothing - and come back 
again for the best deals! 

isakcan t0 

20S College Street, Burlington 
Monday - Saturday 10am - 6pro 
(802) 861-2326 


Also featuring accessories from 
Brides Head Revisited 

Seu&j, 

& Once Q/lpon C71 CBriJe 

2 Church Street, Burlington 
802.660.9003 
Appointments Recommended 
www.sewlyyours.com 


black horse 
warehouse store 
fine art supplies 
best prices 

bl 3 ck-hOTS 6 .com 1 1 97 williston road south burlington 802.860.4972 


Do you have irregular cycles 
and want to become pregnant? 


Dr. Peter Casson, in collaboration with the Reproductive Medicine 
Network, is looking for volunteers for a research study comparing 
the effectiveness of two FDA-approved drugs for helping women 
become pregnant. 

You may eligible if you are 18-40 years old and have eight or 
fewer periods a year. 


Fletcher 


n c infn ahni 4 Champlain 


For more information, please contact f 

College's MFA in Emergent Media, 


Dr. Casson at 8U2-656-75U5 i 

vrsitchamplain.edu/MFA.html. 








Thursday, February 4 • 6:30-8£)0pm 


Learn how Co keep up with 
your pec's grooming needs: 

■ Coe nail crimming f 

• ear cleaning 

• brushing and combing 

• proper shampooing 

■ Ceeth brushing 


Traditional metal wall 

SCULPTURES FROM HAITI 
AVAILABLE. 50% OF ALL 
PROCEEDS WILL BE DONATED 

to Haitian releif. 


Call to Register:654.7118 

Winooski * bouumeouu.net 


Haitian /l rt £ atd 


On The Sumy Side of the Street 


18 Main St. Bristol - 
( 802 ) 453-7202 



HACKIE | A Vermont cabbie’s real' view 

BY JERNIGAN PONTIAC 


Don’t Be a Hater 


I t was one of those winter nights 
when the weather can’t make up its 
mind what to do, so it opts for a little 
bit of everything — sleet, freezing 
rain, snow. Of course, holding “the 
weather” responsible for the weather 
is insane, on par with blaming local 
TV meteorologist Tom Messner. Still, 
somebody or something was purposely 
making my night miserable; of this I 
was convinced. 

The road conditions were grueling 
as I motored east on Williston Road, 
transporting a couple to their home 
off Taft Corners, a few miles beyond 
the driving range. They were both well 
dressed, their destination one of the 
newer upscale housing developments 
that dot the Williston landscape. In 
the crapshoot that seems to be defin- 
ing 21st-century life, it appeared they’d 
been rolling sevens. Financially, at 

“Your sister and her husband, what 
a pair of losers.” 

The man’s voice dripped with dis- 
dain as he talked to — or, more accu- 
rately, at — his wife. 

“And those friends they brought 
along,” he continued. “ Jeeesus . That 
was three hours of my life I’m never 
gonna get back. What a Ricking waste 

“I kinda liked Helene,” the woman 
said, attempting to slip a thought in 
edgewise amid the harangue. “That 
was a cute story — ” 

"About her Ricking kids?” her part- 
ner interrupted, grimacing in disbelief. 
“Oh, yeah — that was real cute. I wanted 
to shoot myself in the eye.” 

Have you seen the bumper sticker 
that reads, “Mean People Suck"? Well, 
if that’s a truism, then the male half of 
this twosome sucked. He was spending 
the entire ride badmouthing a laundry 
list of family members and supposed 
friends, all the while — no surprise 
here — subtly and not-so-subtly berat- 
ing his wife. I’m someone with a high 
tolerance for human foibles; I suffer 
fools gladly. But people who are flat- 
out mean get to me. They do suck! 

Arriving at their pad, the woman 
couldn't exit the vehicle fast enough. 
I got that: Why spend another second 
sitting next to this angry guy? I told 
him the fare was $15. The man — who 


appeared slightly tipsy, though not 
drunk — began the hunt for his money. 
No problem with that, except he was 
clearly taking his sweet-ass time. Most 
people appreciate that time is money to 
a cabbie and make an effort to pay up 
with alacrity. This dude was taking all 
the time in the world, la-di-da, without 
a “sorry” or any acknowledgment to me 
whatsoever. Finally, he said, “I don’t 
have cash — here’s my credit card.” 

"Sorry,” said I, “I don't take plastic.” 


“Why the fuck not?” 

"What can I tell you? I’m just not set 
up to take cards. Do you have money 
in the house, or do we need to hit an 
ATM?” 

He replied, “Hey, bud — no need to 
get lippy. I’ll get you a check.” 

With that proclamation, he stepped 
out of the cab and, proceeding with an 
infuriating pokiness, sauntered into his 

Shall we count the ways this guy was 
pissing me off? For starters, how about, 
“Sorry about this delay, man. Would 
you be kind enough to take a check?” 

And that marked my point of no 
return, once I began replaying the 
actual dialogue in my head and putting 
new words in the offender’s mouth. 
That was an ominous indication of 

Eight minutes passed, my eyes 
glued to the dashboard clock. That’s a 
long time for a cab to sit idle on a busy 
night. When he finally reemerged from 
his house, I was quietly seething. As 
he approached the cab, 1 lowered the 
passenger window. Without uttering a 
word, he tossed a check on the shotgun 
seat and retreated up the walkway. 

I took the check and saw it was 
for $15 even. “Hey,” I yelled out the 
window, “thanks so much for the tip.” 

Before we proceed further, let the 
record show: With this sarcastic crack, 
it was I who got the ball rolling. This 
person may have been rude, nasty, 


whatever, but the debacle about to 

From his front steps, the man turned 
and said, “Hey, asshole — fuck you.” 

I said, “Well fuck you, you 
motherRicker.” 

Interestingly, at this point, neither 
of us was screaming. That’s how you 
know how bad it was. 

"Get out of that cab, you cocksucker, 
and I’ll beat your ass.” 

“Oh, go fuck yourself,” I retorted. I 


noticed a Blazer parked in the drive- 
way. “You know what, asshole? I'm 
gonna fuck up your car when you get 
back in the house.” 

What an inspired escalation, I thought 
to myself, my brain bubbling away like 
some overcooked chimichanga. 

Before my very eyes, the guy’s facial 
complexion morphed the color of an 
eggplant. When a man's head actually 
turns purple, that’s an unambiguous 
sign: All bets are off. Sure enough, he 
leapt off the steps and charged the cab, 
screaming, "You motherfucking..." 

There might well have been a few 
parting pleasantries exchanged as 
I took off down the street. Ain’t life 

Never take the bait, I repeated to 
myself like a mantra on the slow haul 
back to town as I gradually regained 
my equilibrium, if not my equanimity. 
Never take the bait. Why can't I seem 
to remember this simple truth? Anger 
begets anger; hate begets hate. This I 
know, but somehow... 

Here’s an honest prognosis: Given 
my checkered track record, chances 
are I’ll be learning this lesson a few 
times more until one day, God willing, 
it truly sinks in. O 


0hadae@sevenday.vt.coa.. 


NEVER TAKE THE BAIT. 

WHY CAN'T I SEEM TO REMEMBER THIS SIMPLE TRUTH? 







oldier. 


I better on a group-project 
I basis, is to try some. If you 
■ throw up, get convulsions 
or die, it's poisonous. The scien- 
tific method, as explained in the 
US. Army Survival Manual, is to 
memorize the local edible plants 
prior to getting marooned. Too 
late for that? The impli( " 
sage of the manual is: 
you’re hosed. However, 
offer a plan B, namely the 
Universal Edibility Tesl 
boils down to cautiously trying 
whatever potential edible you 
have a lot of and seeing if you 
throw up, get convulsions or die. 

That may not seem like the 
world’s most helpful advice, 
but there's no foolproof way of 
avoiding poisonous plants. The 
best you can do is avoid high-risk 
items while keeping your fingers 
crossed about everything else. 
That said, while I don’t claim to 
be a survival expert, I think we 
can expand a bit on the sketchy 
advice in the army manual. 
Herewith some tips. 


2. Don’t eat mushrooms or 
fungi. They're not all lethal, ob- 
viously, but when they’re bad, 
they're really bad. For example, as 
we've discussed in the past, con- 
sumption of Amanita phalloides 
may result in nausea, vomiting, 
diarrhea, cramping, kidney and/ 
or liver failure, coma and death. 
The tiling is, this mushroom 
doesn't say Amanita phalloides on 
it. It looks like a mushroom. How 
likely are you to encounter one? 
I have no idea; you didn’t specify 
where your deserted island was. 
If you do know where it is, why 
are you writing me? Do like the 
army says and memorize those 
edible plants. 


4. Don’t eat anything that’s 
rotten, mildewed, growing in 
stagnant water or otherwise dis- 
gusting. You’d think this would 
go without saying, but all the 
survival guides make a point 


6. Watch what animals eat. 
This is another thing the army 
manual thinks is a bad idea, since 
humans and animals have differ- 
ent vulnerabilities. No doubt, but 
come on. If an animal eats some- 
thing and drops dead, I submit 
that tells you something. More 
seriously, if an animal eats some- 
thing without apparent harm, 
I’d say it warrants further study 
using the UET. 

7. Avoid white or yellow ber- 
ries, as well as plants with beans, 
seeds, or milky white sap. Castor 
bean seeds, for example, contain 
the deadly toxin ricin; a couple 
can be fatal. Purple or black ber- 
ries are worth a try. Red fruit is 
iffy. Some are fine; many others 
(yew, holly, woody nightshade) 
not Take no chances. UET ’em 
all. 

8. Avoid plants that look like 
parsley or carrots — could be 
hemlock. Also, remember: "leaves 
of three, let them be’’ — groups 
of three leaves being the sign of 
poison ivy, sumac and oak. 

That gets us past the first 
cut. Now we run the Universal 
Edibility Test on what’s left. I 
have a hard time believing you’re 
going to remember 13 steps, and 


maybe poisonous while the 
other isn’t Which is more 
likely? No idea. That's why 
you’re doing the test. 

1 Fastfor eight hours, to give 
anything you ate earlier time 


repeat the above. 

Still breathing? Good sign. 
Coughing blood? That’s bad. 
Maybe next time you’ll t 
those edible plant 


BLISS BY HARRY BLISS 




WE DON’T JUST SAY IT...WE REALLY DO PAY 

9-18 caids ate $12 • 27-36 cords are $14 • 45-64 cards are $17 • 63-72 cards are $20 
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Sponsored by VI Assooation for the Blind , Humane Society of (hittend 

275 LAKESHORE DRIVE • COLCHESTER • 860-1510 ] 


• 860-5023 • TUESDAY-SUNDAY 
RESERVED FOR PRIVATE EVENTS & PARTIES 
SPAGHETTI & MEATBALLS W/ SALAD 
; COUNTRY FRIED CHICKEN DINNER 
GROUND ROUND PLATTER OR LIVER ’N ONIONS 

VT ROAST TURKEY DINNER WITH STUFFING 
CLASSIC AMERICAN BREAKFAST 8AM-NOON 
CHEF’S CHOICE SPECIAL AT 5-9PM 

CALL 860-6032 TO ARRANGE FOR 
CATERING OR PRIVATE EVENTS 


) 



Friday, January 29, 2010 

Buy an all-day. 

All Mountain Pass or Mt. Ellen Pass 
Sugarbush will donate $10/$5 
to the Foodbank 

Must have voucher — to download more 
visit www.vtfoodbank.org 





To learn more about skiing and riding at 
Sugarbush visit www.sugarbush.com 



Vermont Food bank 


www.vtfoodbank.org 


So 


lOto Hunger 


Please present this voucher when 
purchasing a lift ticket at Sugarbush Resort on 

Friday, Janudiy 29, 2010. 

Use this voucher to buy an ALL MOUNTAIN lift ticket & Sugarbush will donate $10 to the Vt Foodbank. 


Use this voucher to buy a MT. ELLEN lift ticket & Sugarbush will donate $5 to the Vt Foodbank. 



How Vermont journalists, 
activists and entrepreneurs 
are reinventing “the media" 

BY CATHY RESMER 



I f you believe that a flourishing independent press is es- 
sential to a functioning democracy, you may be a little 
nervous these days. More than a dozen newspaper 
companies have filed for bankruptcy in the last year 
and a half. 

Last week, MediaNews Group, which owns 54 daily 
newspapers, including the Bennington Banner and the 
Brattleboro Reformer, joined the ranks. Spokespeople 
for MediaNews insist the filing is a restructuring of 
debt and won't affect newspaper operations. Even so, 
the announcement is a sobering reminder that the combina- 
tion of declining advertising revenues, fewer subscribers and 
competition from online news sources continues to challenge 
the traditional newspaper business model. 

The result? Less information where citizens have tradi- 
tionally sought it. 

Vermont's major dailies have shed newsroom jobs in recent 
years. The Barre-Montpelier Times Argus and Rutland Herald 
discontinued their Sunday magazine in 2008. The Associated 
Press has simultaneously scaled back its Vermont coverage. 
Traditional broadcast media is competing with new delivery 
models for viewership and dollars, too 

But, as they say, crisis creates opportunities. Established 
media outlets such as Vermont Public Radio and Seven Days 
have expanded their statewide news coverage. 

Concurrently, a fledgling nonprofit is forming to fill the 
void left by the decline in numbers of dedicated beat jour- 
nalists. The Vermont Journalism Trust is the brainchild 
of a group led by retired businessman and consultant, VPR 
commentator Bill Schubart. He says its mission is to fund in- 
depth investigative stories: “not necessarily turning up crime 
and stuff like that,” Schubart explains, “but really getting into 
a subject and making it comprehensible to the readers.” 

The VJT is a work in progress. It hasn’t started fundraising 
and is still waiting for its federal 501(c)(3) status, but it has 
named a board of directors, including Schubart, former news- 
paper editors Steve Terry and Bill Porter, Vermont Public 
Television host Fran Stoddard and VPR board member Sam 
Chauncey. Others, including myself and Seven Days publisher 
Paula Routly, provided input and feedback during the plan- 
ning process. 

How will the VJT function? That was the topic of discus- 
sion at a daylong conference two weeks ago in Grafton that 
lured publishers and editors from almost every major news 
outlet in the state. Schubart says it’s not clear yet, but the 
current goal is for VJT to commission four to six stories or 
“lines of inquiry” over the next year or so, using funding from 
foundations. Those stories would then be distributed through 
existing Vermont media. 

The founders of VJT aren’t the only ones experimenting. 
All across the country, entrepreneurs, political activists and 
journalists are inventing new ways to report and deliver the 
news. We decided to profile five online-only news and opin- 
ion operations in Vermont that are worth watching. 



VERMONT DIGGER 


vtdigger.org 


A nne Galloway was already toying with the idea of starting a website when she 
lost her editor job at the Barre-Montpelier Times Argus last January. “I got 
really frustrated with our inability to produce enterprise stories,” Galloway says, 
“because we just didn't have the staff anymore ... When I got laid off, I thought, 
Well, this is it; I've got to make it happen. It’s time." 

WHEN I GOT LAID OFF, I THOUGHT, WELL, THIS IS II; 

I VE GOTTO MAKE IT HAPPEN. IT S TIME. 

ANNE GALLOWAY, VERMONT DIGGER 


Galloway went on to create what she describes as a public-radio-like nonprofit 
that aims to “enhance democracy through in-depth, interactive journalism." Since 
its August debut, Vermont Digger has raised roughly $25,000 in grants, individual 
donations and a business sponsorship. Galloway has used the money to “dig” into 
issues involving the state budget and, most notably, private health services at 
Vermont prisons. Last month, Seven Days republished one of her pieces, which 
exposed the Chinese origins of organic foods at local natural food stores. 

At Vermont Digger, Galloway’s overhead costs are minimal — she works from 
her house in East Hardwick and publishes on a website built in Wordpress, a low- 
cost platform. The only expense is the time it takes to produce journalism. Right 
now, that amounts to about 70 to 80 hours a week for Galloway, who commutes 
almost daily to the Statehouse in Montpelier. “I pull an all-nighter at least once 
every 10 days,” she says. “I’m obsessed.” 

Galloway is quick to point out that she’s not working alone; she relies on a 
network of volunteers who have helped design the site and write grants. She has 
a board of directors and some paid and unpaid freelancers who contribute con- 
tent. Most importantly, she has an editor, Nick Monsarrat, a retired veteran of the 
Burlington Free Press and the Rutland Herald. 

“Without all this help, there’s just no way,” Galloway says. 

And her site traffic is growing. Website analytics indicate she's getting about 
18,000 hits a month from 5000 unique readers. Galloway is actively using email, 
Facebook and Twittter to spread the word. “We’ve really picked up since I started 
covering the legislature,” she says. 

Galloway comes across as quiet, even shy, but she’s got ambitious plans. She 
hopes to raise $250,000 to hire four or five reporters, as well as to pay freelancers. 
“If I had the money right now,” she muses, “I would hire someone to pull all the 
pieces together on Vermont Yankee, for example.” Galloway is applying for a grant 
to enhance the interactivity of her site by enabling crowdsourcing, and she’s begun 
collaborating with journalism students at St. Michael’s College, Johnson State and 
Lyndon State. 

“I really feel failure is not an option,” she says. “Journalism is what I do, and it’s 
great to have this opportunity." 


VERMONT NEWS GUY vermontnewsguy.t 


I f you miss the days when salty newspaper columnists conducted barstool re- 
search, check out Vermont News Guy. The creator of the website, Jon Margolis, 
is both witty and wise, and he’s not afraid to share his opinions. 

The 69-year-old Barton resident is a veteran newspaperman. He spent 24 
years with the Chicago Tribune, most of it as the chief political correspondent in 
Washington, D.C. Before that, the New Jersey native worked as the Albany bureau 
chief for Newsday, and he did stints at the Concord Monitor, Miami Herald and 
Bergen Record in Hackensack, N.J. He got his start as a copy boy for the New York 
Daily Mirror. 

When Margolis took a buyout from the Tribune in 1995, he his wife retired to 
Vermont. He freelanced for the Sunday Rutland Herald and Sunday Times Argus 
before they folded, and has written for Seven Days. 

In December 2008, Margolis launched a website to produce in-depth public 
affairs stories. He thinks that kind of journalism is lacking in Vermont, for two 


reasons: budget 

cuts at newspapers; 
and what he calls a 
Gannettized, “he- 
said-she-said” jour- 
nalistic culture that 
gives equal weight 
to opposing view- 
points, regardless 
of whether they’re 

Margolis' dis- 
patches typically 
cover politics, edu- 
cation, energy policy 
and business. A 
recent post parsing the governor's budget address begins, “Does Vermont coddle 
the middle class? Governor Douglas thinks so, and he may have a point.” 

Margolis puts up three new posts a week. He stalled out doing five but cut back 
because, he says, producing more means “being almost as superficial as the stuff 
you’re trying to supplement.” 

Margolis writes from home, but, during the legislative session, he’s been trying 
to get to Montpelier twice a week. “If you wanna know what’s going on in the 
legislature, you’ve gotta be there,” he says. “You've gotta talk to people. You have to 
run into people in the corridors and have a cup of coffee with them.” 

Margolis hasn’t made much money from his website; he doesn't sell ads or seek 
grants. The Stowe Reporter pays him a small fee to link to his site, but most of his 
earnings come from donations. An appeal to his several hundred subscribers a few 
months ago netted about $1500, including a $10 bill from one woman who wrote, 
“I earn $10 an hour. Enclosed is a pre-tax hour of my income.” 

That's heartening, but not exactly sustainable. “I got enough so that I’m sort of 
breaking even, kind of,” Margolis says. “If you’re not a really good accountant, I'm 
breaking even. If you're a really good accountant, and you assign me my labor at 
minimum wage, I’m not breaking even.” 

Margolis isn’t in it for the money. “I more wanted to be a catalyst,” he says. He 
wanted to prove he could do it and learn a few new tricks in the process — like 
tweeting, which he does regularly. 

He says he’s committed to keeping up his pace through the November election. 
After that, who knows? Margolis recently agreed to contribute a story to Vermont 
Digger. “I would like to be part of a larger, statewide, in-depth journalistic news 
operation,” he says. “There’s a limit to how much one person can do.” 






We’ve Got News for You 


i 



A lden Pellett registered the domain vermontdailynews.com 10 years ago. “I saw 
the industry clearly declining," explains the 47-year-old photojournalist. He 
launched his for-profit website, Vermont Daily News, last summer with the hope 
of making it a daily local news hub. 

Like Galloway and Margolis, Pellett is no stranger to journalism. He grew up in 
Charlotte, not far from his current home in Hinesburg; worked for the Burlington 
Free Press as a staff photographer from 1994 to 1997 and freelanced for the AP for 
10 years. His work has appeared in the Boston Globe, the New York Times, the L.A. 
Times, Time and Newsweek. He’s written a few stories, too. 

“I was getting less freelance work; newspapers were going out of business,” 
Pellett explains. “I think a number of people in this area were wondering what we 
were going to do if the Free Press went under.” 

Pellett describes his website as “part investigator and part cheerleader.” On a 
given day it might feature a report on the governor’s budget address alongside a 
profile of a Milton construction firm. 


But, though the clean design and outstanding photos distinguish Vermont Daily 
News from the rest of the pack, journalism-wise, the content is thin. 

Pellett does attend events, such as the funeral of a soldier last summer in St. 
Johnsbury. And he has done some in-depth reporting — he points to a story he 
wrote on December 30 about new lead limits for plumbing supplies that went into 
effect on January 1. “I didn't see that anywhere else,” he says. 

But he admits that most of the stories on his site consist of rewritten press re- 
leases. “I usually try to follow up with a phone call,” he offers. 

Pellett is overextended because he’s essentially operating on his own, with help 
from a few occasional freelancers, and he’s attempting to cover news, weather, 
sports and “home, farm & garden” for the entire state. “That's one of the biggest 
frustrations: I can’t be in so many places," he says. “I can't go to St. Albans at 7 in 
the morning and White River Junction at 7 o’clock at night.” 

In addition to writing, editing and taking photos, Pellett is putting up flyers 
and signs by the side of the road to advertise his site. He’s got two people selling 
ads, but he does a bit of that, too. Raising money, it appears, has been a challenge. 


Pellett has an actual newsroom — a one-room office on Burlington’s Main Street 
overlooking the fire station and the Mid-Town Motel — but it’s eerily quiet and 
squeaky clean on a recent weekday afternoon. 

Pellett won't reveal how much he’s invested personally in Vermont Daily News 
or how much he's making on advertising, but concedes he’s not turning a profit 
“At some point here I’m going to decide whether it's going to continue or not,” he 

Asked why Vermonters need his site, he responds, “I don’t think that they do, 
necessarily. But I hope that they do.” 


G eoffrey Norman's website is filling a niche not usually associated with Vermont. 

Over the past three years, his group blog has become a vibrant and reliable 
outlet for the state’s conservative voices. 

“We seem to have gotten some real traction now,” Norman, an Alabama native, 
remarks in a southern drawl. Norman has been a guest on “Vermont This Week,” 
a roundtable on VPT. Earlier this month, when WCAX 
needed a conservative perspective on education fund- 
ing, a camera crew drove two hours to Dorset to inter- 
view Norman for a 90-second spot. 

Norman’s been in Vermont for more than 30 years; 
he and his wife moved from Manhattan to raise their 
family here in the late 1970s. In the city, Norman was 
an editor at Esquire magazine, before that at Playboy, 
in Chicago, where he excerpted the first Woodward 
and Bernstein book. He also published parts of Norman 
Mailer’s The Fight, about the "rumble in the jungle” 
between Muhammad Ali and George Foreman. 

"Mailer and 1 spent about a month together back 
and forth between Chicago and New York excerpting 
his book for our magazine,” recalls Norman. “It was 
great fun. I had a ball.” 

Since moving to Vermont, Norman has freelanced 
for a variety of publications and written 17 books, both 
fiction and nonfiction. He didn't start paying attention 
to Vermont politics until his property taxes tripled in 
2006. "The fiscally conservative side of the argument in 
Vermont was not being made very well anywhere,” he 
recalls, “so I said, ‘Maybe we’ll do this.”’ 

He established Vermont Tiger as a nonprofit and 
struck up a partnership with University of Vermont 
economics professor Art Woolf. They launched the site 
in January 2007. “For many days," Norman recalls, “it 
would be, I’d post in the morning, and Art would write 
me about how good he thought it was. And he'd post in 
the afternoon, I'd write to him about how good it was. 
And there were days when we'd get 20 or 30 hits. But then, you know, things began 
to pick up.” Last month, Norman reports, Tiger had nearly 30,000 page views. 
More than 500 people subscribe to its posts via email. 

As the site's readership grew, so did Norman’s commitment. “Used to be, I would 
steal time to do this,” he says. “But now I’m spending three or four hours a day on 
it.” He’s made an effort to be at the Statehouse during the legislative session. 

Vermont Tiger has other contributors, most of them unpaid. One is Emerson 
Lynn, publisher of the St. Albans Messenger. Hugh Kemper, a retiree from the 
financial sector who lives in Londonderry, analyzes education funding. State trea- 
surer Jeb Spaulding, a Democrat, has written for the site. 

Vermont Tiger also sponsors symposia; There have been two so far, and Norman 
is planning a third in April. He reports that Tiger has raised about $20,000 each 
year in donations and grant funding from conservative foundations, most of which 
is used to pay for the events. The site doesn't run ads. 

Nor does it commission much original reporting ... yet “I would say that what 
I’m doin’ for the state right now is what the Wall Street Journal editorial page is,” 
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WHAT I’M DOIN’ FOR THE STATE RIGHT NOW IS 

MN WML SWEET JOURNM 
EDITORIAL PAGE IS. 


Norman explains. 
“What I’d love 
to do is be able 
to add the Wall 
Street Journal's 
news-gathering 
operation to that. 
But that hasn't 
happened, and 
may not ever 

It’s definitely a 

possibility, though. Norman says he’s getting serious about developing a business 
plan. “I kind of think right now the climate is good for us to find some contributors 
and some investors and to use that to try to expand into revenue-producing areas," 
he says. “Maybe even some print. It hasn’t been entirely thought out, but we have 
talks about it all the time.’’ 


GREEN MOUNTAIN DAILY greenmountaindaily.c < 


I f Vermont Tiger likens itself to the Wall Street Journal editorial page, Green 
Mountain Daily is “the kidney of the Democratic Party.” Founder John Odum 
describes his website as a kind of liberal communal water cooler. 

GMD is a group effort modeled on the national political blog Daily Kos. The con- 
tent consists of articles by “front pagers” — the authors whose work appears in the 
main column of the site. Odum is one of these contributors, some of whom identify 
themselves; others use pseudonyms. Anyone can write a “diary” that will appear in 
the right-hand column. And any of the 15 people who have administrative 
privileges at GMD can elevate a diary to the main column of the site. 

Recent GMD headlines include “Rutland Herald/Times Argus still 
spinning the budget issue for the Governor" and “Progressives in the 
House wising up?” There’s also a post offering live coverage of Democrat 
Doug Racine's gubernatorial campaign kickoff. 

Odum founded the site in February 2006 as a vehicle for political ac- 
tivism. The 41-year-old Montpelier resident has worked as an organizer 
for progressive causes for most of his professional life; he’s currently 
the associate director for membership and development at the Vermont 
Natural Resources Council. “My goals were “Let’s have an effect on the 
policy, and let’s have an effect on the electoral process,”’ he recalls. “‘Let’s 
get more people involved. Let’s be that kind of engine.’ I think on those 
terms, it’s been successful.” 

Odum reports that GMD gets roughly 800 unique visitors a day, or 
about 5500 readers each week. Several of the Democratic candidates for 
governor have posted appeals to the site, hoping to win support from the 
GMD readership. In fact, Odum has launched a fundraising drive with a 
goal of raising $100, 000 for the eventual nominee. The Vermont political 
media are clearly reading GMD, too; reporters often pick up tips that 
appear on the site. 

While Odum adamantly denies he’s a journalist, GMD does occasion- 
ally break news. Last October, for example, Odum was contacted by a 
source at Fletcher Allen Health Care concerned about directives from 
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hospital administrators regarding H1N1 precautions. Odum subsequently went live 
with a post titled “Fletcher Allen breaking pandemic prevention protocols." At the 
beginning of the post, Odum writes, “With months to prepare, you would think that 
FAHC would be ready for its H1N1 patients. Let’s just say they are off to a really bad 

But Odum didn’t contact anyone at Fletcher Allen before publishing his allega- 
tions. Not surprisingly, its public relations department responded, and Odum had to 
update his post four times, qualifying his original report. Didn’t he have an obliga- 
tion to let FAHC respond in the first place, especially given the seriousness of the 
charge? 

“This is where you get into the difference between being a reporter and water- 
cooler conversation,” says Odum. “It didn’t feel like an investigative reporting 
moment. It felt like a gadfly moment. It felt like ‘Time to be an irritant.’ ... That’s 
where it becomes almost more like advocacy work, I suppose.” 

Odum says he doesn’t have any concrete plans to expand GMD’s mission to 
include more original reporting. And he’s not pushing to make the site more profit- 
able. GMD sells ads through a blogging ad network, but Odum says it makes barely 
enough money each year to pay for a delivery of fuel oil to his house. He keeps the 
cash; none of the other contributors are paid. A progressive political action com- 
mittee called BlogPAC covers the blog's web-hosting fees. 

Will GMD ever become more than just a place for like-minded activists to 
share the latest buzz? “One day I like the idea of it getting bigger and bigger and 
bigger,” says Odum, “and another day I feel more my blog roots, like, ‘Who cares 
if it gets bigger?’ ... It’s certainly got enough of a branding identification now that 
if I wanted to, I might be able to take the plunge and professionalize it. But it’s 
the kind of thing I would never take the plunge on, given that I have a family. 
Maybe if I was still 20 years old, and I could live in a box on cat food for a month, 
I wouldn’t sweat it." ® 
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Second Vermont Republic’s Dennis Steele 
liberates Vermont (airwaves) 

BY DAN BOLLES 


I t is a typic al Tuesday night at Radio 
Bean, and the cozy Burlington 
coffeehouse is bustling. There is a 
pleasant hum ofidle chatter, broken 
occasionally by the sharp clink of glass- 
ware behind the bar. Onstage, local 
country crooner Brett Hughes leads 
his rotating cast of honky-tonk heroes 
through a rousing Merle Haggard tune. 


word, luxurious. Perfect entertainment 
for a cold January night. 

We are connected to Radio Bean 
thanks to a live streaming webcast on 
online radio station FreeVermontRadio. 
oig. The site is a relatively new addition 
to the state’s cyberspace community, 
created and operated by Kirby resident 
and fifth-generation Vermonter Dennis 





During a break in the music, and 
seeing that my drink is almost finished, 
my girlfriend asks if she can get me 
another. She gets up from the couch, 
nimbly dodges a dog sleeping on the 
floor and disappears. She returns a few 
moments later, glasses in hand. 

“Nice pajamas, baby," she says, put- 
ting a glass of red wine in front of me. 
The dog grunts as Hughes reels off the 
opening lick to a Patsy Cline song. 

"Thanks, darlin’,” I reply in my best 
Southern drawl. “Say, could you turn it 

OK, confession time: My girlfriend 
and 1 are not actually at Radio Bean. Not 
physically, at least. In a bout of wintry 
laziness, we are nestled snugly in our 
living room drinking cheap wine a mere 
three blocks from the cafe. It is, in a 


Steele. His domain name could be read 
in more ways than one: Steele is cur- 
rently campaigning for governor on a 
platform of Vermont secession from the 
U.S. But, whatever the success of that 
endeavor, he’s already liberating plenty 
of Vermonters from corporate sounds. 

While we sit at home, Steele, 42, 
huddles at his laptop in a corner of a 
local nightclub, as he does several nights 
per week, beaming the evening’s pro- 
ceedings all over the world (the station 
counts regular listeners in more than 30 
countries). Tonight he happens to be at 
Radio Bean. In two nights, he’ll be at 
Parker Pie in West Glover for a split bill 
with Myra Flynn and Justin Levinson. 
After that, it’ll be an undisclosed loca- 
tion somewhere in rural Vermont for 
a jam session he describes as a "barn 




burner" — the session, known as “The 
Back Shed” is broadcast from a barn 
every Friday. And so it goes, night after 
night, week after week. 

When he’s not piping live local music 
into homes and offices around the 
globe, Steele's station functions like any 
number of online radio outlets, playing 
a continuous stream of recorded music. 
Except that FVR plays Vermont-made 
music almost exclusively. 

While a number of online stations 
operate in the state, and plenty of terres- 
trial stations simulcast on the web, none 
match FVR’s localvore numbers. Steele 
estimates the station plays 99 percent 
locally made music. The other 1 percent 
consists of artists touring in Vermont 
or “music with a message relevant to 
Vermont," says Steele, who refers to that 
sliver of the pie as his “creative license." 

Since the station’s birth on June 6, 
2009, the Free Vermont Radio library 
has grown from a handful of albums, 
most of them madeby Steele’s Northeast 
Kingdom pals — the first tracks played 
on the air were from NEK outfitElectric 
Sorcery — to more than 4500 songs total, 
representing nearly 300 artists of widely 
varying styles across the state. Instead of 

INDEPENDENT MUSIC AND 

INDEPENDENT VERMONT 

JUST KIND OF BO HAND IN HAND. 

DENNIS STEELE. OWNER. 

FREEVERMONTRADIO.ORG 


seeking out music, Steele now receives 
it unsolicited, sometimes at a rate of 
more than 10 albums per day. And, since 
Internet radio is not bound by the same 
FCC restrictions as terrestrial radio, he 
plays almost everything he receives. 

"It's Free Vermont Radio," Steele 
says, grinning. “Artists can say whatever 
they want. Sometimes a song just needs 
to have swears.” 

Free Vermont Radio has benefited 
significantly from social networking 
sites. Its Facebook group has more than 
1900 fans; by comparison, University of 
Vermont radio station WRUV 90.1 FM 
has about 350. Alternative rock station 
99.9 FM the Buzz has 400. 

Steele’s media savvy is unsurpris- 
ing. In 2003, the California Polytechnic 
grad and avid chess player launched 
ChessManiac.com. The website was 
an overnight success and, according to 
Steele, now claims more than 200,000 
regular players worldwide, having 
survived market incursions from much 


larger and better-funded sites. Chess 
Maniac is Steele’s primary source of 
income. Like everyone else in the music 
industry, he has yet to figure out how to 
make a profit on Internet radio. 

Social networking features like those 
used on Facebook and MySpace contrib- 
uted to the success of Chess Maniac and 
feature prominently on Free Vermont 
Radio. Though Steele concedes that 
“you can't really do it any better than 
Facebook,” he has seen an active com- 
munity begin to develop on his site. 

Besides having personal profiles 
and live chat capability, users can blog 
directly to the website and export their 
musings to their own microblogs, such 
as Twitter, MySpace or Facebook. They 
can also request music from the library, 
which, judging from recent site activ- 
ity, has become an increasingly popular 

If Steele has his way, Vermonters 
will one day have access to dozens of 
local shows daily from the comfort of 
their own living rooms. He envisions 
FVR becoming an aggregator, stream- 
ing live feeds from venues around the 
state. At some point, he may even move 
the "studio” from a corner of his chil- 
dren’s playroom to a rental house on his 
property. 

"Eventually I’d like to make it more 
like a real studio, with DJs and live per- 
formances,” he says. 

Of course, all these plans assume he 
isn't elected governor first. 

Steele is the gubernatorial candi- 
date for the Second Vermont Republic, 
a grassroots political party he joined 
in 2007 and whose primary goal is 
the state’s secession from the Union. 
Though it’s tough to draw a straight 
line between the SVR platform and any 
ideology implicit in the radio station, 
there is a degree of synergy beyond the 
campaign banner ad that graces the Free 
Vermont Radio site. 

"When you start to listen to the ... 
music, you start to notice that there is a 
lot of anti-empire, antigovernment sen- 
timent that's really interesting,” Steele 
says. “It's inspirational.” 

In a fiery speech he delivered earlier 
this month at the Capitol Plaza Hotel in 
Montpelier to announce his candidacy, 
Steele drew heavily from lyrics he ab- 
sorbed listening to FVR every day. In 
fact, in the printed version of the speech 
on his campaign website, he credits 
local songwriters Drew Landry, Kate 
Boverman, Ethan Miller and Tracey 
Forest as inspirations. 

“Independent music and indepen- 
dent Vermont just kind of go hand in 
hand,” Steele says. “They just kind 
of fit.” © 
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D arren Perron is not your typi- 
cal television newsman. His 
voice doesn’t boom with the 
stentorian authority of Tom 
Brokaw, and his compact stature is more 
Michael J. Fox than Edward R. Murrow. 
Plus, he’s from Barton, a town of 2700 in 
the Northeast Kingdom not known as a 
hotbed of journalistic enterprise. 

And yet, thanks largely to his 
sprightly enthusiasm and love of talking, 
36-year-old Perron has managed to get 
to the top of the broadcast food chain in 
Vermont. When longtime WCAX news 
director and anchor Marselis Parsons 
announced his retirement in November, 
Perron was named his 
replacement. Now the 
giddy and good-natured 
Perron anchors the 6, 10 
and 11 p.m. weeknight 
broadcasts. 

Perron, who lives 
in Burlington with his 
partner Peter Jacobsen, 
says the new anchor job 
“came a lot sooner than 
expected.” With it have 
arrived new responsi- 
bilities. As the public 
face of WCAX, along 
with co-anchor Kristin 
Kelly, he is expected 
to show up and press 
the flesh at luncheons, 
fairs, benefits and other 
events around the state. 

That same visibility 
means Perron can no 

tume balls or raucous 
parties — he can’t afford 

ous journalist, or he 
risks losing the trust of 
his viewers. 

If you’re lucky enough to encounter 
Perron at one of the WCAX meet-and- 
greets, among the first tilings you’ll 
notice, before his rhyming name, perfect 
diction, slight size and receding hairline 
— which Perron calls his "power alley” 
— are his eyelashes. They are preter- 
naturally long and curl into near-perfect 
circles. This may make Perron appear to 
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Darren Perron moves into 
local news' top spot 

BY LAUREN OBER 


Kingdom. Perron says it is from his 
family, particularly his grandfather, that 
he gets his love of news. 

Every Sunday morning throughout 
his childhood, Perron watched Charles 
Kuralt on “CBS News Sunday Morning” 
with his maternal grandfather, Howard 
Conley. The pair would sit enthralled 
as Kuralt told tales of life in America 
through his “On the Road” segment. 
Even as a busy high schooler who served 
as class president and sat on “just about 
every kind of board,” Perron never 
missed a show. “I was always captivated 
by people telling stories. You could tell 
Charles Kuralt was a good listener by 


the way he told a story,” 
1 1 Perron says. 

Perron's family 
lever had any idea he 
S harbored a dream of 
being on the news. He 
never told anyone, he 
says, perhaps because 
it might seem preten- 
tious for a kid from 
the Kingdom to want 
to be on TV. But when 
he decided to major in 
mass media commu- 
nications at Castleton 
State College, his family 
found out about his 
ambitions. 

Castleton was 
the only college to 
which Perron applied. 
■ Lyndon State was too 
close to home, and the 
University of Vermont 
didn’t have a communi- 
cations program. After 
visiting Bob Gershon's 
television production 
class, Perron knew 
Castleton was the right school for him. 
“I said, “Yep, this is what I want to do,”’ 
he recalls. 

After college. Perron accepted an 
be wearing a surplus of mascara, when grew up in a family so big it has its own internship at WCAX’s Rutland bureau, 

in fact the only cosmetic product he road — Perron Hill Road in neighbor- Current news director Anson Tebbetts 

sports is the standard pancake makeup ing Glover. Perron's father is one of 13 remembers when Perron, an animated 

all TV people must endure. children, his mother one of seven; his young go-getter, started at the station. 

Where Perron comes from, men don’t, 50 first cousins and plentiful second and “When he arrived, he was full of energy 

as a matter of course, wear makeup. He third cousins populate the Northeast and excitement,” Tebbetts recalls. “And 


byPEOPLE telling stories. 




even at that age, he was better dressed 
than I was. I think he even had a brief- 
case. He was so together." 

Perron admits to carrying a briefcase 
in the early days of his broadcast career. 
It contained one pencil and a notebook, 
nothing else. He also wore a three-piece 
suit and a trench coat, thinking that was 
how professional newsmen dressed. 

Now, Perron would never be caught 
in a three-piece suit — he has to main- 
tain his reputation as the most stylish 
man on air at WCAX. These days, he 
sports classic French-cuff shirts with 
spread collars wide enough to accom- 
modate the Windsor knots in his ties. 
Perron started buying French cuffs after 
his grandfather Howard bequeathed 
him a substantial cufflink collection. 
Always visible when he's in the anchor 
chair. Perron’s wrist baubles lend the 
broadcast an air of sophistication. 

While Perron’s apparel isn't the 
reason for his promotion, it certainly 
didn’t hurt matters. As news outlets 
nationwide struggle to reach and retain 
viewers, Perron’s relative youth and style 
were pluses for the station. Parsons, who 
still does some reporting for WCAX, 
says he understands the desire to have 
a fresher face reading the news. “They 
wanted to improve their younger de- 
mographics,” Parsons says. “Hopefully, 
[Perron] will bring a younger audience.” 

It has yet to be seen how the change 
will sit with loyal viewers, and whether 
Perron will bring in the coveted youth 
market. But so far, viewer response to 
Perron’s promotion has been positive, 
Tebbetts says. 

Of course, many people in the market 
may not have noticed the change — be- 
cause they don't watch local TV news. 
With the potential audience fragmented 
by shifting lifestyles and an increas- 
ing number of media options, it can be 
hard to find people who regularly do. 
According to the 2009 State of the News 
Media report by the Pew Research 
Center’s Project for Excellence in 
Journalism, viewership of local news 
last year was flat or declined for most 
newscasts across all time slots. In 1998, 
64 percent of Americans regularly 


watched local television news. By 2008, 
that number had fallen to 52 percent. 

Still, bringing in viewers is a chal- 
lenge Perron will happily take on. He 
believes in the work he and his col- 
leagues produce, and his superiors tout 
him as a dogged and capable reporter. 
“His series have shown that,” Parsons 
says, referring to packages Perron has 
put together over the years on subjects 
ranging from gangs in Rutland to the 
struggles of homeless youth across the 
state to Vermont’s transgender com- 
munity. "First and foremost, he’s a good 
reporter." 

If nothing else, Perron is a dedicated 
employee. He regularly puts in 11-hour 
work days, arriving around 2 p.m. to pre- 
pare for the 6 p.m. broadcast and leaving 
at about 1:30 a.m. after helping plan the 
following morning’s news. His willing- 
ness to put in nontraditional hours 
comes from his years as a reporter. 

Those 14 years of reporting experi- 
ence will prove essential to Perron when 
he has to anchorbig events on the order 
of the Essex school shooting or Capt. 
Richard Phillips’ return to Vermont 
afterbeing captured by pirates, Tebbetts 
says. It’s not enough to be able to read 
the news and look good doing it. “We 
expect anchors to understand stories, 
not just read them. They have to under- 
stand who the players are and what’s 
important,” Tebbetts says. “They have 
to know what the story means.” 

So far, Perron seems to be a good 
fit for the anchor’s chair — which, he 
admits, is piled high with pillows so 
his taller co-anchor doesn't tower over 
him. While he’s fielded offers to move to 
larger stations out of state, he says, he’s 
happy where he is. Not only does his 
whole family live in Vermont, but he’s 
already been beamed into local living 
rooms for enough years to become a 

In that way, he is already following in 
Parsons’ footsteps. “I suspect I’ll be here 
a very long time,” Perron says. © 
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Brothers in Ink 

While others elegize print journalism, Emerson and Angelo Lynn 
are hot on the presses 


BY KEN PICARD 

N ewspapermen Emerson and 
Angelo Lynn learned a long 
time ago that it’s not enough 
for a community newspaper to 
be good. It's also got to do good. And the 
one that achieves both goals can thrive in 
its niche — even when larger corporate 
newspapers are struggling. 

Emerson Lynn, editor and publisher of 
the six-days-a-week St. Albans Messenger 
since 1981, knows his paper has influ- 
ence in the community. Shortly before 
Christmas, the Hannaford supermarket in 
his town participated in a company-wide 
"FUnd-a-Feast" campaign. Throughout 
the holidays, shoppers could buy a $10 box 
of food to donate to their local food shelf. 
The store in Vermont that sold the most 
boxes would win $1000 for its food shelf, 
and the winning store in the entire 171- 
supermarket chain would get an additional 
$2500. 

A week before the contest ended, 
Emerson approached store manager Dan 
LeCours and asked him how many boxes 
he needed to win. LeCours said he didn’t 
know, but was sure he didn’t have enough 
on hand to even come close. 

"Emerson said, ‘You get me that number, 
and I’ll take it from there,"’ LeCours re- 
calls. “Coming from Emerson, if he says it, 
he means it.” 

Knowing that one in eight Vermonters 
is now on food stamps, Emerson ran free 
full-page ads in the Messenger the follow- 
ing week, asking his readers to rise to the 
challenge. They did. 

“That last weekend we sold $9000 
worth of Flind-A-Feast boxes. None of 
that would have happened were it not 
for Emerson Lynn,” says LeCours. "It just 


goes to show the power of the press when 
the person behind it is highly trusted and 
highly respected." 

Lately, it’s hard to find any good i 
about print journalism. In December, the 
now-defunct-in-print Editor £t Publisher 
magazine essentially wrote its own 
obituary when it reported that more than 
40,000 newspaper jobs disappeared in 
2009, nearly twice as many as the 21,000 
that vanished in 2008. Mainstream news- 
papers such as the New York Times and the 
Boston Globe have continued to echo that 
death knell. 

But you won’t find that story anywhere 
in the pages of a Lynn publication, or in 
their bottom lines. Emerson’s younger 
brother, Angelo, has been editor and pub- 
lisher of the twice-weekly Addison County 
Independent since 1984. According to 
Emerson, 2 008, the first year of the current 
recession, was the Lynns' best year ever. 
Emerson admits that profits are down, but 
only slightly, and neither brother has laid 
off staff. 

In fact, both the Messenger and the 
Independent have employees who’ve 
been with them for more than 30 years. 
In the Messenger* s newsroom, editor 
Gary Rutkowski and staff writer Leon 
Thompson have a half-century of com- 
bined experience between them. Emerson 
and Angelo insist their papers wouldn’t be 
where they are today without that level of 
institutional memory. 

Of course, reaching out to the next gen- 
eration is crucial, too. Both the Messenger 
and Independent routinely devote space 
to publishing the work of students in the 
Young Writers Project. Once a month, 
Angelo delivers200 free copies of the "Addy 



Indy," as it's often called, to Middlebury 
Union High School. Inside each isa copy of 
The Tigers' Print , the student newspaper. 
Emerson does the same thing for Bellows 
Free Academy-St. Albans. 

This isn’t just smart PR for the Lynn 
newspapers — it’s also a long- 
mentin their readerships. 

"For our newspapers,” says Emerson, 
"this is our seed corn.” 

t’s a fitting metaphor, coming from 
two Kansas brothers who moved to 
Vermont more than 25 years ago to 
sow the seeds of community journal- 
ism in the Champlain Valley. Since then, 
the Lynns have reaped the journalistic 
equivalent of a bumper crop. In addition 
to the Messenger and the Independent, 
the brothers now publish the Colchester 
Sun, Essex Reporter, Brandon Reporter and 
Milton Independent. Angelo also puts out 
Vermont Ski £t Ride Magazine, a winter 
monthly on the ski industry, and several 
telephone books in southern Vermont. 

In an age when the public has an over- 
abundance of news sources to choose from 
— websites, blogs, social networking sites. 
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EMERSON LYNN 


a performance of the play Our Town , and 
the next day reads his editorial about how 
the play reflects Middlebury’s diversity. 

“These guys have a real sense of place," 
Kiernan says. “They know when a business 
is doing well', they know when something is 
changing; they know what's in the wind ... 
A sense of place is essential to any business 


24/7 cable-news channels — how do Lynn 
publications manage notjustto survive, but 
to thrive? Very simple, Emerson explains. 
They remain faithful to their core mission: 
Give readers in-depth local coverage — 
school board meetings, high school sports, 
property taxes and so on — that they want 
and can't And anywhere else. 

"When you have a tight-knit commu- 
nity, everybody likes to know that every- 
body else is on the same page, and Addison 
and Franklin counties are pretty tight-knit 
communities,” Angelo adds. "What you 
find now is that, increasingly, the commu- 
nity newspaper is the glue thatbinds." 

Stephen Kiernan agrees. A former staff 
writer at the Burlington Free Press for 15 
years and a longtime Middlebury resident, 
he’s i mpressed by ho w i nvolved Angelo and 
Emerson are in their respective communi- 
ties. This means, for example, that he sees 
Emerson out running at a middle-school 
lacrosse jamboree attended by hundreds of 
parents and children. Or he spots Angelo at 


in Vermont, but it’s especially true in the 
media business.” 

Steve Terry, also a longtime Middlebury 
resident and former editor of die Rutland 
Herald, agrees. He says that whenever 
big institutions in Addison County want 
to break a story, they make sure the 
Independen t gets it first. 

"People could read in die Herald or 
the Free Press that something happened 
in Middlebury," Terry says, “but they just 
wouldn’t believe it or feel it was covered 
until they read it in the Independent." 

Tyrone Shaw, director of the journal- 
ism program at Johnson State College, is 
an aficionado of sorts of small community 
newspapers. Shaw says that Lynn newspa- 
pers consistently provide "aggressive but 
responsible" news coverage of important 
local issues. He's especially fond of their 
editorial and letters sections, which he 
calls "meaty and interesting.” 

In large part, that’s because Angelo and 
Emerson typically write their own editori- 
als. They come from opposite ends of the 
political spectrum. Angelo is more left 
leaning than Emerson and far more likely 
to criticize the governor, Jim Douglas’ 
residence in Middlebury notwithstand- 
ing. Emerson, a regular contributor to the 
conservative blog Vermont Tiger, is more 
likely to attack Bernie Sanders and the ac- 
tions of the left-dominated legislature. In 
the last election, however, he supported 
Barack Obama. 

Despite some divergent views on 
elected officials, economic growth and 
job creation, the Lynn brothers insist they 
see eye to eye on all social issues, such as 
abortion and gay rights. Back in July 1997, 
the Messenger was the first daily paper in 
the state to endorse civil unions. It’s that 
sophisticated understanding of the issues, 
Shaw says, that makes the brothers’ papers 
invaluable reading in their communities. 

"I think they were both born with 


newspaper ink in their blood," he con- 
cludes. "They're old-fashioned newspa- 
permen in the very best sense." 

That assessment of the Lynn DNA 
isn’t far off. Emerson and Angelo are 
fourth-generation newspapermen. Their 
great-grandfather, Charles F. Scott, bought 
the Iola Register, a small weekly in south- 
western Kansas, in 1882. His son, Angelo 
Scott, took over the paper and ran it until 
1965, when he turned it over to Emerson 
and Angelo's father, who’s also named 
Emerson. 

The elder Emerson and his wife, 
Mickey, met at college in Australia, but re- 
turned to Kansas in 1950. They published 
first the Humboldt, Kan., Humboldt Union, 
then the Bowie News in Bowie, Tx., where 
Emerson and Angelo lived for seven years. 

"Every single Wednesday night Dad 
would load us into the car and take us down 
to the paper, and we’d insert the papers,” 
recalls Angelo. It’s a job the brothers still 
do on occasion in the Messenger’s ancient, 
lime-green press room in St. Albans. 

In 1965, the Lynns’ parents returned 
to their Kansas roots and took over the 
Register. They ran it until last year, when 
Emerson and Angelo’s mother died and 
their father turned over the publishing 
duties to their sister, Susan Lynn. The sib- 
lings have a third brother, Michael, a pastor 
in Hamden, Conn. Angelo jokes, "The four 
of us are either preaching from the pulpit 
or from the editorial pages." 

Perhaps it was inevitable that Emerson 
and Angelo would choose the newspaper 
business. In 1970, when Angelo was 16, he 
attended a summer camp at the University 
of Kansas for kids interested in journal- 
ism. On the third day, he recalls, antiwar 
protesters bombed the student union. He 
happened to be in the office of the photog- 
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raphy instructor, who grabbed a camera 
and dashed to the scene. 

“Minutes later,” Angelo remembers, 
“we were crouched behind a police car, the 
cops with pointed guns surrounding the 
student union, and us with our cameras 
clicking ... I was hooked." 

Both Emerson and Angelo eventually 
graduated from KU’s William Allen White 
School of Journalism. Emerson got mar- 
ried and moved east to work on Capitol 
Hill as a speechwriter for then-U.S. Sen. 
Jim Pearson, a Kansas Republican — then 
for his successor. Sen. Nancy Kassebaum. 

But Emerson quickly grew bored with 
his duties and began looking around for a 
newspaper to buy. He considered some in 
the Rocky Mountain area, but quickly real- 
ized he’d never afford one. In 1981, abroker 
approached him with a proposal to buy a 
stridently right-wing daily in northwestern 
Vermont. The St. Albans Daily Messenger, 
then owned by publisher William Loeb, 
had never made money. Emerson bought 
the paper and quickly improved its reputa- 
tion and financial performance. 

Three years later, Gordon Mills, owner 
of the Addison County Independent, ap- 
proached Emerson and asked him if he was 
interested in buying his 
newspaper, too. Emerson 
declined but suggested 
he contact Angelo, who 
at the time was running 
the Kites Center News, a 
small, struggling weekly 
in southeastern Kansas. 

So in August 1984, at 
age 30, Angelo bought 
the Vermont weekly. Four 
years later, he turned 

paper. Today the Addison 
County Independent has 
a staff of 21 employees, 
seven of whom (includ- 
ing Angelo) work in the 

news coverage continues 
to pay off. Though he says *** 

he’s made only a modest investment in the 
paper’s website over the years, in 2009 the 
Vermont Press Association named it the 
state’s best. 

Meanwhile, the Lynns have continued 
to acquire flailing newspapers and turned 
them into money-making ventures. And 
they’ve done so with seemingly boundless 
energy. 

"As Angelo likes to say, we’re always 
the last ones on the treadmill," Emerson 
says. “You may be smarter than us, but 
you’ll never outwork us." 

Indeed. As kids, Emerson and Angelo 
spent most summers at a family cabin in 
Colorado. Each morning they’d wake at the 
crack of dawn, load their packs and spend 
the next 10 to 14 hours hiking to a summit. 

That commitment to rigorous outdoor 


exercise hasn’t flagged. Emerson and 
Angelo are well past 50 — in a rare show 
of vanity, Emerson declines to disclose his 
age, and Angelo won’t betray his brother. 
But neither looks or acts it. Trim, hale 
and handsome, the brothers have chiseled 
bodies and resting heart rates that would 
be the envy of men half their age. 

Both routinely compete in marathons, 
triathlons, canoe races and other compe- 
titions that demand iron-man stamina. 

Angelo skis 40 to 50 
^iays per year. Last year, 
he competed in the 
Canadian Death Race, 
a three-day endurance 


r and three 

includes 17,000 feet of 
elevation change. 

outdone by his younger 
brother, Emerson 
recently took on a 
3100-repetition weight- 
training workout chal- 
lenge. He completed it 
in under one hour and 
50 minutes. 

“We’re 


Emerson admits un- 
apologetically. “The two 
of us are extraordinarily competitive. But 
it’s never me against him or him against 
me. It’s ‘Let’s see what we can do.’" 

That drive for peak performance is 
reflected in their careers. Both are self- 
described workaholics — Emerson is 
still married, Angelo divorced — and are 
intimately involved in every detail of their 
publications, from writing daily editorials 
to selling ads to distribution. On a recent 
visit to Seven Days, Angelo’s station wagon 
was filled with newspapers that needed 
delivering. 

“I have never met anyone in daily jour- 
nalism who has maintained such a high 
level of energy day after day after day," no tes 
Chris Graff, the former Associated Press 
writer who ran the Montpelier bureau for 
26 years. Speaking of Emerson, he recalls, 


'When I was at the AP, his routine was to 
arrive at work at 5 a.m. every day — and he 
wrote an editorial every day.” 

But theLynns’ competitive spiritdoesn't 
come with a bullying or predatory attitude. 
The brothers have helped fellow Vermont 
publishers, including those at Seven Days, 
who benefited from Angelo’s free advice 
when this paper launched. Angelo was also 
on hand when a group of journalists and 
publishers gathered recently in Grafton 
to discuss working cooperatively in the 
digital age. 

M. Dickey Drysdale, editor and pub- 
lisher of the Hemld of Randolph, calls the 
Lynn brothers "the best gift that Kansas 
has ever given to Vermont journalism." 
Drysdale, who’s been at the Hemld since 
1971, says Emerson and Angela have given 
him business advice and suggestions for 
advertising campaigns over the years, 
never expecting anything in return. 

"You can sometimes get the idea that 
press lords are supercilious and very, very 
serious,” Drysdale adds. “Both [Emerson 
and Angelo] seem to approach their jobs 
with a high seriousness, but also a cheer- 
ful attitude that makes them fun to deal 
with and makes their newspapers very 
approachable." 

The Lynns say they don’t view other 
community newspapers as competition, 
even in markets where they compete for 
ad revenues. As the state’s biggest dai- 
lies shrink in size — lately, the Monday 
Burlington Free Press has had fewer pages 
than the Monday Messenger — neither 
brother sees any reason to alter their 

“I don’t think you get stronger because 
other people get weaker. You’re stronger 
because of your adherence to your mis- 
sion,” Emerson concludes. “We’re not 
having to rediscover that local news is 
important. We've been doing that forever. 
That’s our bread and butter." © 
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Lindholm 

Saved _ 
My Life 

A Seven Days commentator 
tells why it pays to listen to VPR 


BY LAUREN OBER 



I remember the day 1 first heard 
Vermont Public Radio tinkling 
against my eardrums. It was a 
prickly April morning, and the sky 
was an angry shade of dawn. I was driv- 
ing to Wallingford to help grizzled old 
Mr. Wethersby shear sheep at Sniveling 
Pig Farm. 

Suddenly, the compact disc player 
in my car conked out. It sputtered and 
shuddered and coughed and croaked 
and, finally, the music died. Of course, 
when you rely on modern electronics 
for your entertainment rather than on 
the labor of your own two hands, some- 
thing is bound to go wrong. On this day, 
losing my music as my car zigged and 
zagged over the rolling, verdant hills 
was as traumatic as when Mother's hens 
were eaten by a wily fox that prowled 
our homestead back when I was a pup. 

Not sure what to do, I turned on the 
radio, expecting to hear the kestrel-like 
screech of a shock jock. Instead, the 
hushed, understated tones of Vermont 
Public Radio washed over my ears. It 
sounded like a dule of doves cooing in 
their rookery. So soothing! How could 
I not have known such soulful intona- 
tion and mastery of English phonemes 
existed at the northernmost end of my 
radio dial? 

I listened as I traversed pine-choked 
wilderness and acres of radiant colum- 
bines, brilliant harebells and magnifi- 
cent asters. The air was heavy with the 


fragrance of the morning dew shimmer- 
ing on shoots of timothy. 

Suddenly, my tires slipped on a pile of 
slick azure cornflowers that were most 
likely pushed into the road by a rascally 
opossum pawing the ground for grubs. 
My vehicle spun in circles. It reminded 
me of the time I rode the teacups at the 
Tinmouth town fair and threw up in 
Mother's purse. Mother just laughed, 
brushed my hair out of my face and 
reminisced about the time Grandpappy 
drove the old Massey Ferguson tractor 
headlong into the gully after a long night 
of tippling at Jasper Smith’s barn. 

B efore I knew it, my c ar was skidding 
into a culvert filled with purple loose- 
strife. I thought it good in a way, as at 
least my mishap would draw someone's 
attention to the presence of this un- 
speakably invasive species in Vermont. 
The smell of baked apples mysteri- 
ously wafted through the air as my car 
careened into the vibrantly heliotrope 

When the world finally stopped 
spinning, we were upended, my car and 
I. Thankfully, my seatbelt, snug and firm 
as Mother's starched apron, held me in 
place and prevented my ejection into 
the tentacled perennials. 

After what seemed like hours of sit- 
ting in my topsy-turvy car wondering 
how I might get out of this pickle, a 
voice emitted from my speakers, and I 
knew everything would be all right. 




It was the earth angel Jane Lindholm 
applying her vocal salve to my psychic 
wounds. Oh, what comfort Jane wrought 
with her mellifluous voice ringing 
through the vast and impenetrable si- 
lence of a flipped-over car lying in a bed 
of purple loosestrife! I could tell from 
her delivery that Jane was a woman after 
my own heart — sturdy, unflinching, her 
hair exuding the scent of victory. I knew 
Jane would get me out of this mess and, 
in no time, this tough old cookie would 
be back in her root cellar canning dilly 
beans and churning butter. 


orchestrated such blazing orange 
majesty? 

Slowly, following Jane’s instructions, 
I unbuckled my seatbelt and dropped 
to the celling of the car. With the sap 
bucket that was stashed in the backseat, 
I broke the window and climbed from 
the vehicle, nary a scratch on my body. 
I grabbed my slicker and galoshes and 
headed down the gravel road to And a 

I hated to leave Jane, but I knew on 
that day, a day as damp as a dog gone 
swimming in Lake Elmore, our friend- 



SNUGANDFIRMAS 
MOTHER’S STARCHED APRON, 


Luckily, my faith in dearest Jane 
was rewarded. The topic of "Vermont 
Edition” on this gloomy, rain-sodden 
day just happened to be accidents on 
Vermont back roads and what to do 
when you find yourself tits below ass in 
a loosestrife-smothered culvert. Calmly, 
Jane and her panel of experts walked 
listeners through the steps one should 
take when one is hanging upside down 
by one’s seatbelt. 

As I listened to Janeguide me through 
my extrication, I saw a Blackburnian 
warbler land on my rearview mirror. 
Oh, what beneficent being could have 


ship was cemented just like so many 
roads in Vermont. I would forever be 
a VPR listener. Just don’t try to ask me 
for any money, Robin Turnau. I’m all 
tapped out. 

This is Lauren Ober in the Old North 
End of Burlington, and I’ve got to go fix 
the weathervane before I bring the cows 
in to milk. © 
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Focus on Fixes i 

A new hybrid academic journal/magazine aims to solve global problems 

BY KIRK KARDASHIAN 


A few years ago, Robert Costanza 
went rogue. A professor 
of ecological economics at 
the University of Vermont, 
Costanza, along with a few colleagues, 
attempted to publish a paper in Science 
magazine that argued for the creation 
of a global “atmospheric trust" as a 
way to control and reduce the emission 
of greenhouse gases. This trust, they 
asserted, should consist of an auction- 
based cap-and-trade scheme that would 
put a price on CO, and return a portion 
of the auction revenues to every person 
on Earth. 

The content of the paper wasn't 
unorthodox for ecological economics, 
a field of study that attempts to fashion 
a world where the economy and the 
environment operate in harmony. What 
was unusual about the piece was its 
target — an academic journal. Academic 
journals deal in esoteric, highly special- 
ized topics — “On the Elusive Twelfth 
Vibrational State of Beryllium Dimer" is 
an article from a recent issue of Science 


— not grand-scale solutions offered in 
accessible language. 

The paper was eventually included in 
the February 8, 2008, issue of the maga- 
zine, but as a letter, not an article, and 
“only after a long haggle with reviewers 
who just didn't get it," Costanza recalls. 
“They just didn’t know what to do with 
this kind of article." 

The experience prompted him and 
David Orr, a James Marsh professor- 
at-large at UVM and a professor of en- 
vironmental studies at Oberlin College, 
to contemplate a publication in which 
the brain power of academia could be 
mediated by the populist sensibility of 
journalism. And, just as importantly, 
a publication that would aggressively 
focus on solutions to social, environ- 
mental and political problems. “We 
need to move away from the argument 
culture," Costanza explains, “where 
everything is cast as a right-or-wrong, 
either/or debate, to more of a dialogue/ 
discussion culture, where we can actu- 
ally build a shared vision about what the 
solutions might be." 


The product of Costanza and Orr’s 
two-year campaign — aptly and boldly 
titled Solutions — is a “Nature meets 
JVew Yorker" magazine, its creators 
suggest. It launched this month at the 
National Conference on Science, Policy 
and the Environment in Washington, 
D.C. Though the journal’s contribu- 
tors are spread across the globe, a 
significant portion of its nerve center 
lies in Vermont Its editorial board 
includes Seventh Generation CEO 
Jeffrey Hollender, environmentalist and 
author Bill McKbben, and Middlebury 
professor Jon Isham. On its editorial 
staff are, among others, biologist John 
Todd, Burlington-based journalists Jack 
Fairweather and Christina Asquith, and 
Ida Kubiszewski, a PhD student at UVM 
who cofounded the reference website 
Encyclopedia of Earth. 

Kubiszewski, 26, met Constanza 
while she was in graduate school at 
Boston University, just as the ideas for 
the journal began forming in his head. 
Kubiszewski’s experience of starting 
and managing the Encyclopedia of Earth 


— a sort of peer-reviewed Wikipedia 

— was attractive to Costanza, and they 
began working on the logistical details 

by interviewing editors at other 
s. “We heard differ- 

recalls, 

■but the one thing they 
consistently was, 
'Don’t start a publi- 
cation right now.’” 
With newspa- 
pers and maga- 
zines shuttering 
in alarming 
numbers over 
the last five years, 
that advice was 
probably sound. 
But the seed of 
Solutions was some- 
thing distinct from 
almost any other publi- 
cation in existence, so its 
founders were not afraid to 
be creative. 

Finding start-up money was the 
first challenge. Conventional wisdom 
holds that it takes at least $2.5 million 
to launch a publication. Orr secured 
$500,000 from Adam Joseph Lewis, a 
philanthropist who funded the construc- 
tion of Oberlin’s fiber-green environ- 
mental studies center. That money has 
brought the publication, a not-for-profit 
corporation operating on a shoestring, a 
long way. Though the magazine will sell 
subscriptions to its print version, all of 
its content will be available for free at its 
website, thesolutionsjournal.com. Going 
forward, Costanza says, Solutions will 
follow the "public radio” funding format 

— relying on grants and donations. "We 
want to think more about information 
as a public good that should be freely 
accessible,” he explains. As part of that 
belief, the articles in Solutions will be in 
the Creative Commons, which means 
they can be used, with attribution, by 
anyone for no charge. 

Asquith, a former staff writer for the 
Philadelphia Inquirer, believes being a 
nonprofit is particularly appropriate for 
the type of public-interest journalism 
that Solutions intends to produce. “The 
for-profit model gives the newsroom an 
automatic bias, before you even start 
to publish,” she says. “Why not remove 
that bias and create coverage that 
educates the public and strengthens 
democracy?" 

That sort of logic is difficult to refute, 
but its biggest weakness is its experi- 
mental status. Finding a viable financial 
model for print and online journalism 
has proven to be one of the toughest 



conundrums of the Internet age, and 
Solutions represents one attempt at, 
well, a solution. “We don't know if this 
is going to work,” Asquith concedes. 

Solutions also differs from other publi- 
cations in the way its articles are crafted. 
In academic journals, professors and re- 
searchers write pieces and submit them 
to a journal’s double-blind peer-review 
process. The article is reviewed by an 
expert in the field, whose job it is to find 
problems with the work. The reviewer 
then sends comments back to the writer, 
who begins making revisions. This pro- 
cess is flawed, says Costanza, in various 
ways. First, it tends to be antagonistic 
and destructive, a battle between the 
writer and the reviewer. Second, it takes 
a long time — 1.5 years from submission 
to publication in most cases. And third, it 
doesn’t have room for interdisciplinary 
collaboration. “The whole thing tends to 
prevent creative ideas from emerging;” 
Costanza says. 

Most of the articles in Solutions, by 
contrast, will either be coauthored by 
an academic and a journalist, or written 


campaign finance reform and the obe- 
sity epidemic in the United States. 

Solutions' most critical departure 
from other media outlets is its attempt to 
cultivate answers to the dilemmas plagu- 
ing the globe. “Academics and practitio- 
ners have been focusing too much on 
describing the problem,” Kubiszewski 
says. “We get it, we’re in trouble. But 
now what? We have to retrain society to 
think about what's next.” 

Asquith admits falling into the 
habit when reporting on the prob- 
lems Mexican migrant workers in 
Pennsylvania experienced as they 
tried to integrate into society. It never 
occurred to her to write about the solu- 
tions to those problems. And if she had, 
she would have learned that university 
professors were doing research on the 
topic. "If I had searched that angle out,” 
she says, “I think I would have written 
more useful articles.” 

Now Asquith can partner with aca- 
demics such as Jon Isham, a professor 
of economics and environmental stud- 
ies, and help the public benefit from 


ONE THING PEOPLE SAID CONSISTANTLYWAS, 

“DON’T START A PUBLICATION NOW.’’ 


by an academic and edited by a journal- 
ist The aim is to create something simi- 
lar to Scientific American — “competent 
scientific pieces understandable to the 
lay public, but presented in a way that’s 
not dumbed down,” Costanza explains. 
The articles will be peer reviewed, but 
with the goal of building on the writer’s 
ideas. An example from the first issue 
is a feature article coauthored by Bill 
McKibben and Peter Barnes, a senior 
fellow at the Tomales Bay Institute, 
on restructuring carbon-credit mar- 
kets and creating a cap-and-dividend 
system. Though it addresses a thorny, 
complicated issue, it's constructed in 
a reader-friendly format with sidebars 
that summarize the article and lay out 
its key concepts. Another sidebar offers 
a comment by Costanza and Joshua 
Farley, a research professor at UVM, 
with a different opinion on how the 
dividends should be spent 

Environmental issues figure 
prominently in the first edition of the 
magazine, but Asquith says she wants to 
broaden the scope to cover topics such 
as Afghanistan, urban public schools. 


their research. Isham is guest editing 
a Solutions issue with the theme of re- 
ducing the concentration of CO, in the 
atmosphere to 350 parts per million. It 
complements his academic work, which 
has included organizing a conference 
called “What Works? Strategies for a 
Melting Planet.” 

Isham believes Solutions’ time has 
comebecause "the way people talkabout 
solutions is not always helpful," he says. 
He cites an example from his recenttrip 
to Copenhagen for the United Nations 
Climate Change Conference. He recalls 
seeing a booth at the Bella Center that 
proclaimed, “Heat Pumps Will Stop 
Global Warming." 

“Everyone has their favorite techno- 
logical fix,” he says, “but it will obviously 
take a portfolio of solutions to make real 
change. I don’t pretend to know the an- 
swers, but let's help create an environ- 
ment that produces them.” © 
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Sensory Integration Therapy is available at CVMC 
Rehabilitative Services 


Why might I suspect my child 
has a “Sensory Integration 
Disorder”? 

Children may display outward 
signs of a sensory processing 
disorder such as: 

~ constantly seeks out movement 
~ dressing is a chore 
~ avoids certain tastes or textures 
~ has difficulty sitting still in class 
™ avoids bright lights 
~ over/under reacts to loud noises 
™ been labeled a "behavior issue” 
due to intolerance of certain 
activities 


A doctor's referral indicating sensory 
integration disorder and/or treatment 
will be necessary to set up an initial 
evaluation. 

Call CVMC Rehabilitative Services at 
371.4242 to schedule an appointment. 

Call Lauren Briere, MS, OTR/L 

with questions about this program: 'wx 

371 .5929 / located at our /£> . MBST 
1311 Barre Montpelier Rd office fe ^ 

% -Wi 


== — Central Vermont Medical Center 

= Central to Your Well Being / cvmc.org 
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The water cooler 
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food 


Just 
Tweet 
It "■ 


For many local food businesses, 
the latest word in marketing 
is 140 characters long 

BY SUZANNE PODHAIZER 


to Sugarsnap for lunch,” he says. "It’s 
critical that you meet [patrons’] needs, 
not just your own schedule.” 

Lara Dickson, a former chef who now 
owns a Colchester PR and web-design 
business called Deep Dish Creative, has 
plenty of tips for kitchenistas who want 
to dabble in social media marketing — 
she’s even written an e-book on the sub- 
ject. It’s important to use the services 
wisely, she posits, because "all this stuff 
is free, but your time is not.” 

How can a busy cook make good use 
of the limited moments away from her 
pots and pans? By focusing on build- 
ing an online community of potential 
customers, says Dickson. On Twitter, 
unlike on Facebook, you don't need to 
be “friends” with somebody to “follow” 
their posts. It’s a tool that gives users 
nearly unlimited opportunities to attract 
strangers with common tastes. “I tell 
my restaurant clients to follow cham- 
bers [of commerce], food organizations, 
localvore farmers, wineries,” Dickson 
says. ‘If you follow them, they're going 
to follow you back.” 

Another suggestion? Don’t just talk 
about what's going on at your own 
stove. Dickson holds that, “Ideally, you 
should be doing one of your own tweets 
to about 12 retweets.” 

A retweet is the Twitter equivalent 
of the email you forward to everybody 
in your own address book — only 
generally more succinct. When Earl 
Handy tweeted that he was close to 
reaching 100 followers after a mere 
week using Twitter, his fans, including 
a handful of competing restaurants, 
retweeted the message to pass it along. 
Within a couple hours, Handy’s was 
over the edge. 

Restaurateurs aren't the only foodies 
benefiting from the ability to send out 
short and sweet messages to a target 
audience. Although they’re using the 
service with various degrees of success 
— some haven't tweeted for months — 
more than a hundred Vermont chefs, 
brewers, dairy farmers and cheesemak- 
ers have signed up. Lindsay Harris of 
Family Cow Farmstand in Hinesburg 
uses her feed to share information about 
the health benefits of raw milk. Mark 


A t 7:02 on a Friday morning, 
Earl Handy, the owner of 
old-school Burlington diner 
Handy’s Lunch, posts the 
day’s specials. The soups are meatball- 
studded Italian Wedding and a hearty 
broccoli-and-cheese blend. The sand- 
wich du jour, called a Sea Dog, comes 
with fries and a Coke for $7.90. 

Handy, 35, isn’t scrawling on a 
blackboard. Instead, he’s flipped open 
his laptop, typed a 140-character mes- 
sage and hit “send”: “today's soups are 

a Sea Dog w/fnes decoke S7.90 code word 
is 'snooki The specials go to nearly 
100 “followers.” 

A self-proclaimed technophobe, 
Handy says that “15 years ago I bought 
a fax machine, and I used to send the 
daily specials to 20 places. I remember 
sitting in front of the fax machine for 
half an hour. You'd hear that god-awful 
screeching noise, hit ’send’ and wait five 
minutes for the thing to slide through- 
Now it’s just point, click, done.” 

And the gimmick seems to be good 
for business. “Today was actually one of 
the busiest days we’ve had in a long time, 
and it’s January!” says Handy, a Twitter 
newbie. “I didn't believe [Twitter] could 
work so fast.” He says his tiny eatery, 
where even two-time visitors are treated 
like regulars, saw about 15 new faces in 
the course of a single week. 

Handy is just one of numerous 
Vermont restaurant owners using the 
“microblogging” service to promote 
good eats. At 8:01 a.m., Rob Smart, one 
of the business partners at Sugarsnap 


restaurants are turning into mini media 
outlets. Chefs and restaurateurs find 
value in Twitter as a way to share their 
menus, discuss the weather and even 
seek qualified staffers. Some actually 
break news: After a week of rumors, 
Tourterelle tweeted that Long Trail 
Brewing Company was officially buying 
Otter Creek Brewing the day before it 
appeared in local newspapers. 

For staffers who take it seriously, 
this can mean organizing workflow 
around Twitter. At Sugarsnap, says 
Smart, tweeting early in the day is cru- 
cial, even though that’s rush time in the 
kitchen. “We have daily specials and a 
daily soup, and if [customers] find out 
too late in the morning, we may have 
missed the opportunity to get someone 


on Riverside Avenue, logs on to tout the 
eatery's “freshly baked scones & freshly 
brewed coffee.” Three hours later, Jodi 
Whalen of August First chimes in: 
“Butternut Squash Bisque, Jalapeno 
Potato Cheddar. Panini: Turkey, 
Provolone, Tomato, Herb Mayo.” The 
message zips out to the bakery’s 506 
followers and to any other Twitter users 
who receive posts about happenings in 
Burlington, which are tagged with the 
code #btv. 

Twitter was launched publicly in 
August 2006, but it wasn’t until mid- 
2009 that local eateries got on board 
en masse. From casual spots such as 
Shelburne Road’s surf-themed The 
Spot to bastions of fine dining like New 
Haven’s French eatery Tourterelle, 


FOOD LOVER? ® 

GET YOUR FILL ONLINE— 


LISTEN IN ON LOCAL FOODIES... 

BROWSE READER REVIEWS OF BOO* RESTAURANTS AT SEVENDAYSVT.COM/FOOD. 
TUESDAY. OR. DISH ON OUR FOOD FORUM AT SEVENDAYSVT.COM/FORUM. 
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PULL THIS SECTION OUT FOR MAXIMUM ENJOYMENT. 
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Learn n 
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Taj on page C-7 


NEW STUFF ONLINE EVERYDAY! PLACE YOUR ADS 24/7 AT SEVENDAYSVT.COM 





SEVENDAYSVT.COM 


housing » 

APARTMENTS, 
CONDOS & HOMES 

on the road » 

CARS, TRUCKS, 
MOTORCYCLES 

pro services » 

CHILDCARE, HEALTH/ 
WELLNESS, PAINTING 

buy this stuff » 

APPLIANCES, KID STUFF, 
ELECTRONICS, FURNITURE 

music & art» 

INSTRUCTION, CASTING, 
INSTRUMENTS FOR SALE 

support » 

AA, SMOKING CESSATION, 
GLBT, SURVIVORS 

jobs » 

NO SCAMS, ALL LOCAL, 
POSTINGS DAILY 




crossword 

ANSWERS ON PAGE C-5 » 
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h©rft^works 


Buying or Selling? 



Robbi Handy Holmes 
802-658-5555 

robblhandyholmes@c2 ljack.com 
TYlahinq il happen ipm! 


BURLINGTON NEW 
NORTH END 


pets. $750/mo. Inro: 
802-863-5108. 


BURLINGTON. 3-BR 




COLCHESTER 



$1120/mo. Hi 
Design, 878-3303x204. 


ETHAN ALLEN 
HOMESTEAD 

Caretaker. 3-BR 

filled. No calls, please. 

FURNISHED COUNTY 
COTTAGE 

Near Jay Peak. 1 hr. 

W/D hookup. Private 


HINESBURG VILLAGE 

yard. NS/pets. $825/ 



Sights on Homeownership? 


* * * 

Call me for pre-approval. >iome\ 

A 

If you've got good credit, 1 have a mortgage for you. [/ 

1 

Henry Rackliff 'lU.h.oreol 

654-7896 x 30 UlllV©rS3l 


Email: hrackliff@umc123.com FHA. VA, VHFA and 100% financing programs 


LAKE HOUSE WEEKS 
OR MONTHS 

porch, DW. W/D. newly 


S. BURLINGTON 


w. $750/mo. Infi 




IT. ALBANS 1BR 




NEWLY REMODELED 

1 BA. $1200/mo. 
W/D). NS/pets. Avail. 


$765/mo. incl. water, 
electricity, heat. snow. 


WINOOSKI 1-ROOM 

Parking, W/D In building. 




FDR SALE I 

CLASSIC COLONIAL 
WATERBURY 

Beautiful, classic. < a 

yard w/lg. deck& 
S375.000. tonywaltonip 




HINESBURG 




fDH SALE |CGNT| 


FREE FORECLOSURE 
LISTINGS 

0ver400,000 


1ST CLASS CONDO 





. Open 24/7/365. /_N Extra! Extra! 

I Post & browse ads There's no limit to 

' at your convenience. ad length online. 




HOUSEMATES 

o 1BRIN3BR 
q DOWNTOWN 

in Avail. Feb. 1. guy 8. girl 

| tor apt. in South End. 
w HDWD. off-street park- 


9 ALL AREAS - 

0 ROOMMATES.COM 

„ i (AAN CAN) 

a BURLINGTON 

S 68AS. Willard St. 

Artistic & intellectual 
m environment. $53S/mo. 
8 incl. utils. 802-660-7172 

1 or 802-598-7423. Avail, 


HOUSE TO SHARE 

mo. + 1/4 utils. Room 

Internet. W/D facilities, 

HOUSEMATE IN ESSEX 

2nd floor. Lg. kitchen, 

WiFi. TV. Shopping, 

W/D close. Avail, now. 
802-343-8073, Iv. msg. 

HUNTINGTON SHARE 
TRAILER 

1st & last. Good deal. 


OEFICE/ 
COMMEHCIAE 

CHURCH ST. 
MARKETPLACE 


MAIN STREET LANDING 

affordable office 8. 




BIZOPPS 


SERVICES 


2ND INCOME 

Earn $250. $500. 
$1500, $2000. PT/FT. 


COUNSELING 






BARTENDERS IN 
DEMAND 

sary. Make up to $300 

9153. (AAN CAN) 

EARN $75-$200 HOUR 


Stephanie Buck. PhD. 

fungian 

Psychotherapy 

&Consultation 


CGjjnghwxuc 

loilai- liaini|;i jfcidrr 


CREATIVE 


Horses & pets OK. 
$450/mo. 802-453- 


6:30 p.m.. Waterbury 
Best Western: Feb. 

11, Tliur. 6:30 p.m.. 


HELP WANTED 

1-800-405-7619 ext. 
greatpay.com. (AAN 

MOVIE EXTRAS 

Earn $150 to $300 per 


8404x2001. (AAN CAN| 


brochure. Call NOW! 
X97. (AAN CAN] 

TEACH ENGLISH 
ABROAD! 

Tuition: 1300 Euros. 
http://www.tefl world- 

corn. (AAN CAN] 

WANT BETTER 

FOCUSfactor can be the 


Athletes & student 
discount. Outcalls only. 


GOT ANXIETY? FIND 


REIKI W/ SANDY 






802-343-2634. WWW. 

HOME/GARDEN 


000 JOBS UBETCHA 




MASSAGE FOR MEN BY 


20+yrs. exp. 802-373- 


FINANCIAE/EEGAL 

TAX MAX: WE DO 
TAXES RIGHT 

No joke. TAX MAX is 

us at 802-651-1040. 


UNCOLLECTED MONEY 
JUDGMENT 

482 Southbridge St.. 



WELLNESS 




EOOCATION 

FREE ADVICE! 

today! 1-877-892-2642. 
(AAN CAN) 


Eunhwa 

Spa 

200 Battery St. 
1st Floor 
Burlington 
862-1332 


Seiwa Spa 

Open 7 Days 
10 AM - 10:30 PM 
39 Parkstreet 
Exjunction 


Info: 802-899-3542, 

REIKI ENERGY HEALING 


service. Adivision ofSS 




GRASS GAUCHOS 

Now Offering 
Apple Tree Pruning 

UVM Horticulture Grad. 
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Vermont lenders “ 
are open for business! 






SEVENDAYSVT.COM/CLASSIFIEDS » 


Show and tell. 

View and post up to 
6 photos per ad online. 


Open 24/7/365. Extra! Extra! 

Post & browse ads There's no limit to 

.Sir at your convenience. 


1. 10-0212CA/CU; 448 
North Avenue (DT, Ward 
3) ) William O'Brien/ 






#02-346 Tor construc- 
tion or a 40.235 sq. ft 

Halt 149 Church Street. 










NOTICE OF SALE 

19. 2006 and recorded 
In Volume 693, Page 




2010 PUBLIC HEARING 




9:00 A.M. on February 
23, 2010. at 134 Main 


NOTICE 

To All Customers of Waitsfield and Champlain Valley Telecom 


Waitsfield and Champlain tolley Telecom provides single party nesidenceand business seiviceat rates which range from $13.40 
(exduding all taxes and additional fees that aie required by state and federal government agencies) to $26.40 per month per line. 
This indudes access to: 

• Long Distance Carriers - Operator Services 

• Emergency Services - Directory Assistance 

■ toll Blocking 


Use of these services may result in added charges. 


Please contact Waitsfield and Champlain Valley Telecom at 800-496-3391 if you have any questions. 


DOCKET NO. SI 


Auditorium. City Hall to 






Burleson And dated April 13. 




at Map Slide #429. of 

510,000.00 to be paid 




Be here HOW 

Sign up for NOTES ON THE WEEKEND, 
our email newsletter, for an update that directs 
you to great shows, restaurants, 
staff picks and discounts for the weekend. 
We’ll also keep you posted on SEVEN DAYS 
events and contests. 


sevendaysvt.com 






Pick up the 2009-10 edition of 7 Nights today! 


New magazine includes 700+ restaurants, select breweries, wineries 
and cheesemakers, plus dining destinations outside Vermont. 
Available for FREE at 1 000+ locations. 


Come and Get It, 

Vermont! 


The best food and restaurant 
coverage in Vermont is 
served up every day by... 


SEVEN DAYS 



»sevendaysvt.com 


Whet your appetite with food features, news and reviews 
every week in our free newspaper. Award-winning food 
writer Suzanne Podhaizer fills the five-page section. 




The SEVEN DAYS Guide to Vermont 

Restaurants & Bars 


NIGHTS 


Tell us about your eating adventures on 7 Nights: our 
constantly updated, searchable database of Vermont 
restaurants. Browse customer comments, ratings, coupons 
and map directions. 


When you review restaurants online, 

I CTI you become a member of our Bite 

Club. You'll receive a weekly email 
ft || ^1 newsletter with special offers, 
■■■■* invitations to exclusive tastings and 
our fun weekly poll. There's a sneak 
peek of food stories from the upcoming Seven Days, too. 
Also, enjoy videos on Bite Club TV. 


Looking for a great seasonal recipe? Want to see how your 
CSA share stacks up with others? Check out our new food 
forum, where you'll find topics for cooks, gardeners, 
localvores and vegetarians: sevendaysvt.com/forum 



SEVEN DAYS 


ATTENTION RECRUITERS: 



SEVENDAYSVT.COM/POSTMYJOB 
NOON ON MONDAYS (INCLUDING HOLIDAYS) 
MICHELLE BROWN, 802-865-1020 X21, 
MICHELLEl9SEVENDAYSVT.COM 


LEGAL ASSISTANT 

Medium-sized Burlington law firm seeks experienced le- 
gal assistant. Proficiency in Word and Excel, experience 
with transcription equipment and excellent communica- 
tion skills required. Previous real estate and litigation 
experience a plus. Fax cover letter and resume to Jenny 

at 802 - 658 - 5685 . 


jjmjsssgga, k High Mowing Seeds, a 100% certified organic farm and mail-order seed 
company located in Wolcott, Vt, is looking for an Inventory Manager 
and Procurement Specialist. This person plans for and 
purchases seeds and supplies, manages inventory levels, and manages 
seed packing and the packaging crew. Required skills include, experience with managing people, 
ability to manage complex inventory, highly computer competence, experience in purchasing and 
interest in being part of a progressive, quickly growing company. 


^Employment 
Training Specialist 



A challenging position in our collaborative, 
team-oriented Burlington office. We are 
seeking someone to motivate and support 
job seekers as they navigate through the process to secure 
and maintain employment, while overcoming barriers to 
employment. Ideal candidate will have knowledge of the 
business community and be able to maintain positive rapport 
with clients and employers. Requires ability to work with and 
respect individuals' physical, developmental and mental health 
disabilities. Requires a self-starter with attention to detail and 
creative problem-solving skills. Minimum qualifications include 
HS diploma, reliable transportation, good interpersonal and 
communication skills and computer knowledge. Salary starts at 
$25,000 plus benefits including paid health/dental insurance. 
Email a cover letter and resume summarizing relevant 
experience and interest to rdavies@vabir.org by 2/8/1 0. 




Receptionist 

Part-time positions 
available 

The Front DeskReceptionist serves as thewelcoming representative 
of Wake Robin. Through his or her greeting, approachability and 
customer service, the receptionist reflects the values and image of 
Wake Robin to the residents and guests of the community. S/he is 
responsible for all front desk functions including processing calls, 
receiving guest and visitors, providing assistance and information 
relevant to the community, general office assistance, and mail 
duties. 21 hours per week. Weekends evenings and holidays 
included. 

If you have high standards of service and a strong desire to learn, 
please email hr@wakerobln.com or fax your resume with 
cover letter to: FIR, (802) 264-5146. 





- 

‘ Tthwestern 

COUNSELING 


AUTISM BEHAVIOR CONSULTANT 


The Autism Behavior Consultant responsibilities include 
implementation and adherence to the Behavior Analyst 
Certification Board Standards in daily practice, including best 
practice and ethics. Persons interested in this position should be 
able to conduct functional behavior assessment, and then create, 
facilitate and implement therapeutic, educational and behavioral 
interventions for students with various developmental diagnoses 
within their schools, communities and homes Master’s degree 
in a human services field, plus a minimum of three to five years 
relevant experience, as well as, experience in Applied Behavioral 
Analysis and Functional Behavioral Assessment are required 
Expenence working with children with autism, a must 


HR Dept., 107 Fisher Pond Road, St. Albans, VT 05478. EOE 

Visit our website for position details and a complete fisting of our job opportunities: www.mssinc.oig. 


PATIENT COORDINATOR/ 
RECEPTIONIST 



Retail Sales Associate 



requires 2-3 weekdays (10:00 - 3:00) and 
1 weekend shift (hours will vary). Please 
send resume to mperronakidsurplus. 
com or fill out an application at KidSurplus, 
290 Boyer Circle, Williston, VI, M-F, 10-4. 



Physician Assistant 
and/or 

Nurse Practitioner 

Plattsburgh Area Medical 
Practices have openings 
Primary Care/Internal Medicine 
Cardiovascular experience 
helpful 

Orthopedic Medicine 

Orthopedic or Sports Medicine 
experience helpful 

Must have or willingness 
to obtain NYS license 

Send cover letter and resumes 
by February 12, 2010, 
to: SD Employment, P0 Box 
1164, Burlington, VT 05402 
EOE 
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ATTCMTIDM DCPDI IITCDC- POSTYOURJOBSATSEVENDAYSVT.COM/JOBSFORFASTRESULTS. 
A I I tll\l I lUIN r\tl_r\UI I tiro, OR. CONTACT MICHELLE BROWN: MICHELLE@SEVENDAYSVT.COM 


cerf 


CRAFT EMERGENCY RELIEF FUND 

www.craftemergency.org 


T Stair Faim Nursing Center 


B urlington-Area Shared Living 
Opportunities, ImmediateNeeds 
Work out of your own home! 

Active young woman In Iter early 20s needs a Shared Living Provider to otter a supportive and dynamic home environment. The Ideal candidate Is an 
Individual or couple who Isnurturlng, patient and encouraging. Must be willing to setand maintain dear boundaries and expectations, and to assist with 
personal care prompting. Generous taxfree stipend and respite budget Induded.RachelMerda, 802 -488-6315orRMercla@HowardCenter.org 

Vtvaclous38yearolddevelopmentallydlsaMedwomanseeKsahealthyperson(s)toprovldeahomeandresldentlalsupport. Thlswomanhasagreat 
sense of humor, loves to exercise, and enjoys a healthy lifestyle Including eating well, woitdng, and regular recreational activities. Generous tax-free 
stipend and respite provided. Ideal candldatefs) must be Wealthy, fltness-orlentea, and caring. Tracy Fisher at(802) 488-6528. 


RN/LPN 

Come join our team. We are 
looking for a day shift 7a.m. 
- 3 p.m., and evening 3-11 
p.m staff nurse to join our 
team. Give us a call today 
and check out our exciting, 
generous benefits package. 

Please contact 

Louise Rief, RN, 
Director of Nursing 
Starr Farm Nursing Center 
98 Starr Farm Road 
Burlington, VT 05408 
(802) 658-6717 - p 
(802) 658-6432 - f 
Louise_Rief@ 
kindredhealthcare.com 
EOE 


Employment 

Consultant 


TECHNOLOGY MANAGER 

The Craft Emergency Relief Fund is a national not-for-profit 
organization based in Montpelier, Vt whose mission is to strengthen 
and sustain the careers of professional craft artists. 

We seek a dynamic and passionate team player with strong 
technology management skills to plan, coordinate and execute a 
variety of technology activities in a fast-paced, collaborative team 
environment. In addition to supporting administrative, fundraising 
and programming technology needs, the Technology Manager will be 
responsible for the planning, development and maintenance of the 
organization's digital assets, database (Salesforce) and websites. 

The ideal candidate will have demonstrated analytical and project 
management skills, extensive experience with HTML, email marketing 
systems (such as Vertical Response), web content management 
systems, image manipulation applications, and web-based marketing/ 
social marketing applications, PC systems and network administration, 
Microsoft Office applications, and online database (preferably 
Salesforce) development and administration. 

This is a full-time, in-house position. Detailed job description 
available by request: info@craftemergency.org or 802-229-2306. 
The position will be open until filled. To apply, email a cover 
letter, resume, and the names, addresses and phone numbers 
of three references and salary history/requirements to the 
aforementioned address. 


JOB FAIR 


NEED SOME EXT RA CASH ? 
Part-Time Sales and Service 
Positions Available! 
WANT TO HAVE SOME FUN? 

Work with a Great Staff - 


Saturday, Jan. 30th, 
12:00pm - 4:00pm 


2500 Williston Road 
South Burlington 
802-864-9197 
www.earlsbikes.com 







FOLLOW US ON TWITTER ©SEVENDAYSJOBS, SUBSCRIBE TO RSS NiriA/ IplDC DHCTCn HA II VI 
ORCHECKPOSTINGSONYOURPHONEATM.SEVENDAYSVT.COM INL.VV JUDO lUO I L.U UMILY . 

SEVENDAYSVT.COM/CLASSIFIEDS 


@ jobs C-13 


Office Assistant/Bookkeeper 

Join our fast growing green teaml We're a 100% green 
cleaning company. We need a person with a sunny 
personality, good office management, telephone, computer 
and bookkeeping skills. Microsoft Office and Quickbooks 
experience necessary. Part-time 
to start, growing to full-time later 
this year. Please apply online at l : 

www. vtjanitech.com (JANllEC 


The Charlotte News, a well- 
established nonprofit community 
newspaper, seeks a self-motivated 
Advertising Sales Rep 
to sell print and web space and 
manage ad production in a biweekly 
publication. Some sales/marketing 
experience required, and familiarity 
with the Charlotte community a 
plus. Please respond via email with 
resume to nwood@gmavt.net. 


GRAND OPENING 

GENERAL HELP/ 
CUSTOMER SERVICE 

19 jobs available. 
$450-$600/week to start. 

802 - 860-3370 

Call Mon/Tues/Wed. only. 



-'T'N “ 1 w e_s . F y CONFERENCE SALES MANAGER 

,*? ) Wind) ammer Inn If you are a dynamic sales professional who enjoys meeting and 

"D C ‘ E NC E c £ " 1 f andbTlfev^that'customer ^Stod™b^e < ^!'not t 

just met, then this is the job for you! As a member of our sales team 
you will be required to actively sell the Windjammer Conference Center's four meeting and banquet rooms. This 
is a hands-on position that requires great attention to detail. We are looking for an individual who enjoys selling, 

Sc Conference Center, Attn: Human Resources 






ATTENTION RECRUITERS: 


POST YOUR JOBS AT SEVENDAYSVT.COM/JOBS FOR FAST RESULTS. 
OR, CONTACT MICHELLE BROWN: MICHELLE@SEVENDAYSVT.COM 



^ofBurlij]^ 


HUMAN RESOURCES DEPARTMENT 

City of Burlington 

131 Church Street, Burlington, VT 05401 


Voice (802) 865-7145 
Fax (802) 864-1777 
TTY (802) 865-7142 


WATER INSTALLER 

Public Works Department 


POSTING DATE: January 25, 2010 
RATE OF PAY: $17.09/hr 
EXEMPT/NON-EXEMPT: Non-Exempt 


DEADLINE TO APPLY: February 18, 2010 
POSITION STATUS: Regular FT 
CLASSIFICATION GRADE: 14 


APPLICATIONS CANNOT BE ACCEPTED AFTER THE DEADLINE DATE 

This position is responsible for installing, maintaining and repairing the City water mam distribution system, domestic and commercial service connections and fire hydrants 
Essential Job Functions: 

• Receive daily work schedule and specific instiuctions: load required equipment, tools, materials and supplies. 

• Inspect equipment and vehicles for proper working order and safety practices. 

• Maintain and repair water mains and/or service connections, 

• Re-fill and resurface roadways. 

• Install, repair or replace sections of water mains or valves as scheduled, in a manner in accordance American Water works Association Standards. 

• Install, repair or replace domestic or commercial water service connections from the main water line into the facility: in a manner in accordance American Water works Association 
Standards 

• Install, repair or replace fire hydrants: re-surface ground area, maintain free access to hydrants by dealing debris, shoveling or plowing accumulated snow, flush, pump and flow test 
fire hydrants as necessaiy. 

• Ensure a safe work area for all projects assigned. 

• Inspect new water lines laid by contractois for confoimance to departmental and State regulations and standards. 

• Gather asset information for the various categories of infrastructures, signs, hydrants, making use of hand-held computer and GPS receiver. 

• Locate, expose and raise or lower road and gate boxes as directed for Sheet Division paving projects. 

• Row City streets and sidewalks with the sheet division in accordance with the provisions of the Union contract 

• Backfilling and landscaping of City green belt and lawn areas. 

• May be required to be on call. 

• Act as "Ambassador" for die City, carrying out work and interacting with co-workeis and the public in a respectful, professional manner 

• Carry out work in the field, and interact with the public in courteous and respectful manner, presenting self and City in a posih ve way required 
Non-Essential Functions: 

• Perfoim other duhes as assigned, including operation of various types of equipment, including but not limited to special duties for other divisions of the department, and other City 
departments, on a seasonal or project basis. 

• Performs other duhes as required 
Qualifications/Basic Job Requirements: 

• High School Diploma or equivalent and two years previous experience in underground water construction required. 

• Training in construction equipment and tool use and their related safety practices required. 

• Must possess Commercial Drivers License Class A and ability to maintain required 

• Ability to lift up to 60 pounds chest high, frequency 2-3 hmes daily on average 

• Must be able to operate various hand held tools, including but not limited to. jack hammer, pick and shovel 

• Work on nights, holidays and weekends may be required. 

• Ability to work in confined spaces required 

• May be required to be on call. 

• Ability to create and maintain an environment that appropriately embraces the 6 operating principles, Customer Service, fiscal Responsibility. Good Labor Relations, Employee 
Empowerment, Cooperation and Constant Improvement 

• Must be a flexible team player that takes direction well, is safety conscious, customer-oriented, and willing and able to learn to operate all equipment and perform all tasks as 
assigned. 

• Revious backhoe operation expenence preferred. 

• Ability to climb laddeis in and out of trench excavations 

• Ability to learn and maintain VOSHA safety rules and regulations as they pertain to the Department of Riblic Works 

• Ability to work in all weather conditions required. 

• Employee must be able to establish and maintain good relations with his or her co-workers 

• Employee must be able to appropriately deal with stress such that it does not interfere with his/her performing his/her job duties 

• Ability to learn City water distribution system and connectors, including but not limited to. locating underground service lines such as gas and power supply, principles of water pressure 
and hydraulic engineenng, good safety practices, etc. 

The City of Burlington does not discriminate on the basis of race, color, national origin, sex, sexual orientation, religion, age, or disability in employment or the provision of 
services. Submit City of Burlington Application by Feb 18th to: Human Resources Department. 131 Church Sheet. Burlington. Vermont 05401. Available in alternative formats for 
persons with disabilities For disability access information, or to request an application, contact Human Resources at (802) 865-7145 or (802) 865-7142 (TTY) or visit our website at 
www.hrjobs.ci.burlington.vt.us. WOMEN, MINORITIES AND PERSONS WITH DISABILITIES ARE HIGHLY ENCOURAGED TO APPLY. EOE. 
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PART-TIME 
PERSONAL CARE 
ASSISTANT 

The Sisters of Mercy, a 
community of Roman Catholic 
women, are dedicated 
to helping those in need 
though education, advocacy, 
healthcare, housing; pastoral 
and social sen/ices, The 
Northeast Community Is 
currently seeking a part-time 
Personal Care Assistant to 
provide physical care and 
support services to the sisters 
at the Burlington location. Must 
be available to accommodate 
weekend and holiday shifts 
when needed. 

Please Contact Linda 
Chiasson at 802-863-6835. 


ADMINISTRATIVE 

ASSISTANT 

The Town of Colchester is 
looking for a temporary 
fulltime Administrative 
Assistant for the Town 
Manager's office. This 
position requires strong 
public relations, organi- 
zational, computer and 
clerical skills. 

For more information, go 
to www.colchestervt.gov 
or call (802) 264-5504. 

The application 
deadline is Feb. 5, 2010. 

v J 


^ United blates 

Census 

2010 

APPLY NOW! 


Flexible hours & paid training 
Must be U.S. Citizen and 
pass written test. 

Call TODAY 

1 - 866 - 861-2010 

For more info and practice test, 
go to www.2010censusiobs.gov 



MEDICAL RECEPTIONIST: 

Full-time Medical Receptionist needed at busy 
Physical Therapy Practice. 

We offer a rewarding, challenging wort; environment with competitive 
and benefits. 

Requirements 

• Polite, professional communication skills both on the phone and In pi 

• Minimum 3 years experience as a medical/physical therapy practjo 

• High comfort level learning and using computer systems such a 


.ar 


The ideal candidate will also have the 
provide! | ^ 

• Strong interpersonal and team-player si 
Compensation: dependent on experienc 

Fax resume to: 802-865-0050 


leJuseJc / u/t 


position available at The Reservoir Restaurant and Taproom in 
Waterbury, VL Thirty beers on tap and VT Fresh Food 
Network member. Availability on Mondays, 
Thursdays and Sundays a must. 

Please stop In and fill out an application or drop off a resume 
for Jessica. Also feel free to visit our website to see what we’re 
all about: www.waterburyreservoir.com. 


SALES ACCOUNT COORDINATOR 


Jvillage Network creates easy-to-update custom Web 
sites and engaging interactive tools to help Jewish 
organizations grow their membership communities. We 
are seeking an experienced Sales Account Coordinator 
to join our Burlington-based team. 

The Sales Account Coordinator will support the President 
in all sales and marketing efforts, with the expectation 
of transitioning into a sales role. The ability to work 
independently, set deadlines and manage multiple 
projects simultaneously is critical to this position. 

Please send cover letter, resume, Linkedln profile, and 
salary requirements to: careers@jvillagenetwork.com. 


?- 


Aset. Prepared Foods Manager 


City Market is seeking a full-time Assistant Prepared Foods Manager 
to help manage our growing, dynamic Prepared Foods Department. 
This challenging position is responsible for running the dept, effectively 


raining and su, 
tion standards. 


ising employees, a 


Candidates must have an associate s degree or equivalent from a two-year 
college or technical/culinary school or minimum 5 years of professional 
food service experience. Candidates must also have experience 
managing others, knowledge of production-oriented kitchen operations 
and appropriate sanitation practices, strong computer skills, ability to 
understand and manage a budget, and excellent communication and 
customer service skills. If you have the energy and skills this position 
demands, apply today! 

We offer fantastic benefits including medical, dental, life and vision, 

reimbursement, health club discounts and much more! We are an 
Equal Opportunity Employer. Fill out an application at Customer 


tonline a 





Citytf 

Market 
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ATTENTION RECRUITERS: 


POST YOUR JOBS AT SEVENDAYSVT.COM/JOBS FOR FAST RESULTS. 
OR, CONTACT MICHELLE BROWN: MICHELLE@SEVENDAYSVT.COM 



New, local, 
scam-free 
jobs posted 
every day! 

sevendaysvt.com/classifieds 


Teaching position open at 
KinderStart Preschool in 
Williston. Education required. 

Call 802-233-2814 
or 802-878-4947. 


fcpepsi ■ 

ooltlingvenlures 
Pepsi Bottling Ventures is hiring 

Pre-Sell Account Manager 


Travel 

Consultants/Agents 

Six travel consultants/agents 
needed immediately; 
bonus/commissions. 
Part/full-time. Will train. 

Call Phyllis 
802-343-0331 


WANTED 


ASE Certification, own 
tools & valid driver’s 
license required. 
Benefits include 
uniforms, vacation, 
pension plan and 
no weekends. Flat 
rate shop/$32 hour 
guarantee. Chrysler 
or other dealership 
experience preferred. 

Call Lyman Cote, 
Service Manager 

Willie Racine’s Jeep 
1650 Shelburne Road 
So. Burlington, VT 

802-863-1141 


Jeep 


Experienced Paralegal 


and communication skills required. Pleasant, collegial wording 
environment with amenities. Competitive compensation and 
custom benefits package offered. Some scheduling flexibility 
permitted, but this is a full-time position. 

Please submit resume by email to 
hiring.lofvt@gmail.com or by fax to ( 802 ) 229 - 3230 . 

All inquiries will be kept confidential. 


^Employment 

Consultant 



A challenging position in partnership with tl 
Brain Injury teociation of Vermont. Based 
in Waterbury, this position will be responsible for educating and 
supporting Vermont business across the state to train and hire 
individuals with brain injury, with a specific focus on serving the 
needs of returning veterans with brain injury and post traumatic 
stress disorder. This position will also be responsible for motivating 
and supporting individual job seekers with brain injury, including 
job search, securing employment, and providing ongoing 
follow-up. Ideal candidate will have knowledge of the business 
community, veteran's issues and traumatic brain injury, and will 
be able to maintain positive rapport with clients, employers and 
military. Requires a self-starter with attention to detail and creative 
problem solving skills. Minimum qualifications include HS diploma, 
reliable transportation, good interpersonal and communication 
skills and computer knowledge. Salary begins at $30,000 plus 
benefits. Send a cover letter and resume summarizing relevant 
experience and interest to VABIR, 75 Talcott Rd. Suite 30, Williston, 
VT 05495. 


V 


J 


CHAMPLAIN VALLEY HEAD START 


COUNTY SUPERVISOR (Addison County): Responsibilities 
include staff supervision;managementof curriculum, lessonplans, 
child outcomes assessment, and child health and family data, 
file reviews, recruitment and enrollment activities, management 
of program budgets, resources, community partnerships, 
accreditation and licensing projects. Qualifications: bachelor's 
degree in early childhood education, special education, or 
related field, 3 to 5 years relevant work experience: supervision 
experience Knowledge and expenence in developmental^ 
appropnate early childhood practice: child outcome assessment, 
child behavior management: cumculum planning, development 
and implementation 40 hours/week, 42 weeks/year $18.25/ 
hour. Health plan and excellent benefits. 

Successful applicants must have excellent verbal and wntten 
communication skills: skills in documentation and record- 
keeping: proficiency in MS Word, email and Internet; exceptional 
organizational skills and attention to detail. Must be energetic, 
positive, mature, professional, diplomatic, motivated and have 
a can-do, extra-mile attitude. A commitment to social justice 
and to working with families with limited financial resources 
is necessary. Clean driving record and access to reliable 
transportation required. Must demonstrate physical ability 
to carry out required tasks People of color, and from diverse 
cultural groups especially encouraged to apply. Please submit 
resume and cover letter with three work references by email to 
pbehrman@cvoeo.org. No phone calls, please 
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The Converse Home 



Activities Department 1 s looking for an energetic individual to 
lead group and individual activities for elder residents in our 
memory care community. This 32-hours per-week position 
works within a team approach to maintain a cheerful, home- 
like environment for our residents Expen ence working with 
elders is important and a clean driving record a must. 

Please call Laury at 802-862-0401 or email your resume 
to Lauiy@conversehome.com. 


A community of caring for elders 


' I am currently looking ' 
fora personal and 
experienced driver. 

Interested driver should email 
me for more details about the 
position. Schedule: MONDAY - 
FRIDAY.. .NO WEEKENDS. 
8:00 a.m. - 4:00 p.m. 
johnpaulone88@gmail.com 


kA 


TRiJENORTH 

WILDERNESS 
THERAPY GUIDE 


True North Wilderness 
Program is seeking 
motivated individuals 
to work directly with 
at-risk teens providing 


Burlington 
IMS College 


ASSISTANT TO THE PRESIDENT 



The successful applicant will be articulate, responsible, flexible and 
highly organized. Extensive computer skills required, general book- 
keeping experience preferred. 

Resumes to: 

Christine Plunkett, Vice President of Administration and Finance 
Burlington College, 95 North Ave„ Burlington, VT 05401 
Phone 802-862-9616; Fax: 802-846-3072 


AA(FQF 



MARKETING DOG 

Leading Apple Specialist seeks a dynamic, well-organized content creator to join our 
marketing team and Implement varied marketing initiatives. Responsibilities Include 
wrib'ng and copywriting, brand-building, product research, special otter marketing, sales 
(both retail and web/phone) support, project leadership and may Include graphic design 
and web page management. Must be willing to take Initiative, work under a deadline and 
work Independently. Apple product knowledge and/or Interest and excellent writing skills are 
essential for this position. 

PREREQUISITES: 

• A commitment to socially responsible business practices and understanding of our 
triple bottom line. 

• College degree with marketing or communications study; MBA preferred. 

• Five yearn of experience In marketing management, three yeats within retail and 
online consumer electronics in organizations with sales ranging from $10MM to 
S50MM. 

• Excellent writing and copywriting skills tor the following: our blog, Barkings!, our 
newsletters, product descriptions and company information materials. 

JOB REQUIREMENTS: 

• Knowledge of social media and experience with social media marketing. 

• Knowledge of graphic design for print (Including national magazines) and web. 

• Experience with HTML, CSS, and graphic design software. (Experience with Adobe 
CS2+ Is preferred.) 

• Project management skills. 

• Communication skills inclucflng public speaking (external and Internal audiences) 

• Ability to prioritize and effectively manage multiple projects with competing deadlines. 

• Strategic thinking and an attention to detail. 

• Must be able to work in an environment that values both teamwork and Individual initiative. 

• Must be able to handle multiple projects concurrently. 

• Willingness to team and utilize all aspects of our content creation tools. 

• Must have Apple product knowledge and be generally tech savvy. 

• Experience with project planning and coordination. 

TOP DOG CANDIDATE WILL HAVE EXPERIENCE WITH: 

• Media buys and advertising. 

• Analytical budget creation/tracking. 

• Pay-per- click advertising, specifically Google Analytics, AdWords and other tools. 

• Techrology/Apple-based retail expertise. 


This position is based at our headquarters In Waltsfield, VT. Email resume and cover 
letter to jobs@smalldog.com. No phone calls, please. 
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ATTCMTinM depdi iixcdc- postyourjobsatsevendaysvt.com/jobsforfastresults. 

A I I QlN I IUI\ r\tUr\UI I tr\0. OR. CONTACT MICHELLE BROWN: MICHELLE@SEVENDAYSVT.COM 


UNEMPLOYED? RETIRED? WANT TO RE-ENTER THE JOB MARKET? 
PAID JOB TRAINING IS AVAILABLE. 




9+ 

> t- 


Eam while you learn job-specific skills. 

Must be age 55 or over, income eligible, unemployed. 

Vermont Associates for Training & Development, Inc. 

Burlington: 802-652-0367 or 802-651-1687 
Middlebuiy: 802-771-9077 • Rutland: 802-282-4423, 802-282-4425 



recruiting? 


CONTACT MICHELLE: 
865-1020 x21 

michelle@sevendaysvt.com 



ARTISAN BREADS 


Join ns and become. . . 

More than a Barista: 
Full-time counter person 
(includes weekend shifts) 

In this position you will 
learn all about our breads, 
pastries and the variety of 
retail edibles that we sell. . . 
and you get to interact with 
the public while making 
espresso drinks. We offer 
competitive pay and great 


Contact Nancy at 
ncyp eck@redlienb aking.com 
or 223-5200 xl9. 


-QAA— 


Champlain Valley Ageng on Aging is a private nonprofit United 
Way organisation foa/sed on helping people age with independence and dignity. 


Case Manager 

Challenging, multifaceted field position providing 


people age <50+ Ideal 


an integral part of adynamic 
ghly organized, possess 
n skills, be able to balance lar 
ndependently. BA/BS require 


CVAA 76 Pearl Street, State 201, Essex Junction. VermontOS 
or email: info@cvaa. org 

www.cvaa.org * CVAA is an equal opportunity employer. 



Join our 

employee family! 

# Competitive Wa 9 es 

;j, Generous Discount 

# The BEST Customers 
g, co-woikers 

{t Energetic Culture 

GARDENER'S SUPPLY 
CALL CENTER: 

128 Intervale Road, Burlington, VT 05401 
For more info, call 660-4611 
Wednesdays: February 3 and 10 


(■ARDENEKC 

SUPPLY COMPANY 

Seasonal 
Call Center Jobs 

Spring Job Fairs 

3:00-5:30 PM 

We have SEASONAL positions 
through June 20 

ii I Wil/ 1 IUAU I Vid 1 JJM 1 Wll/j LUA.U I W 1 M I U/n\iU I W I U/U I Wll/i I 


www.gardeners.com 

Download our job application TODAY and bring the completed form to our job fair! 




“As the go-to source for community event 
information and local commentary by 
local writers. Seven Days fits well with 
Northfield Savings Bank’s community- 
minded mission. Banking, in general, is 
pretty conservative. But Northfield 
Savings Bank has a much more fun and 
friendly vibe so I knew Seven Days would 
be a great media partner for us. 


Our Account Executive offers suggestions 
without making us feel pressured. The 
President of NSB recently gave me two 
thumbs up to continue advertising with 
Seven Days, saying he is hearing more and 
more great things about the paper.” 


TINADE LA TORRE 

Marketing Director, Northfield Savings Bank 



It’s time to buy a house! 

We can help you put the pieces together. 



PLUS. •• get info about the 
First Time Home Buyer Tacc Credit — 
up to $8000 in your pocket! 

Vermont (^Attorneys 
t Title (Corporation presents i 

Home© 

Buying 

Seminar 

hosted, by SEVEN DAYS 


MEET THE EXPERTS: 



CHRIS VON TRAPP KELLY DEFORGE ANDREW D. MIKELL. ESQ. 

REALTOR LOIN OFFICER STATE MANAGER 


Wednesday, Feb. 3, 6-8 p.m. 
ECHO LAKE AQUARIUM & SCIENCE CENTER 


5:30 Check-In 

EIGHT DINNER PROVIDED 


'Universal 


F Vermont (^Attorneys 
- Title (Corporation 


RSVPby: 

NOON, WEDNESDAY, FEDRUARY 3 
AT SEVENDAYSVT.COM OR 865-1020 x37 



: GOT A FOOD TIP? FOOD@SEVENDAYSVT.COM E 


fisiDEdzs/ies 

I I BY SUZANNE PODHAIZER & ALICE LEVITT 


Hungry to 
Help Haiti 


They can’t send food directly 
to earthquake-ravaged Haiti, 
but a slew of local restau- 
rants are banding together to 
turn their dishes into dollars 
for the relief effort. 

"I was watching ‘60 
Minutes’ last week,” says 
leunig's bistro co-owner 

ROBERT FULLER. "It had some 
pretty disturbing images 
... What came to me is that 
Leunig's should do a fundrais- 
ing night." He and co-owner 
BOB conlon decided to split 
20 percent of their February 
6 proceeds among a trio of 
charitable organizations: the 
Red Cross, Partners in Health 
and PUREWATER F0RTHE WORLD. 

But the philanthropist 
realized he didn’t have to 
stop with his own eatery. “I 
thought, Why not get as many 
businesspeople as possible 
downtown f” says Fuller. 

So far nearly 20 res- 
taurants have signed on, 
including thewiNDJAMMER 
RESTAURANT & UPPER DECK 
PUB, th e SCUFFER STEAK & ALE 
HOUSE, L'AMANTE and AMERICAN 
FLATBREAD BURLINGTON HEARTH. 
All the local Flatbread 
locations also did a "benefit 
bake” event for Haiti last 
Friday. Each restaurant will 
determine what percentage 
of its proceeds to donate. 

Fuller and co. aren’t the 
only ones finding creative 
ways to help out For an entire 
month, THE SKINNY PANCAKE in 
Burlington and Montpelier 
will sell special Haitian- 
themed crapes and donate 
10 percent of the proceeds. 
“We'll use as many local 
ingredients as possible,” notes 
owner BENJY ADLER. "It’s eating 
locally and thinking globally.” 

This week's island crepe 
will feature rice, beans, hot 
peppers, onions and garlic 
rolled in a butterworks farm 

This Friday, payabilities in 


Williston will sling as many 
as 200 16-inch pizzas and 
give away 100 percent of the 
profits. “We’ve got volunteers 
who’ve signed up to make 
pizzas for free,” notes owner 
DAN roscioli. The event runs 
from 11 a.m. to 7 p.m., or until 
they run out of fixings. 

Last Saturday, city market 
raised $1067 on its first Haiti 


different brands of rice,” 
Ongyel notes. “We’re going 
to have fresh vegetables as 
well.” That’s in addition to 
the snacks, various kinds of 
flour, exotic fruit juices and 
sweets the store already sells. 

"It’s very nice for people 
who come from so far away 
to come in here and see 
[familiar] products,” Ongyel 
says. “We really want to 
bring the tastes that we have 
in Nepal to here.” 



Relief Day, and decided to 
opt for a repeat performance 
— or three. They'll take place 
on January 30 and February 
6 and 13, and 1 percent of 
sales will be donated. 


Himalayan 
Market 
Takes a Trek 


Last January, Nepalese 
brothers ongyel and TASHI 
sherpa opened the HIMALAYAN 
foodmarket at 28 North 
Street, near CHINA express and 
WAGGY's. Next week they'll 
move to 97 North Street, 
across from Dion security. 

It’s a difference of just 
a couple of blocks, but the 
Sherpas believe the swap will 
be good for business. “We 
have a lot of big windows 
and private parking in the 
back for customers,” Ongyel 
explains. 

Although the spot is a bit 
smaller, the Sherpas’ line of 
Nepalese and Indian prod- 
ucts will be growing. “We'll 
have some more spices. 


Crumbs 

LEFTOVER FOOD NEWS 
It could be wurst ... DAS 
bierhaus, located on lower 
Church Street, finally has 
some regular hours. 

The second fl oor, which 
is decorated like a classic ski 
chalet but with flatscreen 
TVs, is open Wednesday 
through Saturday beginning 
at 5 p.m. The downstairs 
dining room will be serving 
dinner by reservation only on 
Friday and Saturday. 

What’s happening the 
rest of the time? More soft 
openings for Facebook fans. 

“It’s a large operation, and 
that’s why I’m holding off 
on the grand opening,” says 
owner nick karabelas. “We've 
bitten off as much as we can 
chew at this point.” 


Essex feels kind of like 
belonging to an exclusive 
supper club. The petite list 


of casual offerings premiered 
last Tuesday and is available 
only to customers seated at 
the resto’s eight-person bar. 

Chef JOHN delpha says he’s 
decided to limit the menu’s 
availability to minimize dif- 
ficulty for his kitchen crew of 
two and make the experience 
special for diners. What’s he 
serving? Smoked pork-belly 
sliders with kimchee cole 
slaw, for one thing. Delpha’s 
take on pOLitine involves 
hand-cut fries showered in 
peppercorn gravy and hearty 
helpings of MCKENZIE bacon 
and CABOT cheddar. 

McKenzie meat makes an- 
other appearance in a $3 hot 
dog. Modeled after the famous 
New York System wieners 
prepared in Providence, R.I., it 
comes slathered in Michigan- 
style meat sauce, mustard, 
chopped onions and 
celery salt. 

The dog isn't the only 
economical option. Unless 
diners add extra toppings to 
their local burger (on challah 
with caramelized onions and 
cheese), nothing will run 
them more than $10 — not 
even the sizable pizza topped 
with tomatoes and maplebrook 
FARM mozzarella. 

Now there's a reason not 
to try to snag a table. 


Commuters passing through 
the Winooski rotary on 
Monday may have noticed the 
windows of TINY THAI RESTAU- 
RANT covered in newsprint 

Never fear: The popular 
eatery hasn’t called it quits. 
According to a sign posted 
on the door, “Tiny Thai 
will close for remodeling 
on Monday, January 25, for 
7 to 10 days.” Another sign 
asks customers to visit the 
location in Essex or call that 
store for more information. 

Unfortunately, when 
Seven Days called, the staff 
members in Essex were 
unsure what changes were 
happening at the re 
other home. 


CREATIVE COCKTAILS 
craft brews • eclectic wines 



DLUCBIRDTAIMH 


317 riverside avenue 
burlington • 802-540-1786 
bluebirdvermont.com 



> * 

^Ujtcoruing Socnti 


w Wine Tasting 

Thursday, January 28th 3-6pm 

Beer Tasting 

Superbowl Week 
Thursday, February 4th 3-6pm 

Lunch and Dinner 
Specials! 

Winter lunch packages 
for your family. 

Stop by on your way 
to the mountain. ^ 


Fresh is Fresh Market! 
400 Pine Street, Burlington 
863-3968 • Freshmarketvt.com 
Winter Hours 
Monday -Friday 7am-6pm 
Saturday 9:30-6pm • Closed Sunday 





A Benefit for the 
Vermont Haiti Project 

Monday February 1st • 6PM 

Live Music: BARBACOA 
with Lowell Thompson & Bill Mullins 
Call Emily for details. 

97 Falls Road Shelburne VT 

Lunch/Dinner Mon.-Sat.* 802.985.2830 * bistrosauce.com 





FREE FUH & PRIZES! IF YOU LIKETRIVA. 
YOU'LL LOVE OAHESHOW MARIA! 

WIN LURCH AT THE BREWERY AHB 
AN OVERNIGHT STAY IN KILLIHGTOH! 



AtflRK^T & C^LI 

Organic iS" Local Produce * Scrumptious Full Service Deli 
All Natural Groceries • Fresh Vermont Meat • Pet Products 
High Quality Vitamins ^Supplements • Local Artisan Cheese 
Health Beauty Products • Wine Beer 
Bulk Dry Goods, Spices, Liquids, Coffee & Teas 

Open 9-7 Daily • (802) 453-8538 
25 Mountain View St, Bristol 
First left off Mountain Street. Located Behind Shaws. 




CHANNEL 

Where the News Comes First 
SEVEN DAYS a week. 


A Notch 
Above 

Stowe may still get the glory, but creative chefs 
are heating up the Jeffersonville food scene 

BY ALICE LEVITT 


O n Jeffersonville’s Main Street, 
Hanley's General Store has 
served its community for 
more than three-quarters of 
a century. Chad Hanley, a 31-year-old 
descendant of the original owners, calls 
his family "local local.” But, though he 
was born and bred in the tiny town that 
serves as agateway to Smugglers’ Notch 
Resort, Hanley has moved in rarified 
culinary circles. Trained in France, he 
counts Roy Yamaguchi, the king of up- 
scale Hawaiian fusion, as his mentor, 
and lists Nobu Matsuhisa and Masaharu 
Morimoto among the chefs for whom 
he’s cooked. 

Now Hanley is back in Jeff, where 
he’s been serving customers at resort- 
adjacent The Brewski since last summer. 
Can we expect sea urchin tempura at 
the bar? 

Not quite. But Hanley, who is cur- 
rently working on two cookbooks, is put- 
ting his stamp on classic pub fare. And 
he’s just one of a handful of ambitious 
chefs working to turn Jeffersonville 
into a culinary as well as a winter sports 
destination. 

As apres-ski meccas go, Jeff certainly 
lacks the cachet of Stowe, its bigger, 
glitzier neighbor across the Notch. In 
2000, according to the U.S. Census, 
the village had just 568 residents, with 
a downtown covering eight-tenths of 
a mile. (Many of its restaurants are 
located farther up winding Route 108, 
which leads to the resort and hiking 




ss.) 


together. First Akash Parikh brought in 
chef Shawn Calley to revivify Smuggs’ 
old warhorse resort restaurant, Hearth 
& Candle. Then the two men’s wives, 
Carrie Ferguson and Tonya Calley, re- 
spectively, opened The Mix Cafe and 
Bakery downtown in the Smugglers’ 
Notch Inn just off Main Street. 

When owner-manager Parikh, 38, 
bought into Hearth 8: Candle eight 
years ago, quaint Vermont classics such 
as New England seafood chowder and 
chicken stuffed with apples, ham and 
cheddar were the basis of its menu. 
When Calley, 36, came on board as chef 
and co-owner in 2 008, the re 
rant got a lot less stodgy. 


But this is a hamlet where you can 
start the day with creme brulee French 
toast bathed in “drunken" blueberries; 
lunch on a tuna melt featuring seared 
ahi steak with spinach, red onion, Taylor 
Farms smoked gouda and sea-salt aioli; 
and dine on cedar-plank-roasted stur- 
geon with caviar and champagne beurre 
blanc. In short, foodies who come to 
Smuggs should exercise a bit of modera- 
tion, or they may find themselves wad- 
dling down the slopes. 

The rapid expansion of great tastes 
in Jeffersonville has a lot to do with 
two couples who went into business 


JEFFERSONVILLE INTO A 
CULINARY DESTINATION 


Previously a NECI chef-in: 

Calley worked with former head chef 
Rick Gencarelli at the Inn at Shelburne 
Farms, an experience he says nurtured 
his love for keeping his food in the neigh- 
borhood. There, too, he learned to make 
his dishes taste rich enough for the most 
jaded palate. He reminisces about those 
days: “It was Aaron [Josinsky, of the 
Bluebird Tavern] and myself and Rick, 
and everything was new and Rick had no 
budget [restrictions] that first year. He 
would douse everything in truffle oil.” 

Calley shares a soft spot for “bacon 
and pig" with his former Shelburne 
Farms compatriots. In the summer, he 
and his team smoke and cure their own 
bacon. The result is one of his favorite 
dishes of the year: a BLT appetizer, with 
bacon “double smoked and lightly ren- 
dered over brioche, arugula and local 
red and yellow tomatoes, and a drizzle 
of truffle oil,” Calley says. Hearth & 
Candle's menu displays its chef’s deep 





affinity for game meats. Current choices 
include crisp-edged ricotta gnocchi 
covered with wild boar, sitting in a light 
pool of fig-balsamic reduction. Calley 
and Parikh also offer vegetarians plenty 
of menu options, from homemade but- 
ternut squash tortellini in deeply sage- 
redolent brown butter to coconut green 
curry seitan with soba. 

Parikh says his own dining criterion 
is “If I've never eaten it before, that’s 
the thing I’m ordering." He admits 
that Hearth & Candle’s creative menu 


is in part a conscious effort to flout the 
expectations of resort dining. “When 
you hear ‘resort,’” he says, "you think 
overpriced, corporate style. We want to 
be the cool local place in the resort. The 
guests are so pleasantly surprised.” 

The Mix Cafe and Bakery, which 
opened last June, wasn’t exactly a long- 
meditated venture. When the space oc- 
cupied by the Inn’s bakery bee ante avail- 
able in June, "Akash and Shawn and we 
got together and said, What if the girls 
did this?”' remembers Ferguson. The 
ladies signed a lease that required they 
open within two weeks. 

Luckily.both Ferguson, 40, and Tonya 
Calley, 35, had experience. The former 
has been in the food business since she 
was 14. She and Parikh met working at 
The Hungry Lion and Lion’s Den Pub, 
former tenants of the Smugglers’ Notch 
Inn space. 

After a longbreak taking care of their 


children, ages 7 and 3, Ferguson was 
feeling the call of the restaurant busi- 
ness. So she teamed with Calley, who 
was general manager of Sirloin Saloon 
and Sweetwater’s for Reel Hospitality 
before becoming a stay-at-home mom 
to her and Shawn’s first child, Aiden, 13 
months ago. 

With the lease signed, the women 
quickly set to work planning their 
dishes. "We didn’t really want any in- 
fluence from anyone else,” says Tonya. 
“With Shawn being who he is, we didn’t 
ask for any help.” 

Except, that is, on the 
childcare front. Each day 
when the women come to 
work in the wee hours to 
prepare chocolate crois- 

bread that draw regulars 
from as far away as South 
Burlington, their husbands 
go on daddy duty. At noon, 
Parikh and Calley head 
to Hearth & Candle and 
switch responsibilities 
with their wives. “It just 
works,” says Ferguson. 
Adds Tonya, "We don’t 
have to do the daycare 
thing. Shawn is a pretty 
spectacular father.” 

The arrangement 
leaves time for the women 
to oversee the prepara- 
tion of their creative takes 
on breakfast and lunch 
favorites, all of which are 
available from 7 a.m. to 2 
p.m., seven days a week. 
One standout is The Mix’s 
gingerbread waffles with 
apple-vanilla bean com- 
pote and maple whipped cream, also a 
staple in Ferguson’s home (though when 
she makes them for her kids, she adds a 
healthy dash of flaxseeds and nuts). 

Other menu items came from pre- 
opening brainstorming sessions. “We 
had some wackadoodle ideas,” says 
Tonya. One idea that stuck was the 
Bright Eyed Burger, a thick Boyden 
patty rubbed with coffee and chili, then 
topped with Cabot cheddar. Breakfast 
choices include a nod to Ferguson’s 
Garden State heritage, the Jersey 
Benedict, a homemade English muffin 
topped with perfectly poached eggs, 
spinach, crispy Taylor pork roll (think 
fried pancetta) and the world’s most 
buttery hollandaise. Ferguson, a veg- 
etarian, also makes sure there are plenty 
of meat-free options. 

With anew cookpoachedfromPenny 
Cluse, the owners have refined some 
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dishes, and a new menu debuted this 
past Monday. Calley and Ferguson say 
it will continue to change with the sea- 
sons. Most of the produce comes from 
the Farm Between or Valley Dream 
Farm right down the road. Tonya 
picked all the berries herself at Nee’s 
Farm in Georgia, and every cheese at 
The Mix is made in Vermont. 

Of course, there’s more to commu- 
nity than produce. Ferguson calls The 
Mix her "social outlet." Shawn Calley 
feels the same way about Hearth & 
Candle. *'We know we’re not getting 
rich here, so we just want to have fun,” 

The fun includes Tuesday night 
Snowshoe Adventure Dinners, when 
the Hearth & Candle kitchen crew 
takes the Sterling Mountain lift to 
the Top of the Notch cabin and cooks 
four-course dinners for hardy guests. 

In the summer, when business slows 
down, Shawn pits his sous chef and 
line cook against each other in popular 
Iron Chef challenges. 

Events like that — and the food itself 
— could help draw more summer tour- 
ists to Jeff. As Parikh puts it, “We’re all 
restaurant people; we’ve got a nice com- 
munity. The more the town blossoms, 
the more everyone grows with it.” 

Transplants have benefited from 
Jeffersonville's growth, too. Jayme 
Bechtoldt says that when he opened 
Stella Notte six years ago, across 108 
from Smuggs, “it was this area that 
brought me. People were receptive to 
trying new things.” Bechtoldt, who pre- 
pares dishes such as a maple-seared beef 
tenderloin and sausage-and-chicken 
risotto in garlic cream sauce, also flexes 
his creative muscles on his bar menu 
with wings in novel flavors. 

Meanwhile, the space that once 
housed local hangout and comfort-food 
standby Jana’s Cupboard, at the inter- 
section of 15 and 108, will be reborn in 
February as The Family Table. John 
Raphael, a Massachusetts native and 
Belvedere resident with two degrees from 
the College of Culinary Arts at Johnson & 
Wales University, hopes to attract locals 
and tourists alike with his "really good, 
simple food with flavor,” he says. He 
chose his restaurant’s name because “all 
the world's biggest decisions, from kings’ 
and queens’ to presidents’ and families’, 
have been made around a table.” 

This table will bear offerings such 
as maple-brined pork chops and fried 
chicken, which Raphael brines for three 
daysbefore double-breading and frying 
it. Though he plans to keep his menu 
simple and in the $10 to $20 range, he 
also expects to run specials such as a 
rack of lamb with chipotle demi -glace 
and braised pistachios, he says. Come 
summer, the Table will get a smoker and 



a fish-fry shack, with seafood shipped 
daily from Rhode Island. 

When it comes to pub food, Hanley 
has already attracted a following at 
The Brewsld, just down 108 from the 
resort. He says each week he sells 300 
pounds of wings. Among his other top 
sellers are fried pierogis with cabbage 
and carrots in a garlic-brown-butter 
and Pinot Grigio reduction. Barbecue 
specials, including ribs and pulled pork, 
have been so popLilar that Hanley plans 
to make them full time beginning in the 
spring, when he can bring his smoker to 
The Brewski. 

Though his parents sold the general 
store that bears the family name, Hanley 
still stops in there to buy his bacon. 
Straddling the worlds of old and new 
Jeff, the chef says he welcomes each 
new addition to the food landscape of 
his hometown. 

“The community of foodies that 
we have here motivates and pushes us 
to be creative in the food that we do,” 
says Hanley. "The food here is only 
going to get better; we’re thriving off 
of this stuff.” © 


O Hearth & Candle. 4323 VT Route 108 
South. Smugglers’ Notch Resort, 
644-8090. wwwiiearthandcandle.com 

The Mix Cafe and Bakery. 55 Church 
Street, 644-6371. 

The Brewski. 4087 VT Route 108 South, 
644-6366. 

Stella Notte. 44 Desjardins Road, 644- 
The Family Table. 4708 Route 15, 644- 

644-8881. 






Just Tweet It «P4o 

Bove usually promotes the lasagna 
and meatballs he sells to stores, but 
today he's pondering shipping bottles 
of spaghetti sauce to Haiti. Magic Hat 
Brewing Company offers weird bits of 
wit and wisdom. 

While mom-and-pop places often 
shoot from the hip on Twitter, offer- 
ing candid observations from their 
owners, some bigger companies are 
very strategic abouttheirbrands’ social 
media positioning. Take The Essex, 
which has seen numerous changes 
over the past year: The property has 
a new moniker and a sparkling spa 
and is being branded as “Vermont's 
Culinary Resort.” Last May, in an effort 
to spread the word, the upscale biz 
hired Collin Parker, who writes bits 



15 NEW FACES in the 


COURSE OFASINGLEWEEK. 

on pop culture for Denver’s Examiner, 
com, to do its PR. Besides sending out 
press releases, Essex Junction-based 
Parker uses Facebook and Twitter to 
reach young people and other locals 
who might be interested in swinging 
by for a business lunch, getting a facial 
or learning to make one-pot meals at 
one of the inn’s cooking classes. “It's 
an additional tool, and it’s opening 
up new marketing segments to us,” 

The EatingWell Media Group, 
located in Charlotte, has one of the 
most trafficked food websites in the 
world. “It’s in the top 20 ... Bigger than 
Cooking Light and Bon Appetit" boasts 
editorial director Lisa Gosselin. She 
believes part of the credit belongs to 
social media. “The Washington Post 
did something about one of our books 
because [a staffer] saw something on 
Twitter,” she notes. 

With more than 3400 Twitter fol- 
lowers — and about 2930 Facebook fans 
— EatingWell has plenty of people clued 
in to every dispatch. Some tweets and 
Facebook updates signal new blog posts 
on topics such as whether the benefits of 
booze outweigh the bad stuff; in others, 
Gosselin shares a favorite recipe, such as 
the one for Hunter’s Chicken Stew she 
made last Friday. 

It's no surprise that a media 
company is keeping up on the latest 


tools. But how are farmers and chefs 
— whose jobs don't typically require 
loads of tech savvy — getting their 
“feeds” out there? 

Some hear about Twitter from their 
PR firms. Nicole Ravlin, a partner in 
Burlington’s PMG Public Relations, 
is the one who got Mark “Sauceboy" 
Bove to create a Twitter feed and a fan 
page for his family’s famous restaurant. 
“There’s a very vibrant community on 
Twitter [in this area],” she explains. 
“Vermonters really love to talk about 
food.” Ravlin believes that when cus- 

virtual ones — with the people who 
run local businesses, "they feel more in 
touch with the brand and more commit- 
ted to the brand.” 

Though she’s a committed techie, 
Ravlin cautions people new to web- 
based marketing to ease in slowly. 
“Try out one site first and get your 
arms around it,” she suggests. Also, 
business owners should make sure 
their feed is “authentic” and has per- 
sonality. "It varies by brand,” Ravlin 
says. “But I think that the more whim- 
sical you can be, the more entertained 

Earl Handy has no trouble being 
whimsical. Last Friday, he used a term 
from the hit reality TV show "Jersey 
Shore” as a “code word.” Anybody who 
uttered the term “snooki” in the restau- 
rant got free cookies. 

Nobody is as surprised at how 
quickly Handy has taken to tweeting 
than Handy himself. “I’m only 35, but 
the Internet wasn't really part of our 
society when I was in college," he says. 
“It was barely there. Cellphones were 
the size of toasters.” 

Handy says it was his younger staff- 
ers, along with a couple of Twitter-sawy 
diners, who urged him to move into the 
21st century. “They’re like, ‘You’re so 
old. Get with the times,’” he recalls with 
a chuckle. 

With the economy still in tough 
shape, Handy — who inherited the diner 
from his late father — says discovering 
Twitter has renewed his hope that the 
family restaurant will last long enough 
to celebrate its 100th birthday, the year 
he turns 70. He notes with a sigh: “Our 
business has always been based on word 
of mouth — it was the best-kept secret 
in Burlington — but I don't want to be a 
secret anymore.” 

What would his dad think of his 
newfangled marketing tactics? “I know 
my father would be looking at me 
going, ‘What are you doing?”’ Handy 
says. “But I think he would also say, 
’Good job.’ I’m getting people to know 
about our restaurant without spending 
a thing.” © 
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For Shame 

Dr. Dog bassist Toby Leaman talks about his band's new record 


BY DAN BOLLES 


A fter rising to indie stardom 
on the strength of their last 
two records. We All Belong 
(2007) and Fate (2008), 
Philadelphia’s Dr. Dog are set to make 
another leap with the April 6 release of 
their sixth full-length. Shame, Shame 
— their first for Epitaph Records’ sister 
label Anti-Records. Where recent works 
were notable for lush instrumentation 
and arrangements — more than a few 
music scribes bandied the term "Beat- 
les-esque,” particularly in reference 
to Fate — the new album is reportedly 
something of a return to roots. Produced 
by knob and fader tweaker extraordi- 
naire Rob Schnapf (Elliott Smith, Beck), 
Shame, Shame harkens to the (relatively) 
bare-bones aesthetic of the band's early 
catalog. 

Seven Days recently chatted with 
bassist and songwriter Toby Leaman 
about the new record in advance of Dr. 
Dog’s upcoming show at the Higher 
Ground Showcase Lounge. 

SEVEN DAYS: Fate was often referred 
to as a concept album, even if that 
concept was somewhat amorphous. 
Are there similar thematic strands on 
Shame, Shame? 

TOBY LEAMAN: Not so much. As amor- 
phous as Fate was, whatever concepts 
Unger on Shame, Shame have morphed 
or totally dissipated. Overall, it's co- 
hesive. It sounds Uke an album. That’s 
something we always try to do ... make it 
sound like the songs belong on an album 
together and make sure there is a flow. 
But there wasn’t really any overarching 
concept. 

Going into it, we thought we were go- 
ing to do more live recording, which we 
did. We didn’t do as much as we thought 
we would. But we definitely did more 
than we had before. So there is a Uttle 
more of a live sound to it. And there is 
a Uttle less ... different instrumentation. 
It’s pretty straightforward. There are no 
strings or horns. There’s really nothing 
besides bass, drums, guitar, piano and 
organ. And a ton of voices. 





SD: So kind of a stripped-down Dr. 

TL: Well, as stripped down as we get. 

SD:That's interesting, especially since 
this is the first record you've made in 
a professional studio. 

TL: Well, everything we’ve recorded in 
the past three or four years we’ve done 
at our studio, with the same gear, plus 
or minus mics or preamps and stuff Uke 
that. It just started to feel a Uttle tired in 
there. So, barring any major change, Uke 
going to school for engineering or Pro- 
Tools or something, there really wasn’t 
much more that we could get out of our 
studio without a huge investment of 
time and energy to learn a whole new 
way of doing things. Anyway, we sort of 
got sick of being our own engineers. Half 
the time that we spend making records 
is getting the sound right, setting up the 
mics, patching stuff. All that good stuff 
that goes in to making records. So we 
wanted to see what it would be Uke if the 
only thing we had to do was play. 

So we went into the album thinking 
that that was what it was going to be. And 
it ended up pretty much being an amal- 
gamation of the two. We spent about a 


month in New York in this really nice 
studio with a producer [Rob Schnapf] ... 
and we got some stuff done there. And 
then we realized there was still some 
more stuff that we needed to do. So we 
went back to our own studio. But going 
back after spending all this time in a dif- 
ferent studio ... it was really kinda nice. 
There are obvious Umitations. ... But 
it was nice having all that time in New 
York in a different studio and then com- 
ing back to our own studio. I Uke it as a 
way to make a record. It made the record 
take a long time. But it was good to see 
what other options are out there. 

SD: What was it like working with Rob 
Schnapf? 


TL: He was great. He’s an awesome 
dude, low key, dry sense of humor. He’s 
very methodical. That was the big- 
gest initial problem going in. He’s very 
... “front end." We always back end our 
stuff — half of the record is always made 
in the mixing process. We record stuff up 
until the point where we’re mixing the 


M Jeremy Harple on Thursday, January 28. 
South Burlington. 8:30 p.m. SIS. AA. 
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songs and we’re still recording. And his 
process is more that you get it done right 
to begin with and then you don’t have to 
worry about that garbage. 

But he was a lot of fun to work with. 
... He has a good ear for what Scott [Mc- 
Micken] and I like in our own voices. He 
seemed to gravitate toward that. So if he 
told us to re-sing a line, we trusted him. 
We’d sing it 20 times and he’d be like, 
“OK, you’re good. That one was good.’’ 
And we’d listen and be like, "Yeah, I 
guess that was the best one. I sound the 
least like an idiot” 


IT'S PRETTY STRAIGHTFORWARD. 
THERE ARE 1 STRINGS OR 
HORNS. THERE'S REALLY 
NOTHING BESIDES 
BASS, DRUMS, GUITAR, 
PIANO AND ORGAN. AND 
ATDNOFVOIGES. 


WED. 27 


THU. 28 


burlington area 

HIGHER GROUND SHOWCASE LOUNGE: Hie 

Ready Set (pop). 6:30 p.m.. S10/12. AA. 

LEUNIG'S BISTRO & CAFE: Paul Asbell 8, Clyde 

MANHATTAN PIZZA & PUB: Open Mic with Andy 

NECTAR'S: True School Wednesday with Nastee & 
DJ A-Dog (hip-hop). 9 p.m.. Free/55. 16*. 

RAOIO BEAN: Ensemble V (Jazz), 7:30 p.m.. Free. 

RED SQ UARE: Close to Nowhere (rock). 8 p.m.. 
Free. DJ Cre8 (hip-hop). 11 p.m.. Free. 

central 

CHARLIE O’S: Nathan Brady Crain (singer- 

LANGDON STREET CAFE: DJ Digital (live 
SLIDE BROOK L0DGE8. TAVERN: Open Jam. 9 


champlain valley 


CITY LIMITS: Karaoke with Balance 

GOOD TIMES CAFE: PossumHaw (folk). 8 p.m.. 

TWO BROTHERS TAVERN: Open Mic Night. 9 p.m 


FRANNY O’S: Balance DJ & Karaoke. 9 p.m.. Free. 
GREEN ROOM: DJ Fattie B (hip-hop). 10 p.m.. Free. 

HIGHER GROUND SHOWCASE LOUNGE: Dr. Dog. 

LEUNIG'S BISTRO & CAFE: Ellen Powell & Parker 
THE MONKEY HOUSE: Nose Bleed Island. 

Caring Babies (experimental). 9 p.m.. 55. 
NECTAR'S: Bluegrass Thursdays with Gold Town & 

NIGHTCRAWLERS: Kl 


7 p.m.. Free. 

PARIMA ACOUSTIC LOUNGE: Burgundy 

RASPUTIN’S: 101 Thursdays with Pres & DJ Dan 
(hip-hop).lO p.m.. Free/SS. 18*. 

RED SQUARE: Selector Dubee (reggae). 6 p.m.. 

REO SQUARE PATIO. OJ Cre8 (house). 9 p.m.. Free. 
Ri RA IRISH PUB: Dueling Pianos (piano). 9 p.m.. 

THE SCUFFER STEAK & ALE HO USE: PJ Davidian 
THE SKINNY PANCAKE: Wiley Oobbs (acoustic). 


SD:Th at must have been a little nerve- 
wracking at first though, to leave your 
baby in someone else’s hands? 

TL: It was. But there was never any 
doubt on any side that we have final say. 
It was a little nerve-wracking just in the 
initial process. But I don't think anyone 
was ever worried that we weren’t going 
to come out with something we weren’t 
all really happy with. It just took three 
times as long as we thought it would. 

SD: It must have been worth it, then. 
What are your overall impressions of 
the new album? 

TL: I love it. I think it’s pretty different 
from the rest of our records. Lyrically, 
it’s a little darker. Not totally hopeless, 
or anything like that. It’s not grunge mu- 
sic — that’s probably not even a genre 
anymore. But it’s always sort of been our 
bag to — as dark as the lyrics are — make 
the music bright behind it. But I think 
on this one the music and the lyrics go 
more hand in hand together. So I love it. 
I think it’s great. I’m really, really happy 
with it ... I don’t think it sounds like any- 
thing else that I’ve ever heard. ... But, I 
am a little biased. © 



Oh, Brother There is a certain type of bond that only brothers can 
have. And the bond between Jake and Jamin Orrall, the brotherly duo of JEFF THE 
brotherhood ...probably isn't thatbond. But, whatever. These darlings of the Nashville 
noise scene will still rock your face off with pop-inflected art-punk that has often 
been compared to early Sonic Youth, Hawkwind and dearly departed punk savant Jay 
Reatard. Catch them at the Monkey House in Winooski this Monday with new local 
rock outfit FOLK heroes — featuring members of The Static Age and Husbands AKA. 








CLUB DATES 





FRI.29 


Burlington area 

1/2 LOUNGE: Live DJ (house). 10 pm. Free. 



BACKSTAGE PUB: Karaoke with Steve. 9 p.m.. Free. 


FRANNY 0'S: Retro Night with DJ Scotty A. 9:30 

HIGHER GROUND BALLROOM: Brandi Carlisle. 


HIGHER GROUND SHOWCASE LOUNGE: Paper 




central 

BLACK DOOR BAR& BISTRO: BossMan (funk). 
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LAKE PLACID 
LODGE! 


i /smooch 





WIN 


2 TICKETS TO: 

joh VoT 

fflESTTo 

“lissr 





music 



www.sos-geek.com 


WANTED!!! 

VIRUSES 
SPYWARE 
TROJANS 
DEAD OR ALIVE! 


Rent-a-Geek 


1-888-SOS-GEEK 

Friendly On-site Computer Support 


Watch something LOCAL this week. 


Lawrence 
Welks & 
Our Bear to 
Cross, Cant 
Cougar 

(SELF-RELEASED, CD)^^M 


Not to make light of a 
serious mental illness, 
but listeningto Cam Cougar, the third 
album from Burlington experimental outfit 
Lawrence Welks & Our Bear to Cross, is 
like suffering a compulsion to cut oneself 
— which may, in fact, be the end result for 
anyone who dares prolonged exposure 
to the disc. Its effect is like frostbite, but 
instead of merely freezing your skin, this 
album peels it off as one might open a 
sardine can. A rusty sardine can. Cutting- 
edge, indeed. 

Apologists will champion the band’s 
supposed deconstruction of pop archetypes; 
that this pop pastiche drenched in the 
mayhem of industrial grime ultimately 
leaves the great contrivances of commercial 
music exposed like a raw nerve. 

Whatever. 

Just as the music LW&0B2Xtargetsand 
tortures is bound (and maybe gagged) by 
convention, so too are their own ventures 
formulaic: trite lyricism, melodramatic 
melody, a squirm-inducing level of feedback 
and distortion. In truth, you could run 
almost any schmaltzy pop artist — Celine 
Dion, say — through blown speakers and 
achieve similar results, 

Then again, you could play a Celine 
Dion album au naturel and clear a room 
such as Radio Bean as quickly, if that's your 
intent. And for LW, it just might be. Writes 
Burlington-based "other music” maven A 
Snake in the Garden, in a quote prominently 
featured on the flashing, epileptic nightmare 
that is LW’s MySpace page, "Their second 
show was almost transcendent ... I was very 
drunk and high, but amazing nonetheless ... 
Bean-clearer. Amazing.” 

So, "easy listening” it ain’t. But if music is 
inte ntionally made obnoxious to the point of 
being unlistenable, shouldn't it make some 
artistic statement beyond painful irony? On 
Cam Cougar, such statements are unclear, if 
they exist at all. 

Amid the mordant madness, the real 
irony is that beneath the album’s exterior 



REVIEW this 


beats the bleeding 
heart of a maudlin 
romantic. Stripped 
of their grotesque 
machinations, these 
songs would be eerie 
approximations 
of the tunes they 
pulverize. And that, 
presumably, is the 
point. If there is 
any brilliance to 

be found within this sad satire, it is hidden 
here, deeply: 

But there is precious little artistic value 
in random violence. And that is essentially 
what the guileless Cam Cougar amounts to, 
assaultingthe listener with berserk fury. It 
is the musical equivalent of a drunken bar 
brawl: unhinged, unsophisticated and vile. 

If you dare, catch Lawrence Welks & Our 
Bear to Cross this Thursday at The Monkey 
House with Caring Babies, tooth ache, and 
Nose Bleed Island. 

DAN BOLLES 

Guagua, Tres 

(SELF-RELEASED. CD) 

Imagine ferrying recklessly downunpaved 
Caribbean roads aboard a Technicolor 
tour bus. Mountain villages fall in and 
out of view, chickens cluck in overhead 
compartments, the driver shouts something 
in Spanish. Wide-eyed 
with exhilaration, you 
grin broadly at the 
passing tropics. 

This is how the 
world looks from the 
windows of a gua 
gua — a slangterm for 
“bus" used throughout 
the Caribbean. And 
such imagery serves 
as inspiration for 
Burlington's Latin- J 
flavored ensemble 
Guagua, who bring a ^ 
similar spirit of adventure 
to our latitudes. With 
Tres, the 12 -piece swings expertly from 
calypso to rumba, burning through island 
staples faster than a Putumayo compilation. 

Despite some predictable phrasing, 
tracks such as “Sandia” and “Chioggia Beat” 
papaya. Who can 


resistthe driving thump of congas? Or Ray 
Vega’s crisp trumpet attack? A journeyman 
who once jammed with Tito Puente, among 
countless others, Vega guests alongside 
founders Geoff Kim, Raphael Groten and an 
esteemed local cast. 

Guagua’s veterans continue to dazzle, 
building polyrhythms that will loosen 
even the most jaded, frost-weary hips 
"Subterranean Subterfuge” boasts flautist 
Dominique Gagne’s best work yet, as she 
trills urgently amid squealing horns and 
Afro-Cuban percussion. The syncopated 
showdown is sure to leave listeners 
breathless, pitting pianist Shane Hardiman 
against a battery of brass. And while Rio 
may seem a world away, "Samba Strikes 
Back” shuffles hypnotically, flirting like a 
breezy, Brazilian afternoon. 

Weaving a tapestry of pan-Latin styles, 
the group samples offbeat ska ("Chinaman 
Rastafari") and traditional ballads (“Lost”) 
with aplomb. "Riff” is a salty mariachi 
number, while "Recompense” waltzes lazily 
under Kim’s Spanish six -string. 

Still, as 2008’s Psychotropical suggested, 
these cravings alone no longer define Guagua 
There are also jazz gems to be found. Soaked 
with swinging piano and fluid guitar runs, 
“Squibble” might haw come straight (no 
chaser) from the Blue Note songbook. Quiet 
through most of the album, John Thompson's 
bass finally muscles in, as Vega sets the air 
ablaze, blowing majestic echoes of Miles 

Davis. It’s a black cherry 
atop this pitcher of pina 
colada, 

Tres closes 
mournfully under the 
brooding "Mambolero" 
before drummers Bruce 
McKenzie and Keith 
Levenson lead a sassy 
timbale charge. 

Habitues of world 
music — in either 
hemisphere — know 
agood thing when 
they hear it. Rich with 
Caribbean flavor, Tres 
is the quickest way 

to travel south ofthe border. So save your 
pesos, amigo. Like their vibrant namesake, 
Guagua will spirit you just about anywhere. 

Guagua celebrate the release of Tres this 
Friday, January 29, at Parima. 

JARRETT BERMAN 
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GOLD TOWN, 
GOLD TOWN 

Perhaps inventing 
a new subgenre: 
whiskey-grass 


GET YOUR CD REVIEWED: 




IN 

The latest (and 
greatest) effort — 
from local indie^H 
rock prodigy 
Henry Jamison 



MARYSE 
SMITH. IS 
BECOMES WAS 

Homespun, 
humble and 
perfectly 
imperfect. A 
charming debut. 





CLUB DATES 


VENUES.411 



Amped Up john brown's body is not your father’s reggae band. The Boston-based octet takes the notion of fusion to 
heady new places on their latest album, Amplify, which debuted at #1 on the Billboard reggae chart. Rooted in island vibrations but 
incorporating elements of funk, hip-hop, dubstep, dancehall and probably a slew of other influences we’re overlooking, JBB stands at 
the forefront of progressive reggae — a genre so cutting edge, it doesn’t actually exist yet. We just blew your mind, right? Well, so will 
John Brown’s Body when they play the Higher Ground Ballroom with giant panda guerilla dub squad this Saturday. 
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MARCH 26-E8I 

KILLING™ RESORT & SPARTAN ARENA • RUTLAND, VT 


moe 9 with special guests-. ^ 


featuring 2 nights with 


rmlrqad earth, 


ss 


HOT BAT at THE LOB, HOONALICt. THE BBIB6E, 
THE HEAVT PETS, THE MCIOVIMS 

and more ! 


FLYNHTIX REGIONAL BO* OFFICE • 153 MAIN ST • BURLINGTON. VT • WWW.FLVNNTIX.ORG 1 802-863-5966 



Killington point 
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We Are The Wo rid Haiti is still reeling from the aftershocks, literal 
and otherwise, of the cataclysmic earthquake that leveled the small Caribbean nation two 
weeks ago. While the physical devastation has been near total, the tragedy has inspired 
a spirit of goodwill and even hope throughout the global community. On a macro scale, 
reaction to the crisis has been swift and comprehensive. But the grassroots response has 
been equally remarkable in small communities everywhere, thanks to globally minded 
and locally focused events such as Honk If You Love Haiti, which takes place this 
Saturday at the Higher Ground Showcase Lounge. The cavalcade of stars scheduled to 
appear includes the honkytonktuesday band, Patrick Fitzsimmons, swale, the dirtminers, 

WAYLON SPEED (pictured), LOWELLTHOMPSON AND CROWN PILOT and MARIE CLAIRE. All proceeds 
will benefit Doc tors Without Borders to aid their medical work in Haiti. 



LEUNIG'S BISTRO & 




MANHATTAN PI! 




RED SQUARE: DJ Cre8 (hip-hop), IT p.m„ Free. 

central 



northern champlain valley 

THE HUB PIZZERIA a PUB: The Hamiltones (rock). CITY LIMITS: Karaoke with Bali 


MATTERHORN: Toast Head (rock). 9 p.m„ $5. TWO BROTHERS TAVERN: Open Mic Night, 9 p.m.. 

PIECASSO: Karaoke. 9 p.m.. Free. Free. 


regional 



burlington area 
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Win a Tropical 
Honeymoon Trip! 

From Presenting Sponsor 

Accent 

Travel 


5t 


Tickets: 

$7 Advance/$7 at the Door 
Partial proceeds benefit the 
Breast Care Center at PAHC 


Sunday, January 

Session !: lOam-Noon ... Session II: l~5pm 
Srieraton, South Burlington 

Tickets available at: 

Piori Bridal Boutic|ue 
Needleman’s Bride & Pormais 


www.woko.com 

www.wkol.com 


Qet Inspiration, Ictess gnd Information froro 

' tu * cuM « x J t David’s Bridal men's wearhouse- 

ttieU & yotlM4& www.davidsbridal.com BRIDAL BOUTIQtJF 


So. Burlington - 

©asms „ 
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% 




© 

Arbonne International... The Barn at Boyden Farm... Cakes by Judy Laberge... 

Edible Arrangements... Fischer Fancies... Mary Kay Independent Beauty Consultants... 

The Music Business... Northern Vermont Oral & Facial Surgery... The Portrait Gallery... 

Princess House Products... Starr Bamum V & Jason M. McFaul... Tasty Persuasions... 





29 E30 1 OUTDOORS 


B urlington's annual Penguin Plunge is on the horizon, but 
dozens of gutsy Vermonters to the east make an earlier 
splash at this weekend's Lake Elmore Polar Plunge. 

Instead of taking a traditional plummet just offshore, 
these costumed divers traverse roughly 80 feet of ice 
before testing the Water by slipping into a chiseled- 
out bath 5 feet deep. This second annual icy soak 
benefits Lamoille County's new Habitat for Humanity 
chapter— and participants are hopin g for decent weather. 

| During last year's dip. it 
o degrees and 
I the wind was howling," 

recallseventorganiZerTim Sargent. Indoors, observers 
and participants can steel themselves with acoustic 
tunes by Leslie Grant on Friday night, then warm 
up with bluegrass beats from 
Allen Church on Saturday 
afternoon. Go on — take 
the plunge! 


Off the Beaten (Train) Track 


and c ountry act chugs into Randolph’s Chandler Music Hall this Saturday, 
on their website as “sortahillybilly, a smidge political, sometimes comical, 
mceable, [and] hopefully contagious,” central Vermont’s Bow Thayer and Perfect 
nwreck take listeners on quite the ride. Don't fear, though — “trainwreck” only 
•s to their informal and sometimes improvisational vein. Thayer engages his deep 
Is in songs from his 2 009 release, Shooting Arrows at the Moon, as well as in material 
i an upcoming album. Adding to his guitar, banjo or ukulele chords, band members 
my Moses Curtis, Steve Mayone and Jeff Berlin round out the sound at this concert 
'filing Chandler’s renovation and expansion project. Be sure to catch this train 


Breaking the Ice 


It maybe the heart of winter, but a Montpelier cold-weather celebration will warm your spirits. Sunday’s family-friendly “Ice on 
Fire” bash plays up Vermont’s frosty offerings, starting with a costumes-and-masks parade. Throughout the afternoon, weather 
permitting, folks partake in wintry sports: Cross-country ski trails are open, sledding hills abound and a three-legged snowshoe 
race provides a little lighthearted competition. Former Christmas trees find a new lease on life as part of an outdoor pine maze, and 
local thespians lead outdoor storytelling and theater performances. Catch a chill? A “warming hut” offers steaming bowls of 
chili and mugs of hot cider and cocoa. Or plop down at the roaring bonfire and scorch a marshmallow or two. That sounds 
downright toasty. 


er. $1-3, or $5 per family. I 





Best Footage Forward 

Whether you're a mountain fanatic or more of a couch potato this time of year, 
you’ll get a chance to escape to the world’s most exciting locales this week. No 
need to book a flight; the traveling Banff Mountain Film Festival World Tour 
transports you through the big screen. Following November’s 34th annual 
screen-fest in Alberta, Canada, award-winning shorts and audience favorites get 
carted to 30 countries across the globe. Each stop showcases a varied lineup of 
flicks, with creators ranging from first-time filmmakers to crews with National 
Geographic or BBC cred. Highlights may include Guillaume Broust's MedeoZ 
(pictured), which explores extreme sporting in the Mont Blanc range, and Ed 
Stobart and Dominic Gill’s Take a Seat , which follows a tandem biker’s cycle 
from Alaska to South America. 


food & drink 

LAMOILLE VALLEY YEAR-ROUND FARMERS 
ARTISAN MARKET: Farmers and food producer 


calendar 

JANUARY 27-FEBRUARY 0 3, 2 01 0 


WED. 27 

business 






calendar 


South Burlington, 2 p.m. & 6:30 p.m. Free. Info, 

RELIGIOUS PLURALISM: A PART OF THE DREAM': 

Davis Center. UVM. Burlington, 12:15-1:30 p.m. Free. 
Info. 656-1107. 

VISUAL PRESENTATION & LECTURE: A PowerPoint 

theater 

-I HATE HAMLET: Northern Stage actors weave a 

River Junction. 7:30 p.m. S2S-58. Info. 296-7000. 

MET LIVE IN HD: PALACE 9: Renee Fleming and 

Burlington, 6:30 p.m. $20-24. Info, 864-5610. 

a tune. FlynnSpace. Burlington. 7:30 p.m. $27-32. 


words 

DINE & DISCUSS POTLUCK SERIES: Bibliophiles 

Free. Info. 878-6955. 

-PROPHETIC ODYSSEY*: What happened after 

Sinai. South Burlington, 11:30 a.m. - 12:30 p.m. Free. 
THE PAINTED WORD-: Stanza scribblers express 

Burlington, 6:15-7:30 p.m. Regular admission. $3-5. 


THU. 28 


RELAY RALLY: This info night for the American 

Resort Stowe. 6 p.m. Free. Info. 872-6304. 


-ROSEMARY'S BABY': A pregnant woman becomes 


health & fitness 

MEDITATION CLASS: Meditation instructor Brian 

Valley Climbing Center. Willsboro, 7-9 p.m. $8. Info, 


NIA JAM: BENEFIT FOR HAITI: 

Project. South End Studio. Burlington. 6:30-7:30 

kids 

'CRAFTERNOON': Young artistes learn simple 

Williston, 3 p.m. Free. Info. 878-4918. 

DADS & KIDS PLAYGROUP: Youngsters up to age 5 

Info. 262-3292. ext. 115. fcwcdads@yahoo.com. 

•ITTY BITTY PUBLIC SKATING’: Preschoolers and 

865-7558. 

MIDDLE SCHOOL BOOK LOVERS CLUB: Page turn- 

sphere. Brownell Library. Essex Junction. 3:30-4:30 
p.m. Free. Info. 878-6955. 

MUSIC WITH PETER: Preschoolers up to age 5 

Memorial Library, Williston. 10:30 a.m. Free. Info, 
878-4918. 

PRESCHOOL STORY HOUR: Picture books and 
Memorial Library, Bristol, 10:30-11:30 a.m. Free. 


TRAINING FOR RUNNERS: 

865-2226. 

talks 

CATASTROPHE IN HAITI: AN UNNATURAL 
DISASTER 1 : Speakers Yves Engler, Kathleen 

207, Lafayette Hall, UVM. in Burlington. 7-9 p.m. 
Info. 914-434-2484. 

CSI SYMPOSIUM: Forensic scientist Dr. Henry C. 

Northfield. 4-7 p.m. Free. Info. 485-2310. 

CHRIS HEDGES: The bestselling author of War Is a 
Times Middle East Bureau Chief spills his thoughts 

COMMUNICATION SECURITY MEETING: Folks 

3-4:30 pjn. Free. Info, 862-1645, ext 12 . 

-INFORMATION EVERYONE SHOULD KNOW: See 


JONATHAN MARKS: A prof of anthropology and 

Burlington. 5:30-7 p.n 

MELISSA PASANEN: 1 


-WAGE THEFT: The Montpelier community leams 
Getting Paid — and What We Can Do About It" with 
of the World. Black Sheep Books, Montpelier. 7-9 


SCHOOL OPEN HOUSE: Parents of kids in preschool 

BUDDHIST TEACHINGS: Meditation practice led by 

COMMUNITY SCIENCE NIGHT: Mobius and 

Free. Info, 864-1848. 

PHP USERS MEETING: Web developers of all levels 



Skatepark. Bristol. 5:30-7:30 p.m. 


FRI.29 

ARGENTINEAN TANGO: Shoulders back chin upl 

session. Salsalina Studio. Burlington, 7:30-10 p.m. 
$5. Info, 598-1077. 

BALLROOM DANCE SOCIAL: Singles and couples of 

862-2269. 

LAKE ELMORE POLAR PLUNGE KICKOFF: Leslie 

5:30-7:30 p.m. Donations accepted. Info, 888- 

SPANISH-ENGLISH CONVERSATION GROUP: lOue 

STRENGTHENING THE LAMOILLE VALLEY 

Center. Johnson State College. 10 a.m. - 2 p.m. Free. 
TERTULIA LATINA: Latino-amerlcanos and other 
Bean. Burlington. 5:30-7 p.m. Free. Info. 863-3440. 


BANFF MOUNTAIN FILM FESTIVAL: Adventure 

UVM Outing Club. See calendar spotlight Ira Allen 
Chapel, UVM, Burlington.7p.m.$12. Info. 658-3313. 
THE END OF THE LINE 1 : Rupert Murrays 2009 

by 2048. Spaulding Auditorium. Hopkins Center. 
Dartmouth College. Hanover, N.H.. 7:30 p.m. $5-8, 


theater 

-I HATE HAMLET: See WED.27. 7:30 p.m. 
-SOUVENIR': See WED.27, 7:30 p.m. 
WINTERFEST: Lost Nation -Theater 


Huntington. 10-11 a.m. $8-10 per 

sport 

HIGHLAND SKI-IN: Snow lovers convene to ski (and 


RECREATING THE CLASSICS': Home chefs take 

Healthy Living. South Burlington. 5:30-7 p.m. $15. 


DROP-IN STORY TIME: Babies, toddlers and pre- 

Library, Essex Junction, 10-10:30 a.m. Free. Info, 
B78-6956.brownelLlibrary@yahoo.com. 
TODDLER TIME: Little ones ages 1 to 3 get social 
Dorothy Ailing Memorial Library. Williston. 10:30 


THE VANGUARD JAZZ ORCHESTRA: This 20-piece 


p.m. $10 suggested donation. Info. 288-9265. 
OPEN MIC NIGHT: Wordsmiths of all trades - 
their audible expressions. The Hub Teen Center & 


||g| BROWSE LOCAL EVENTS ON YOUR PHONE! 

mobile UP-TO-THE-MINUTE CALENDAR EVENTS. PLUS OTHER NEARBY RESTAURANTS. CLUB DATES. 




LIST YOUR EVENT FOR FREE AT SEVENDAYSVT.COM/POSTEVENT 


p.m. $30-125. Info, 463-9595. 


FULL MOON SNOWSHOE HIKE: Crunch across 
Branch Nature Center. Montpelier. 7-8:30 p.m. $3-5. 
FULL MOON SNOWSHOE WALK: Nature lovers 


talks 

CSI SYMPOSIUM: See THU.2B. 9 a.m. - 3 p.m. 

LISA SAUSVILLE: The director of Vermont Coverts: 


Hawkins Hall, SUNY Plattsburgh. N.' 
Info. 518-564-2000. 

WINTERFEST: See THU.28. 7:30 p.rr 


,7 p.m. 


Fort Ethan Allen. Colchester, 10:30 a.m. - noon. $5 


YOGA & POTLUCK BENEFIT: Jc 

fairs &festivals 


CELTIC FESTIVAL: M 

Town Hall Theater. Middlebury, 8 p.m. S15. Info. 

film 

AFGHAN STAR': This 2009 Sundance winner in- 

Dartmouth College. Hanover. N.H_ 6:30 p.m. & 6:30 


SATURDAY STORIES: Picture books bring tall tales 
Colchester, 10-10:30 a.m. Free. Info. B78-0313. 

music 

BOW THAYER & PERFECT TRAINWRECK: Tim 

spotlight. Chandler Music Hall, Randolph. 7:30 p.m. 


theater 

•I HATE HAMLET: See WED.27. 7:30 p.m. 
SOUVENIR': See WED.27. 7:30 p.m. 

THE DINING ROOM': Six actors fill 50 different 


SAT.30 

dance 

-EAST MEETS WEST: Aysun Middle Eastern Dance 

MONTPELIER CONTRA DANCE: Will Mentor calls 

p.m. S8. Info, 744-6163. 

WINTER DANCE PARTY: Lively airs by The Starline 

Theater & Cafe, Waitsfield. 8 p.m. - midnight $10. 


SCHOOL OPEN HOUSE: Prospective students and 

10 a.m. - noon. Free. Info, 985-2827. ext. 12. 


FRENCH ROUNDTABLE: Speakers at various skill 

Info. 247-0050. 

SEED SWAP: Plant caretakers trade stock to widen 

THE VERMONT 50-PLUS & BABY 800MERS EXPO: 


BANFF MOUNTAIN FILM FESTIVAL: See FRI.29. 


'BIG FLICKS ATTHE PARAMOUNT: A 

of all time, such as this weeks Billy Wilder classic, 
p.m. & 6:30 p.m. $4-6. Info, 775-0903. 

food & drink 

BURLINGTON COHOUSING POTLUCK: Community 

RUTLAND WINTER FARMERS MARKET: Wintertime 

Strand Theater, Rutland. 10 a.m. - 2 p.m. Free. Info, 


VERMONT SYMPHONY ORCHESTRA 
MASTERWORKS SERIES: See FRI.29. Flynn 


FAMILY FULL MOON WALK: Folks visit the center’s 

7-8:30 p.m. $10-12 per adult/child pair; S4-5 for 
each additional child. Info, 434-3068. 

LAKE ELMORE POLAR PLUNGE: There may be Inch- 


MIUTARY APPRECIATION RIDE-IN: Sr 


health & fitness 


CERVICAL CANCER SCREENING DAY: Reps from 
than 4000 lives in 2009 — and offer pap tests, 




Natural Bodies Pilates. 
8-9 a.m. Free. 


$4-5. Info, 872-9000, ext. 19, vermontmaturityf® 


Burlington. 10:30-11:30 

YOGA & CLIMBING: Fitness 

Center. Wlllsboro. 10 a.m. $15. Infi 


NATURE SKI & SNOWSHOE ADVENTURE: Kiddos 
excursions. Preregister. Highland Lodge & XC 



SNOWSHOE RACES: Walkers strap on winter foot- 
person; $10 per family. Info, 247-6735, ski@blueber 


Johnsbury, 2 p.m. $10-22. Inro. 748-2600. 
'SOUVENIR': See WED.27. 7:30 p.m. 

THE DINING ROOM': See FRI.29. 7 p.m. 
WINTERFEST: See THU.28. 7:30 p.m. 

words 

'INTRO TO SCREENWRITING': Got a dream for 

Library, Burlington, 3-5 p.m. Free. Info. 865-7211. 
‘EST & BURLY BIRD' ISSUE LAUNCH: Live tunes, 
of two local literary /visual art'zines. Soda Plant 
p.m. Free. Info. 518-573-3151. 


SUN. 31 


SHELBURNE WINTERFEST: T1 

SNOW FESTIVAL: Families savor winter weather 

WINTER TREE IDENTIFICATION: Woody plants set 

J. 999-0771. 


ADULT CO-ED DOOGEBALL 
TOURNAMENT: Amateur 

$80 donation per 
buzzerl939@yahoo.com. 

ALAO KUNG FU: See 

SKI EXCURSION: Advanced 

'SNOW MUCH FUN SOFTBALL TOURNAMENT: Step 


CHESS CLUB: Tabletop warriors do battle at the 

864-5088. 

THE WORK THAT RECONNECTS': Facilitator Carol 

rent world issues. Town Hall. Moretown. 1-5 p.m. 




ss. Moonlight Gifts. Milton. 2:30-5 p.m. 


‘A STAR IS BORN': Judy Garland plays a showgirl on 

Hanover. N.H., 7 p.m. $5-7. Info, 603-646-2422. 

BANFF MOUNTAIN FILM FESTIVAL. Adventure 

21. Info. 518-523-2512. 

TOR THE BIBLE TELLS ME SO': This 2007 docu- 


SPAGHETTI SUPPER: Piles of pasta accompany a 


SUN.31 » P.58 



calendar 



A second concert, Viennese 
Romance, will be presented 
Friday, February 26 
at 7:30pm 

E. Glenn Glitz Auditorium, 
Hawkins Hall, Plattsburgh, NY 


Tickets: www.flynntix.org or 
802 86-FLYNN (802 86J-5966) 


■ Wed., Feb. 3,7:30 pm 

Elley-Long Music Center at 
Saint Michael's College 
Colchester, VT 

Chopin Polonaise Brillante 

for Cello and Piano 
David Ludwig Flowers in the Desert 
Beethoven Clarinet Trio in B! 
Dvorak Dumky Trio 


802 846-2175 
www.lccmf.org 


E 


3 

a 


r \ 



The water cooler 
just got wetter. 

»sevendays vt.com 

V 


health & fitness 

YOGA BENEFIT: Proceeds from Andrea O’Connoi's 

holidays 

TU B’SHVAT CELEBRATION & SEDER: Rivkah 

Davis Center. UVM. Burlington. 5 p.m. SI 0-20. Info, 


EVERY GIRL'S A PRINCESS': Little ladies get royal 
p.m., 2:15-3:15 p.m.. 3:30-4:30 p.m. $8. Info. 
LOLLIPOP SKI RACE: Young skiers don racing bibs 

865-7216. 


MARK SUSTlCS BIRTHDAY CELEBRATION: This 
Starline Rhythm Boys and Yankee Chank. All dona- 


I HATE HAMLET': See WED.27. 5 p.m. 

NATION' AT CATAMOUNT ARTS: See SAT.30, 2p.m. 
NATION' AT TOWN HALL THEATER: The National 


Middlebury. 2 p.m. SIS. Info. 382-9222. 
SOUVENIR': See WED.27. 2 p.m. 

THE DINING ROOM': See FRI.29. 2 p.m. 
WINTERFEST: SeeTHU.28.2p.m. 

words 

JON FURMAN: This west Rutland author shares 


MOZART BIRTHDAY CELEBRATION: Four-time 

Lodge. Stowe. 5:30-9:30 p.m. S125 includes dinner, 
dessert and concert. Info. 862-7352. 

VERMONT SYMPHONY ORCHESTRA MATINEE 

SERIES: See FRI.29, Paramount Theatre, Ri 


FreeJnfo. 999-2768. 


SNOW MUCH FUN’ SOFTBALL TOURNAMENT Si 




Haven Grade School. 2-4 p.m. Free. Info. 265-4115. 

MICHAEL FOX. CARLOS MARTINEZ & SILVIA 

Black Sheep Books. Montpelier. 6:30-8 p.m! Free. 
Info, 477-2770. 


MON. 01 




EXPLORING THE BOLTON BACKCOUNTRY’: Fit. 




UVM. Burlington. 4-5:30 p.m. Free. Info. 656-1107. 

MARJORIE CADY MEMORIAL WRITERS GROUP: 

sharing. Ilsley Public Library. Middlebury 10 a.m. - 

MICHAEL FOX, CARLOS MARTINEZ & SILVIA 
LEINDECKER: See SUN.31. Community Room. 
Burlington College. 6:30 p.m. Free. Info. 540-2516. 
POETRY WRITING WORKSHOP. Creators of verse 


TUE.02 


SPENO SMART’: Recession-r 

health & fitness 


ITTY BITTY PUBLIC SKATING’ 


‘MUSIC WITH MIA': Tots form a circle for a special 

10:30 a.m. Free. Info. 863-1066, ext. 11. 
PRESCHOOL STORYTIME: SeeTHU.28.10-10:45 


ENGLISH COUNTRY DANCE CLASS: Those keen on 
to lively tunes. Richmond Free Library. 7:30-9:30 


CCTA PUBLIC HEARING: Those who hop rides on 


ENGLISH CONVERSATION GROUP: Anglophones 

4:30-6 p.m. Free. Info, 865-7211. 

PAUSE CAFE: Novice and fluent French speakers 

864-5088. 

health & fitness 

LAUGHTER YO GA: What's so funny? Giggles burst 

Burlington. 9-10 a.m. Free. Info. 355-5129. 

Library. Witliston.il a.m. Free. Info. 87B-4918. 

THE WOO DCHUCK'S WINTER': Little ones ages 3 to 

Branch Nature Center. Montpelier. 10-11:30 a.m. 55. 
TODDLER STORYTIME: Little ones ages 18 to 
Burnham Memorial Library. Colchester. 10-10:30 


words 

CHRIS BOHJALIAN: The local author of Secrets of 

ELENA GOROKHOVA: This New Jersey-based mem- 


TINA SCHARF: A wildlife biologist details the natu- 


TOUR DE BLUEBERRY’: Guides From the Catamount 


| IS | BR0WSE LOCAL EVENTS ON YOUR PHONE! 

mobile 



FIND FUTURE DATES + UPDATES AT SEVENDAYSVT.COM/EVENTS = 


WED. 03 


PETER THE MUSIC MAN: See WED.27. 12:30-1 p.m. 


community 

ROTARY CLUB OF ESSEX: See WED.27, 12:10- 

education 

GRADUATE STUDIES OPEN HOUSE: Advisors 

Lounge, Angell College Center. SUNY Plattsburgh. 
N.Y., 4:30-6:30 pjn. Free. Info. 518-564-4723. 
TUTOR TRAINING: See WED.27. 1-3:30 p.m. 


ABRAHAM-HICKS STUDY GROUP: See WED.27, 
CHITTENDEN COUNTY PHILATELIC CLUB: Stamp 

HOME BUYING SEMINAR: Prospective buyers learn 


dinner provided. Info, 865-1020. ext. 36. 

IRA SEMINAR: Retiring ... eventually? Learn how 

Public Library. 6:30 p.m. Free. Info, 222-4536. 
OPEN MIC NIGHT: Local poets, musicians, singers. 

6-8 p.m. Free. Info. 872-7111. 

'PLAUOERABEND': Conversationalists with a basic 

1677 0^863-5036. 

film 

BANFF MOUNTAIN FILM FESTIVAL: Adventure 

CLASSIC FILM NIGHT: Must-see movies From 
Marshfield,7 p.m. Free. Info. 426-3581. 

NORTH BY NORTHWEST’: When an ad executive 

- m. $5-7. Info. 603-646-2422. 

food & drink 

LAMOILLE VALLEY YEAR-ROUND FARMERS 
ARTISAN MARKET: See WED.27. 3-7 p.m. 
LOCALVORE DINNER SERIES: A speech by UVM 

Penny Cluse Cafe. Burlington, 6-9 p.m. $60. Info. 

PATRICIA NEWMAN: Skits and listener par- 


LAKE CHAMPLAIN CHAMBER MUSIC FESTIVAL 
WINTER ENCORE: Violinist Soovln Kim. pianist 


College, Colchester. 7:30 p.m. $10-25. Info. 


talks 

ANNE CLARK: A UVM prof and expert on Christian 

Burlington.7 p.m. Free. Info. 262-2626, info© 
ANNELISE ORLECK: Nearly a century after the 


DR. MARY CHILDERS: A memoirist discusses her 

Info. 334-7902. 

DR. POLLY YOUNG-EISENDRATH: This Jungian 


HAVILAND SMITH: The retired CIA Chief of 

Norwich. 7 p.m. Free. Info. 262-2626. 

France Flight 447." Ilsley Public Library, Middlebury, 
TOM LUXON: Did the author of Paradise Lost pave 
p'm. Free. Info. 223-3338. 

theater 

7 HATE HAMLET’: See WED.27, 7:30 p.m. 

M ET LIVE IN HD: PALACE 9: Elina Garanca stars in 

Palace Cinema 9. South Burlington. 6:30 p.m. $20- 


See WED.27, 7:30 p.m. 

words 

KRISTINA BORJESSON: Is the media manufactur- 



Send & receive neighborhood news at: FrontPorchForum.com 


OPEN g rHOUgSJ 

Were up all night at 

sevendaysvt.com 



Direct from New York 

Vanguard Jazz Orchestra 


Friday, January 29 at 8 pm, MainStage 


Presented in associiliLvi - :i in-: Ollice ol the Associate Provosl lor 

Multicultural Affairs through the UVM President's Initiative for 
Diversity __ 


'[Vanguard Jazz Orchestra] plays the sound of the 
Jones-Lewis band; brainy, humorous, harmonically 
complex, roundly swinging." — New York Times 



African-American 
Legacy Series 



Imani Winds 

with special guest acclaimed vibraphonist 

Stelon Harris ©—«—»« 

Friday, February 5 at 8 pm, MainStage 


"[Imani Winds is] gregarious, subtle, and 
intensely alert to details and phrasing . . . 
brilliant playing." — Gramophone 


“[Steton Harris is] one of the most stunning 
contemporary jazz musicians in the country." 
— New York Times 



Scrap Arts Music 

Sunday, February 7 at 2 pm, MainStage 

“Fantastic visual and aural display 
ol percussive precision, energetic 
gymnastics and vibrant vitality." 

— Bellast Telegraph 

QpfS&bec*-- faU Snt 

www.flynncenter.org or call 86-flynn 


£ 

- 
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Join The Point for 


.*• 



Ski & Ride ‘10! 

Ski & Ride for half price with your Ski & Ride 
with The Point Button and Coupon book! Find out 


SKI & RIDE 

scHE mg 


Jan 29: Smugglers’ Notch 
Feb 5: Burke Mountain 
Feb 12: Bolton Valley 
Feb 19: Dartmouth Skiway 
Feb 26: Ragged Mountain 
March 5: Sugarbush 
March 12: Bolton Valley 
March 19: Killington 
March 21: Pico (Sunday) 
March 26: Stowe 
April 2: Jay Peak 



: CLASS PHOTOS + MORE INFO ONLINE SEVENDAYSVT.COM/CLASSES = 






classes 


k THE FOLLOWING CLASS LISTINGS ARE PAID 
1 ADVERTISEMENTS. ANNOUNCE VOUR CLASS FOR AS 
LITTLE AS $13.75/WEEK (INCLUDES SIX PHOTOS AND 
UNUMFTED DESCRIPTION ONLINE). SUBMIT YOUR 
CLASS AD AT SEVENDAYSVT.COM/POSTCLASS. 



el; Thursday. February • 
st: $5/donation. Lo 
snter, Burlington. Info: 


mance setting. Hams describes 


nt role that listening plays in thi 


blends, watering, fertlliz- 
; lighting and more 
Is required. Visit 



Hlnesburg. Info: Oueen City Soil 
& Stone, Charley MacMartin, 802- 
318-2411. macmartin@igc.org. Our 


Participants then listen to vanous 
velop both listening techniques. 

KIDS' FOUND SOUND WORKSHOP: 

Info: 802-652-4548. flynnarts® 


Space Is limited. Detailed 



J^uTde jewelry 


herbs 

HOLISTIC TRANSSENDER 



IA LEARN SOMETHING OLD?: 

Cost: $125/B-session hands-on 



RED MEAT 


My buddy sent me over to this old Chinese 
doctor that he goes lo. He said this guy 
could give me somethin' to help the veins 
in my legs wtiich’re all ugly an' varicosed. 


I figured he'd give me some hind'a weird 
herb tea or somethin’, but instead this guy 
wants to slick a whole mess of them sharp 
accu-punchers in me for a hundred bucks. 


3 ourphysicality. 


FLYNMARTS 






art 


Artist Provocateur 



ART REVIEW 


E mpathy is a squishy concept. Most 
people like to think they have it, 
yet it’s nearly impossible to under- 
stand what another person feels, 
particularly someone from a dif- 
ferent culture. Still, sometimes art can 
deliver that vicarious experience on a 
deep level. And the artists who trans- 
port others to a state of genuine empa- 
thy are often called visionaries. 

Wafaa Bilal has that rare gift, and he 
is not afraid of controversy. The Iraqi- 
American conceptual artist, an assistant 
arts professor at New York University', 
has incited responses ranging from 
gushing praise to outrage with his per- 
formance-, installation- and photogra- 
phy-based work that examines war, ter- 
rorism and the human condition. Some 
examples are currently on view in an 
exhibit called “Agent Intellect” at the 
Helen Day Art Center, curated by exhi- 
bitions director Odin Cathcart. It is ar- 
guably the most provocative exhibit the 
Stowe gallery has ever hosted. 

Inside the transformed second-floor 
gallery in the white clapboard building, 
Bilal, 43, offers a window on the expe- 
rience of being an Iraqi under the U.S. 
occupation. With some exceptions, he 
does so without alienating American 


WAFAA BILAL OFFERS 
A WINDOW ON THE 
EXPERIENCE OF 

BEING AN IRAQI 
UNDER THE 
U.S. OCCUPATION. 

viewers. In fact, it’s difficult to see his 
show and not embrace, or at least grasp, 
his point of view. Bilal's conceptual 
pieces subtly facilitate an understand- 
ing of how it feels to live in a place un- 
der siege. Newsweek described his work 
as “breathtaking." 

Bilal’s large-format color photo- 
graphs from his “Ashes” series hang in 
the main room of the gallery, set off by 
walls painted a deep midnight hue. Ac- 
tually, these are “constructed” photo- 
graphs based on the Iraq war — depict- 


room in Saddam 
Hussein’s palace 
where only one 
plush Louis XIV 
chair seems un- 
scathed by the 
American inva- 

ated these scenes 
in miniature — 
spreading actual 
human ashes on 
the floors — and 
then photo- 
graphed them. 
He inverts view- 
ers' expectations 
by blowing up the tiny tableaux into 
40-by-50-inch prints. It is impossible to 
guess their actual scale without reading 
the descriptions. The perspective is dis- 
concerting, the effect surreal. 

Bilal’s installation “Mghaisil” is both 
chilling and elegiac. It is an Iraqi-style 
morgue, Ailing one entire room of the 
gallery, and serves as a memorial to Bi- 
lal’s brother, Hadji, who died at age 28 
in a 2004 drone missile strike. (His fa- 
ther fell into a deep depression and died 
several months later.) 

A veneer of cement covers the floor 
of the room and two of the featured ob- 
jects: a rectangular slab, where a body 
is washed before burial, and a vat of 
water. A spigot runs continuously, and 
the sound of the dripping liquid fills the 
austere space. Fluorescent light filters 
onto the scene through a faux window 
covered with a white shutter. Bilal cre- 
ated the vignette based on a shot taken 
by' a Boston Globe photographer of a fa- 
ther mourning the death of his 16-year- 
old son in the Najaf morgue. 

In 2007, Bilal did a web-based perfor- 
mance art project called “Domestic Ten- 
sion.” He sequestered himself in a room 
for 31 days under the eye of a webcam 


and invited online visitors to “shoot” 
at him; their clicks activated a yellow 
paintball gun. One section of the gallery 
recreates the setting of that piece. An- 
other offers a functioning video game in 
which a suicide-bomber avatar can blow 
up buildings and people. In both pieces, 
Bilal makes himself an object of hatred 
— though, in the video game, a picture 
of former president George W. Bush is a 
potential target. 

Called The Night of Bush Capturing: 
A Virtual Jihadi, the game was original- 
ly developed under the name Quest for 
Saddam by an American in 2003. Global 
Islamic Media “reskinned” it (changing 
characters’ externals) and made Bush 
the object of the hunt. Bilal hacked that 
version to put his own more nuanced 
spin on the conflict. 

A scheduled showing of this piece in 
2008 at Rensselaer Polytechnic Institute 
in Troy, NY., was cancelled amid a furry 
of protests. A subsequent showing at a dif- 
ferent venue was shut down by the city 
of Troy, ostensibly for building code vio- 
lations. The Sanctuary for Independent 
Media produced a documentary about the 
censorship actions and ensuing protests, 
which screened last Friday night in Stowe 
along with a talk by Bilal about freedom 
of speech (see “State of the Arts,” page 18). 
The ACLU is suing Troy for using code 
violations to censor free speech, accord- 
ing to the Helen Day website. 

A U.S. resident since 1992, Bilal em- 
braces and critiques both cultures. As an 
Iraqi expatriate, he has experienced the 
war as a distant observer — but one who 
lost his brother and father to the vio- 
lence. What he delivers in “Agent Intel- 
lect" is a series of vignettes that evoke a 
state of mourning for the death and de- 
struction his people have endured. 

Bilal's artwork might be interpreted 
as an expression of survivor’s guilt, but 
that would be an oversimplification. He 
has internalized the conflict and conveys 
it in a way that puts viewers figuratively 
inside the war zone. And in this case, a 
little “shock and awe” goes a long way. 






ART SHOWS 


ONGOING 


burlington area 

ADAM HECKLE: "Tribalien. Biorganic. Spirit. Graffiti." 

Burlington. Info, 862-9647. 

ANDY WARHOL: FASHIONISTAS AND 
CELEBRITIES': A selection of rarely seen 

April 26 at Fleming Museum. Wilbur Room. UVM. In 
Burlington. Info, 656-0570. 

CARL RUBINO: “Adirondack Rlverscapes, Series 1." 

Living in South Burlington. Info. 518-873-2697. 

CHRISTOPHER J. HARRINGTON: Selected paintings 

FRANCES CANNON: New work in watercolor, 

Burlington. Info. 540-0060. 

GAME (LIFE): VIDEO GAMES IN CONTEMPORARY 


865-7165. 

JANICE SOLEK-TEFFT & KENNETH TEFFT 

Books in Essex. I nfo. 872-7111. 

Rlstorante in South Burlington. Info. 863-1000. 

JON GONTER: Abstract oil paintings. Through 
Burlington. Info. 734-0772. 

JOSH ST. ONGE: “Electric Wavepool," new 3-D works 

JUDITH REY & DENIS VERSWEYVELD: "Shelter: 

USA SCHAMBERG: ‘Self-Composed; photographs 

Burlington. Info, 660-8482. 

MARK CHANEY: “Slices of Light." digital collages by 
The Block Gallery in Winooski. Info, 373-5150. 

MATT BROWN: “Simple Gifts: A Show for All 

Sourdiffe Gallery in Shelburne. Info. 985-3848. 

ROBERT WALDO BRUNELLE JR.: T-Buckets 8. The 

at Artpath Gallery in Burlington. Info. 899-1106. 

ROZ PAYNE: “B lack History: Then 8, Now.’ an exhibit 

the 1960s in celebration of Black History Month. 
862-9616. 



TALKS & 
EVENTS 

GAME (LIFE)' LECTURE: 
JONATHAN BLOW: Theauthor 


RECEPTIONS 

ARIEL CHURNIN: Recent 

February 4 at Red Mill Gallery 

MARY E. JOHNSON: 

29 through February 21 at 215 

5-8 p.m. Info. 863-3662. 

MEAGAN EMILIA 
BEAUCHEMIN: Digital 

Reception: Friday. January 29. 
5-7 p.m. Info. 578-4240. 


Info. 458-0098. 

LINE BRUNTSE: “While You 

5:30-7:30 p.m. Info. 656-2014. 


“Animal Magnetism” Middlebury’s PhotoPlace Gallery is all 
about critters. At least that's the casein a current show of juried images by photographers 
across the country. Forty were culled from 500 and artfully depict everything from 
hippos to tadpoles. Pictured: "The Lion and the Lamb" by Matthew Thorsen. 


RURAL VERMONT ACTIVIST FARMERS: Photo- 


Burlington. Info. 882-1124. 

SEAN DYE: Multimedia works by the Vermont 


SHAWNA CROSS: Abstract paintings that juxtapose 

'SMALL WORKS: A group show of pieces in various 




VISUAL ART IN SEVEN DAYS: 





GET YOUR ART SHOW LISTED HERE! 
SEVENDAYSVT.COM/POSTEVENT OR GALLERIES@SEVENDAYSVT.COM 



SOVIET 


POLITICAL 

POSTERS 

AND CARTOONS 


January 29 - May 23, 201 0 





EYEZUltflCSS TAKING N0TE OF VISUAL VERMONT 


art 


Minding Her Ps and Qs 

Kelly McMahon, May Day Studio 


BY KIRK KARDASHI AN 

W hen Kelly McMahon talks about how 
she visualizes words, it’s easy to un- 
derstand why she spends her days 
setting type on letterpress machines 
dating back to 1911. 

"I actually see letters as a visual form," 
says the 32-year-old Montpelier resident. 
Take the word “both" — McMahon sees the 
“b" and “o" as a “soft, cushy couch.” The “t” 
and the “h” are its ends. “So 'both' is a coming 
together and sinking into a really soft space,” 
she explains. McMahon's sense of the con- 
nections among words, actions and objects 
inspired her to create three-dimensional art 
from two-dimensional characters. 

The native of southern California owns 
May Day Studio, a custom letterpress shop 
on River Street in Montpelier, where she 
teaches letterpress workshops; churns out 
handcrafted stationery, invitations and band 
posters; and binds journals and photo albums 
with reused and recycled materials. 

A letterpress machine is a printing press 
that squeezes a piece of paper firmly be- 
tween an inked surface and raised letters 
or designs to create a permanent image. 
Though printing presses in some form have 
existed since 750 BC, Johannes Gutenberg 
is credited with refining the machine in the 
1400s so that movable type could be set in 
any order in a chase — a square frame — to 
produce pages of text. The machine’s 500- 
year run ended abruptly with the wide- 
spread adoption of the offset press, which is 
much faster and easier to use and can print 
in multiple colors simultaneously. By 1930, 
nearly the entire letterpress industry had 
disappeared. 

But in the late 1990s, interest in letter- 
press printing surged. When they compared 
it with computerized design, artists found 
the mechanical and infinitely variable na- 
ture of letterpress machines reassuringly 
real. Unlike magically manipulatinga mouse 
and a keyboard and hitting the print button, 
letterpress has no secrets. It doesn't even 
have electricity. You pick the leaden letters 
out of a box and set them in the chase. You 
spread the ink on a plate or a roller. And 
then you crank. 

McMahon was introduced to letterpress 
printing while studying for her master’s de- 
gree in fine arts at California College of the 
Arts. She had come to work on her poetry. 
But, after taking a few letterpress classes 
and doing an internship at the San Francisco 
Center for the Book, she found her poems 
becoming more like sculptures than words 
on a page. Her powers of visualization had 
taken hold, and they transformed her thesis 
from a collection of poems to a book-art proj- 
ect that looks like a cross between a shadow 
box and a collage of vellum and fabric, with 
adorned poems and strings of words inside. 
“I fell in love with printing and spent way 



UNLIKE MAGICALLY MANIPULATING A MOUSE 
AND A KEYBOARD AND HITTING THE PRINT BUTTON, 

LETTERPRESS HAS NO SECRETS. 

IT DOESN'T EVEN HAVE ELECTRICITY. 



kissme 

— j 


more time in the print shop than I did in the 
writing studio,” McMahon recalls. 

After getting her degree, McMahon went 
to work for Paper Source. Shortly thereafter, 
the company moved her to Boston. Unhappy 
there, she found herself driving to Vermont 
on the weekends to visit friends she’d made 
during her undergraduate study at Smith 
College, They had all fallen for Montpelier 
during spring break of their senior year. “It 
snowed 14 inches," McMahon remembers. 
“It was beautiful.” In 2005, she moved to 
Montpelier, where she worked part time at a 
coffee shop and collected letterpress equip- 
ment in her house. 

McMahon learned the rudiments of let- 
terpress printing on a Vandercook proofing 



press. Hers was made in 1963 and used by a 
weekly newspaper in Somerville, Mass. The 
Vandercook, with its flatbed and five inking 
rollers, is the best tool for pressing forms 
with a large surface area and lots of ink, such 
as wood-block designs for posters. It weighs 
1000 pounds and has a slow production time 
of 200 pieces per hour. 

On the opposite end of the spectrum is 
the Pilot press, which uses a typical platen (a 
metal plate) to press the ink and paper onto 
the type. The Pilot is optimal for small char- 
acters and fine print. Sitting on a little table 


in McMahon's studio, it looks simple and 
miniature compared with the Vandercook. 

The third press McMahon acquired — 
from a guru outside Springfield who stocks 
one floor of an old paper mill with presses, 
cabinets of type and paper cutters — is a 
1911 Chandler and Price platen press. This 
is her production machine, and though it’s 
the oldest press in her workshop, it’s also 
tile fastest. Made of cast iron and powered 
with a foot treadle, the Chandler looks part 
steam-punk contraption, part Singer sewing 
machine, and it can pump out 400 pieces in 
an hour. “It's a bit of a workout," McMahon 
concedes. 

These presses, along with cases of type, 
work tables and cans of linseed-oil ink, fit 
inside a rectangular room at Fort Can, the 
name of the studio complex McMahon and 
an artist friend rented about 18 months ago. 
It was the first studio space either had occu- 
pied outside their homes. 

McMahon’s space isn’t huge, but it’s large 
enough to accommodate a couple of people 
for her one-day workshops. During a ses- 
sion, students design their own note cords 
in the morning and make miniposters in the 
afternoon with wood type on the Vander- 
cook. The cost is SlOO, and McMahon sup- 
plies lunch. “It will either get you excited or 
exhausted," she says. 

Most of her students are graphic design- 
ers sick of working on computers, artists 
who want to incorporate letterpress into 
their work, or DIY types who enjoy being 
self-sufficient on a variety of tasks. Some 
show up ready to make their own wedding 
invitations, but McMahon doesn't recom- 
mend starting with that sort of project. 
“There’s too much pressure," she says. 

McMahon’s own work has been gain- 
ing popularity in Vermont. She made the 
coasters for Montpelier’s Three Penny 
Taproom and the holiday cards for Darn 
Tough Vermont. “It was really exciting for 
me," she says of the latter order. “I didn’t 
sleep for two days. There were 1250 of 
them, and they had to go through the press 
five times.’’ 

The type of paper she uses depends on 
her clients’ tastes. Some want the “kiss” 
form of printing, where the ink merely 
touches the paper and doesn’t make an im- 
pression. For that, McMahon uses recycled 
paper. Other clients like the relief the let- 
ters make when they’re pressed into the 
sheet, and that result requires cotton paper, 
which McMahon sources from venerable 
papermaker Crane & Co. 

Some may question the degree of creativity 
demanded by typesetting, a job that was once 
a professional trade. But McMahon’s designs 
are simultaneously whimsical and exacting, 
and they embody a sense of tangible perma- 
nence in this disposable world. “The artistic 
part,” she offers, “is about letting go and being 
less of a perfectionist about things." © 



ART SHOWS 


BURLINGTON AREA ART SHOWS « P. 




Darkroom in Burlington. Info. 865-7166. 

VIEWS AND RE-VIEWS: SOVIET POLITICAL 
POSTERS AND CARTOONS': An array of images 


the Russian Civil War (1918-23) to the late Soviet 

Museum. UVM In Burlington. Info, 656-0570. 
WILD & WOOLV: Artists Carol MacDonald. Louise 


Washington. D.C. Through March 29 at Amy E. Tarrant 
Gallery. Flynn Center in Budington. Info. 985-2247. 

central 

DEREK LARSON: 'Red Mountain.' video and 


GROUP SCULPTURE SHOW: I 

JON LANGE: Photography by the local artist. 


LAUREN STUTZMAN: "Craftwerk and hilarity in 

MICKI COLBECK: "Land. River. Sky.' oil paintings 


RIVER ROCK SCHOOL GROUP SHOW: Twenty-five 

Montpelier. Info. 223-4700. 

THE ART OF ACTION': Paintings from the touring 
of the state. Main Floor Gallery: Suzy & Mark 

Barre. Info. 479-7069. 

'T0 LIFE! A CELEBRATION OF VERMONT JEWISH 

champlain valley 

ANIMAL MAGNETISM': A group show of 40 


CATHERINE HALL& SHELLEY WARREN: 

Castleton State College. Info. 468-1266. 

'FACES, FIGURES, FASCINATION': Paintings. 

Gallery in Vergennes. Info. 877-3850. 

FRAN BULL: "In Flanders Fields." an installation of 




College Museum of Art. Info. 443-3168. 


OUILTS OLD AND NEW: "Stitching Together 

Gallery. Town Hall Theater, in Middlebury. Info. 
ROBERT BLACK: 'Brick Series II." artworks depleting 

BRADLEY FOX: "You're Blocking My View." new 

'BUY ART AT TART: Recent works by Heidi Lague. 
27 at The TART Gallery in Montgomery Center. Info. 

FRED VARNEY 8i SARAH KINSELLA WAITE: 

HEIDI POLLARD: "Unsayable.' recent paintings. 
Through May 30 at Dibden Center for the Arts, 
Johnson State College. Info, 635-1469. 

JANUARY FEATURED ARTISTS: Paintings by 

Johnson State College. Info. 635-1469. 

USA FORSTER BEACH: "Winter in Ski Country." 


ST. ALBANS GROUP SHOW: Photography by Chris 

Info, 524-5700. 

THEA STORZ 8. KIRBY OUILTERS RETROSPECTIVE: 



“Winterscapes” This 

seasonal members’ exhibit — emphasis 
on seasonal — at the Bryan Memorial 
Gallery in Jeffersonville features 100 
representations of winter in all 2-D 
media. Call it cold comfort. Pictured: 
‘'Home," a pastel by Jane Shoup. 


WAFAA BILAL: "Agent Intellect." a photography and 

Art Center In Stowe. Info. 253-8358. 
WINTERSCAPES': One hundred gallery artist 

Memorial Gallery In Jeffersonville. Info. 644-5100. 


MODERN AND CONTEMPORARY ART AT 
DARTMOUTH 1 : Highlights from the college's col- 


ms e 


Wood Pellets Sale! 

Stock up for the rest of the winter 
with premium quality wood pellets: 

Delivered to your home: $249/ton (normally $279) 
Pick up in Burlington, this Saturday 1 /30: $4. 99/bag 

Go to www.ecvt.net/pellet_sale or call 860-4090 for more information. 
■ Supplies are limited - when they're gone, they're gone. 


IS YOUR 3-6 YEAR OLD PUSHING YOUR BUTTONS P 
DO YOU WANT TO INI PROVE THEIR BEHAVIOR P 


The UVM Department of Psychology 
Is conducting a research study which includes 
a 6 week parenting group to possibly help parents improve 
their children's behaviors. 



/ 




To quality you must have a child 3-6 years old. 

For more information call the 
UVM Department of Psychology 
at 656-3814 or email mmerchan@uvm.edu. 








NEW IN THEATERS 

EDGE OF DARKNESS: While at first glance this 
help Mel (Mad Max. Braveheart, Ransom, Payback) 

(116 min, R. Capitol. Essex. Majestic. Palace. Roxy) 

LA DANSE: THE PARIS OPERA BALLET**** The 

ballets by the Famed Paris Opera Ballet. (158 min. 
NR. Palace) 

WHEN IN ROME: Kristen Bell stars In this romantic 

Mark Steven Johnson ( Daredevil ). (91 min. PG-13. 
Essex. Majestic. Palace) 

NOW PLAYING 

ALVIN AND THE CHIPMUNKS: THE 
SOUEAKQUEL** The high-pitched trio was a 

directed. (88 min.PG. Big Picture. Bijou, Capitol. 
Essex. Majestic. Palace. Welden) 




ratings 


= refund, please 

Jk = could've been worse, but not a lot 
*★ = has its moments; so-so 
**Ar = smarter than the average bear 


COURTESY OF METACRITIC.COM. 


THE BLIND SIDE**l/2 Sandra Bullock stars in the 

Rookie). (126 min. PG-13. Majestic. Palace) 

THE BOOK OF ELI**l/2 On The Road again. IF 


Albert and Allen Hughes direct. (118 min. R. Essex, 
Welden) 

BROKEN EMBRACES**** Penelope Cruz 

any cost. With Lluis Homar, Kitl Manver and Angela 
Molina. (129 min, R. Roxy) 

EXTRAORDINARY MEASURES*l/2 Harrison Ford 

THE IMAGINARIUM OF DOCTOR 
PARNASSUS***l/2 Christopher Plummer plays 


Depp. Jude Law and Colin Farrell. (122 min, PG-13. 
INVICTUS*** Morgan Freeman stars in the 

(132 min. PG-13. Savoy) 

ITS COMPLICATED*** Meryl Streep and 

Martin. Lake Bell and John Krasinski also star. (120 

NOW PLAYING »P.70 



CCTA is proposing to implement new and 
enhanced service along the Route 2 corridor 
between Burlington and Wiliiston. 


Please attend one of the following public hearings to 
offer your comments on the proposed service changes 
and improvements. 

South Burlington Essex 

Middle School Library, 2/2/1 0 at 6:00 p.m. Brownell Library, 2/4/1 0 at 6:00 p.m. 

Burlington Wiliiston 

Contois Auditorium, 2/10/10 at 6:00 p.m. Town Hall, 2/1 1/10 at 6:00 p.m. 


FOR MORE INFORMATION, CALL 802-864-CCTA fjCflp- 


I THE 


SEVEN DAYS 


Vermont's top stories, delivered 




Trouble keeping up 
with the news? 

Well make it easy for you. Subscribe to The Daily 7, 
our new weekday email newsletter. Seven Days editors 
will scan the day's news across all media — print, radio, 
TV and web — to find the smartest, best and most 
compelling VT stories. Well condense them into seven 
links that well send to you in one convenient email. 


Sign up for The Daily 7 
at sevendaysvt.com 

before 2/8. You could win 
a cozy couch (above), 
or two leather armchairs, 
from Burlington 
Furniture Company! 






movies 


4KSOVERNET 

I COMMUNICATIONS 

Telephone and internet services 
from a local company 
with a commitment to 
total customer satisfaction. 

'll is good to have a 
locally operated company 
providing my services. “ 
-Michael, Montpelier, VT 

Save up to 20% 
when you bundle 
your services 
together! 


* 

AUEarth 

RENEWABLES 

(Formerly Earth Turbines) 


Accounting Associate 

Earth Turbines has not only anew 
name. . . but a new opening as well! 

This full-time, entry-level professional 
accounting position will report to our 
Accounting Manager and will follow prescribed 


sheor 

ENVY tNlilUH 

1 DO College Si., 2nd Floes- 1 So5 (HAY) joSl | sbearsivYvtt 


Levant directs. (92 min. PG. Bijou. Essex. Majestic. 
TOOTH FAIRY** Dwayne Johnson, the ex-wrestier 

(The Santa Clause 2} Lembeck directs. (101 min. PG. 
UP IN THE AIR**** George Clooney plays a 

(109 min, R. Big Picture. Capitol. Majestic. Marquis. 
Palace. Roxy. Stowe. Welden) 

YOUTH IN REVOLT*** Michael Cera plays a geeky 

ends 1/28) 

NEW ON VIDEO 

BRIGHT STAR**** Director Jane (The Piano) 


ratings 


THE ROXY CINEMAS # 

MOVIE quiz MERRILLTHEATRES.NET 

FACE LIFTS Once again we've selected scenes 
from four well-known films and, through the magic of Film Quiz 
technology, zapped the famous faces of their stars right out of the 
picture. Your job, as always, is to identify the four movies anyway, 
minus their main players and with only a single clue-ridden scene 
apiece to go on... 










= NEWS QUIRKS SYR0LANDSWEET 


Curses, Foiled Again 

Massachusetts State Police who 
stopped Francis Viliar, 36, for speed- 
ing said he showed troopers a driver's 
license that had the name Luis Gomez 
but a different signature. When they 
asked him his birth date, he failed six 
times to match the one on the license, 
prompting his arrest. At the Brockton 
police station, officers noticed the 
pads of Viliar’s fingers were covered 
with scar tissue. They took finger- 
prints anyway, and federal officials 
were able to determine his identity 
and that he was wanted on 13 war- 
rants. Viliar said he paid someone 
$400 to cut his fingers vertically, from 
the fingertip to the knuckle joint, 
so his prints would be unreadable. 
“Fortunately," police official David 
Procopio told the Boston Globe, "our 
efforts to identify [suspects] are keep- 
ing pace with their efforts to mutilate 
themselves." 

Michael Anthony Randall Jr., 19, tried 
to rob a convenience store in Athens, 
Ohio, but when he tried to pull a 
sawed-off shotgun from his coveralls, 
he shot himself in the leg and foot, 
according to Athens-Clarke police, 
who said the blast caused extensive 
nerve, muscle and tissue damage. The 
Athens Banner-Herald said investiga- 
tors believe Randall had his finger on 
the trigger of the shotgun with the 
barrel extending down his left leg 
when he tried to withdraw it. 

As God Is My Witness, I 
Thought Turkeys Could 
Fry 

Allegedly intending to demonstrate 
the dangers of frying a turkey, morning 
disc jockeys on radio station WFLZ in 
Tampa, Fla., planned to use a crane 
to drop a turkey carcass through the 
open roof of a plumbing van into a vat 
of hot oil. The stunt began to unravel, 
according to the St. Petersburg Times, 
when the vat on a burner burst into 
flames that shot through the van's 
roof. By the time the turkey landed in 
the vat, flames had engulfed the van. 
Station employees tried to put out 
the fire with handheld extinguishers 
before giving up and summoning the 
fire department. Noting that one of 
the firefighters injured himself pull- 
ing hoses off the truck, fire Copt. Bill 
Wade called the incident a violation 
of an understanding that, because 
of several previous stunts involving 
burning objects, the station needed 
permission anytime DJs planned to 
set anything on fire. 


Temper Tantrum 

A dispute over a $70 electric repair 
bill caused a member of a church in 
Spokane, Wash., to use his truck to 
ram the church several times with his 
truck, apparently trying to break in. 
KREM.com reported that when Mark 
Heitman did get inside, he broke 
nearly every window, television and 
computer screens, and most of the 
lighting fixtures. He also reportedly 
smashed the church instruments and 
even crushed the toilets. “He’d done 
work on the church, and we paid 
him with a check, not cash,” pastor 
Dan Eubank of Country Crossroads 
Christian Church said. “1 didn’t have 
cash, and he got mad.” Eubank added 
that before his rampage at the church, 
Heitman had stopped by and broken 
the windows in the parson's truck. 

The Party’s Over 

A 49-year-old man who dropped 
his son off at a birthday party in 
Wauconda, 111., returned to pick him 
up a few hours later but went to a 
house a block away. According to 
police Cmdr. John Thibault, when the 
homeowner who answered the door 
insisted he didn’t have the 11-year-old 
boy, the father and his 15-year-old 
son forced their way into the home, 
prompting the homeowner to shoot 
them. The 15-year-old was treated for 
wounds, but his father was hospital- 
ized in critical condition. "They must 
have got lost in the snow and gone to 
the wrong street,” Thibault told the 
Chicago Sun-Times, adding, “We still 
have lots of questions.” 

Conspiring Contrivances 

Firefighters investigating a house 
fire in Dubois, Wyo., determined the 
cause was a magnifying glass. The 
Associated Press reported that the 
sun was shining at just the right angle 
to hit the glass, which magnified the 
sunbeam and ignited a nearby pile of 
mail. Sheriff’s Sgt. Jerry Evagelatos 
said the fire was extinguished before 
it damaged the home. 

Falling furniture causes 300 deaths 
a year and 14,700 injuries, accord- 
ing to a study in the journal Clinical 
Pediatrics by researchers from the 
Center for Injury Research and Policy 
at Nationwide Children’s Hospital 
in Ohio, who reviewed reports from 
100 emergency rooms. Television 
sets caused almost half the injuries. 
The injury rate has risen significantly 
over the past 17 years, despite the 
increase in the number of households 
replacing heavy cathode-ray TVs with 
lighter flat screens, which are not 
front heavy. 
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LULU EIGHTBALL 



TOE YEAR IS 2050 AND 

WHITES ARE NOW A 

MINORITY IN AMERICA . 


MOST AMERICANS AGREE TOE 
NEED TO FEEL SAFE TRUMPS 
POLITICAL CORRECTNESS. 
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(D CALCOKU BY JOSH REYNOLDS 


©SUDOKU.,,,,,,, 


DIFFICULTY THIS WEEK: ★ ** 


DIFFICULTY THIS WEEK: *** 



★ = MODERATE ** = CHALLENGING ★**= H00, BOY! — FIND ANSWERS & CROSSWORD IN THE CLASSIFIEDS SECTION 







telligence. In my astrological opinion. Gemini, 
you need to get excited by stimuli that come 
from outside your known universe. You need 
fertile surprises that motivate you to resort to 
unpredictable solutions. 

CANCER (June 21-July 22): "I never meet 
anyone who admits to having had a happy 
childhood.' said writer Jessamyn West. 
"Everyone appears to think happiness be- 
tokens a lack of sensitivity.' I agree, and go 
further. Many creative people I know actually 
brag about how messed up their early life was, 
as if that was a crucial ingredient in turning 
them into the geniuses they are today. Well, 
excuse me for breaking the taboo, but I, Rob 
Brezsny, had a happy childhood, and it did not 
prevent me from becoming a sensitive artist. 
In fact, it helped. Now I ask you, my fellow 


LIBRA (Sept. 23-0ct. 22): My theory is that 
right now the whole world is in love with you. 

In some places, this simmering adoration is 
bordering on infatuation. Creatures great and 
small are more apt than usual to recognize 
what's beautiful and original about you. As 
a result, wonders and marvels are likely to 
coalesce in your vicinity. Is there anything you 
can do to ensure that events unfold in ways 
that will yield maximum benefits for everyone 
concerned? Yes: Be yourself with as much 
tender intensity as you can muster. 

SCORPIO (Oct. 23-Nov. 21): I hope that 
you saw the horoscope I wrote for you last 
week. And I hope that you acted on my advice 
and refrained from all sweating and striving 
and struggling. These past seven days were 
CHECK OUT ROB BREZSNY'S EXPANDED WEEKLY Al 


designed by the universe to be a time for you 
to recharge your psychic battery. Assuming 
that you took advantage of the opportunity, 
you should now be ready to shift gears. In 
this new phase, your assignment is to work 
extra hard and extra sweet on yourself. By 
that I mean you should make your way down 
into your depths and change around every- 
thing that isn't functioning with grace and 
power. Tweak your attitudes. Rearrange your 
emotional flow. Be an introspective master of 
self-refinement. 


3 HOROSCOPES & 


of the stories you read or tell; subtly, at night, 
beneath the waters of consciousness, they are 
altering your world.' 

PISCES (Feb. 19-March 20): Congrats on 
your growing ability to do more floating 
and less thrashing as you cascade down the 
stream of consciousness. I think you're finally 
understanding that a little bit of chaos isn’t 
a sign that everything's falling apart forever 
omigod the entire planet's crashing and evil w 
is in ascension ... but rather that a healthy S 
amount of bewildering unpredictability keeps o 
things fresh and clean. My advice is to learn ■< 
to relax even more as you glide with serene 5 
amusement through the bubbling and chum- Q 
ing waters of life. 2 


T MESSAGE HOROSCOPES: REALASTROLOGY.COM OR 1-877-873-4888 


Winter is 
Officially Here! 

Get your injury treated now, stay injury free and 
improve your performance doing what you love! 

Treatment by Athletes for Athletes 

www.vtchirosports.com 
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stvwom 


SSNeliSBR® 


A fast and fun 
way for single 
people to meet. 

Re 9 

Speed Dating 

at sevendaysvt.com 

or call 865-1020 x3 7 

SPEED DATERS: There's no guarantee 
everyone will be able to participate, 
but please register and check in when 
you arrive. Names will be called 
before each round. (No need to 
register for the Singles Party itself.) 

COME EARLY! 

SPACE IS LIMITED! 




156 BISTRO 

156 ST. PAUL STREET, BURLINGTON 

dabtV V 


SPEED 


dating 


70 


5 "Dance tl/ie to the 

mAie ojj Qupeh SoiWa! 


(7PM-MIDNIGHT) 



FERSoIWUS 


MEM W51V1EN 

DOWN TO EARTH. INTELLIGENT, 
OPTIMISTIC 



WoME!\l MEN 


FUN, FUNNY & FIT 



For relationships, dates, flirts and i-spys: 

sevendaysvt.com/personals 

WSMENe^l^ WOMEN 

SEEKING ENRICHING EXPERIENCES 


Hiking the world. HikerHen. 51. 4116573 
HERE NOW 

n. gemini614 46. 8. Cl, 0107984 
PEACEFUL TRAVEL BUFF 




Pharmergirt8, 27, Cl, 0116602 


A NICE GIRL :-) 

freckles_210. 25, Cl. 0114514 
JOY TO THE WORLD! 

Pollan toEckartTolle}. I live life as 

chat! lovinlife. 36. Cl. 0116598 


DOWN-TO-EARTH COUNTRY GIRL 

“.8. 0,0114575 


YOU 0 N LY LIVE ON CE RIGHT? 

life & smiling. ©. 14love. 38. 0116574 

JOYFUL, ENERGETIC. STRONG CORE, 
HONEST. LOVING 


ly. lyndalouvt 45. Cl. 0116557 


CHRloUS? 

You read Seven Days, 
these people read 
Seven Days — you 
already have at least 


All the action is online. 

Browse more than 
2000 local singles 
with profiles including 
photos, voice messages, 
habits, desires, 
views and more. 

It's free to place your 
own profile online. 

Don't worry, you'll be 
in good company, 

a See photos of 
this person online. 


NoT olM IHi 'IMeT? 

You can leave voicemail 
for any of the nice folks 
above by calling: 


ss, 28, Cl, #116585 
JUST LOOKIN' FOR MY BOI 

there? abbeyx579 18. Ci. 1116583 


:h. Got2bFree, 4E 


LETS DO THIS 

time. Iadybug0913, 27. Cl, 4116567 


FUNNY DRY LIGHT 


sushishammi. 22, Cl, 4103447 
GENDER BENDER BOI 

me? bender.boi, 27, Cl 4116502 


THIS IS HOW IT WORKS 


mention it Micky26. 24. Cl. 4116447 
BORN TO HUM 

to a fault. You: . 

painter218, 23. 8, Cl. 4116356 


FIGURATIVE FLUSH. ROYALLY... 

1. 1 really just 


sense of humor, sundog. 33. Cl. 4116599 


GEMINI-M-I 

you? GeminIMI. 28. Cl. 4116601 


MEW Aeeka^MEN 

NEW VERMONTER LOOKING FOR 
FRIENDS 

once, xlcllll. 34. Cl. 4116514 


sexy lady & we 


pRSFii oF 1NE WEEK: 

YOUNG BODY. GENTLE MIND 

I hope to find a relationship in which, over time, we develop 
the kind of friendship we have w/ only our few & very best 
friends: w/ the happy addition of romance & physical 
affection. Please see my online ad for more information. 

youngbody_gentlemind, 55, S, □, #116562 

FROM HIS ONLINE PROFILE: First we need to have a long, 
delightful telephone conversation followed by meeting in 


ROAD BIKER OUDE 

Describe myself honestly? Well, I was 


EASYGOING. FUN LOVING 

living a full lire. Shlba, 58. CI. 4116569 
YOUNG BODY. GENTLE MIND 

gentlemind. 55. 8. Cl. 4116562 
LOOKING FOR DISCREET SEX 

over a table ©. racerboy. 27. 4116561 
FUNNY. PSEUDO-INTELLECTUAL, 


be discreet! misntl978. 31. 4101356 


WHAT UP PEOPLE? 

lutwith. Asuma81. 28 4116390 


PASSIONATE 


LIVING THE LIFE. 

the daily 9-5 grind with so other many 

Lightning. Flash. 25. Cl. 4104620 
FUNNY. INTIMATE AND CARING GUY 

obese. Elliot_S. 21. Cl. 4116201 
FRIENDLY, GENUINE. INTELLIGENT 

off. iamthewalrus2142. 22 4116053 


into the tall & kind or tan). Hey. lets just 
is fun. ExxonVelez. 26. Cl. 4116553 




PERS5NWS 


aJU# 


W5MEN Aeekfog? 

LIVE LIFE TO THE FULLEST 

.36X1x116565 


IN NEED OF RELEASE! 

i to send pics. Will you be the first 



! TIME FOR A CHANGE 




SEX DREAMS 


For group fun, BDSM play, and full-on kink: 

sevendaysvt.com/personals 


YOU CAN GET BETWEEN MY... 

smokers. EmeraldEyez. 39, Cl, 0116265 


LOOKING FOR PLEASURE. NEED 


CURIOUS...AGAIN 

must D/D free. alts. 28, 0116542 
WET & READY 


SPONTANEOUS/ADVENTUROUS 

PROFESSIONAL 


CURIOUS? 

You read Seven Days, 
these people read 
Seven Days — you 
already have at least 
one thing in common! 

All the action is online. 

Browse more than 
2000 local singles 
with profiles including 
photos, voice messages, 
habits, desires, 
views and more. 

It's free to place your 
own profile online. 
Don't worry, you'll be 
in good company, 

| I See photos of 

this person online. 


NoT oN MS 'NET? 

You can leave voicemail 
for any of the kinky folks 
above by calling: 

1 - 520 - 547-4568 


w/ NSA. Want to change to a more 
a must kindergal. 49. 0115984 


EXPERIENCED. CONFIDENT WOMAN 




e_prowl. 40. Cl. B11SS74 


MEN 


OLDER. YOUNG BODY 

116471. 50. 8. Cl. 0116471 
WANTING TO PLEASE 


stocky. TrytoPlease. 43. 0116563 
EXPLORING U 




UP & OUT 

matter? beenthere. 55, Cl, 0116525 


6ME5 


OLDER MAN FOR YOUNGER WOMAN 

best friend, goodvtr. 48. 0116507 
OHHHH. WHAT AM I DOING? 


DANCING LOVER 

adorned.woman. 21, Cl. 0115531 
SEX GODDESS 

sexgoddess. 38. Cl. 0114852 

HORNY LADY SEEKING SEXUAL 
ADVENTURES 

place only, sex.starved. 41. 0114629 


CURIOUS, ADVENTUROUS. EASYGOING, 

hair. 5T 180 lbs. athletic build. I/we are 
to receive, dragonflybtv, 27. 0116577 

STALLION & PETITE CARAMEL 
GODDESS 

hair, excellent body. 24. She’s 410. brown 
bust 20. We love to hang out have 


KINK oF 1NE WEEK: 

ITS ABOUT TIME... 

I have been waiting for Mr. Right to come along, and since 
he is taking his sweet time, I thought I would find Mr. Right 
Now. I am looking for someone who can enjoy me, a BBW, 

& all I have to offer. I need someone who is clean & honest. 

alhinnj2, 30, Q, #116546 

FROM HER ONLINE PROFILE: I have tattoos, and like to 
drink whiskey on the weekends. I need someone who wants 
to have sex frequently, but knows that my job & family 


here? Snow.Monkey. 40. 0116498 
KINKY DOM 

etc.vtroper. 50. Cl. 0116445 


I’M HERE, WHERE ARE YOU? 

it Hit me up. prosmartass. 22 0116439 
IT IS A NICE ONE 

Itsaniceone. 38. 0116433 
DISCREET ENCOUNTERS 
encounters, doodaa 50 B116407 
DEVIL FOR ANGEL 

straight. Dante. 47. Cl. 0116396 
ALL ABOUT YOU 


age 45. TallTPetiteJ. 24. Cl. 0116548 
FIRST TIME 

COUPLE LOOKING FOR HOT FUN 

l. cp!4hotfun 32. 0116516 


BONDAGE CROSSDRESSER SWITCH 

if asked. wolf3397. 52 Cl. 0116474 
CURIOUS COUPLE 




ToO IMeNSE? 

GO BACKl PAGE 




isPb v 


If you've been 
spied, go online 
to contact your 
admirer! 


sevendaysvt.com/personals 


RAWRRR! 

day. You: Woman. Me: Man. #906892 


HEY LAUNDRY GUY! 

You: Man. Me: Woman. O906891 
LOOKING FOR A GUY 

You: Man. Me: Woman. 1906890 
SHAW’S IN COLCHESTER BLONDE BOY 

2010. Where: Shaw’s in Colchester. 
You: Man. Me: Man. #906888 

EAST COAST-WEST COAST 

Woman. Me: Woman. 0906887 
A LOVE LETTER TO BURLINGTON 


Vhen: Saturday, 
lere: Church St. 
n. 1906886 


TO MY PRINCESS GANJA GODDESS 

January 23. 2010. Where: at the Motel 
6 ©. You: Woman. Me: Man. #906885 

HEARTSTOPPING VISION SPECIALIST 
CAUGHT SHOPPING? 

you at Shelburne. Still flying 


Where: Shaw’s, Williston. You: 

Man. Me: Woman. 0906884 

I AM NOT A VEGETARIAN 

Man. Me: Woman. #906883 
BEAUTY IN THE CHECKOUT 

standing In line at City Market I do 

City Market. You: Man. Me: Woman. 

January 1, 2010. Where: City Market 
You: Man. Me: Woman. #906882 

STARBUCKS MORNING 


You: Woman. Me: Woman. #906881 
BLUES MAN 


X-RAY HOTTIE 


and I think your name was Patty. Just 

Woman. Me: Woman. #906879 

GORGEOUS CASHIER AT ESSEX 
HANNAFORD 

Essex. You: Woman. Me: Man. #906878 
WHATEVER IT IS 

You: Woman. Me: Woman. #906877 


A DOG NAMED FLYNN 

lot. You: Woman. Me: Man. #906876 
OH MY DOG... 

Woman. Me: Woman. #906875 
MAPLEFIELDS, CHIMNEY CORNERS. 

You: Woman. Me: Woman. 0906874 
WATERBURY STATE COMPLEX 

better watch out © When: Wednesday, 
January 20. 2010. Where: Waterbury. 
You: Man. Me: Woman. #906873 

BRENDAN FROM AMERICAN RED CROSS 




YOU CAUGHT MY FRIEND'S EYE 

VTPB Saturday night. You were w/ 2 


When: Saturday. January 16, 2010. 
You: Man. Me: Woman. #906865 


Central America ;-D When: Wednesday, 

You: Man. Me: Woman. 8 #906869 
YOU KNOW WHO YOU ARE 


You: Woman. Me: Woman. #906868 
NO GAMES. ETTA © 

thigh, unless it's yours) © I'd like to 

You: Woman. Me: Man. #906867 

ENVIRONMENTAL STUDIES MAJOR 
ALLAGASH NIGHT 

19. 2010. Where: Flatbread. You: 


o fW, okcL (Wt... 

mistress 

maeve 



fun on the side myself. We're basically in an open 
relationship at this point, but it's a gray area that I 

Do I hold off until August when we'll be in the 
same place for a while, or do I jump into a situation 
that I'm not 100 percent comfortable with? I'm a 
relationship kind of guy, but this girl is testing my 
ability to forgive. 




Any Middle Ground? 


There's no way around it: Cheating sucks. She 
betrayed your trust and is now testing your ability 
to be a forgiving partner by crawling back with 
promises of change and virtue — pretty rotten, if 
you ask me. While it's possible for couples to work 
through infidelity, it takes copious communication, 
intimacy and dedicated time — things you cannot 
access with 1000 miles between you. Plus, if your 
gut is telling you she's still not ready to commit. 


Take the next six months to focus on yourself, 
and suggest she do the same. You say you're 
having fun on the side, and you owe it to yourself to 
explore new relationships unencumbered by a long- 
distance cheating ex-lover. If, after you've spent 
some quality time apart, you're still in love with her, 
give it a go when you're in the same zip code. Until 
then, let her be a paragon of virtue for someone 
else — you've got better things to do. 


0(5 wkoop-oM, 


Need advice? 

Email me at mistressffsevendaysvt.cc 
or share your own advice on my blog at 

sevendaysvt.com/blogs 






WINTER CLEARANCE SALE 


STOREWIDE SAVINGS! 

SAVE UP TO 50% OFF 

WHILE SUPPLIES LAST! 



388 Pine Street Burlington • www.burlingtonfurniturecompany.c 
Monday thru Saturday 10-6 Sunday 12-5 ■ 862-5056 






